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About the Discipline

Commerce heralds all the economic episodes of social life by exchange of goods and services;
and its auxiliaries. The different constituents of commerce have seeped into the micro and
macro level of social transactions. Commerce had emancipated new order in every walk-in
terms of Quality and convenience. Insurance, Communication, Transportation, warehousing,
banking and the frontiers is widening every now and then. Over the years, the discipline had
outgrown its traditional outfits and now it wets new horizons including logistics, fintech,
tourism, entrepreneurship and so on and so forth. Commerce now offers smart solutions for the
entire spectrum of hindrances in exchange of values and utilities. Educationally, fine
developments in Digital and economic integration have given fillip to voyage of commerce
discipline. An aspiring graduate of Commerce with its skillsets can certainly make meaningful
difference in the perspectives of life, career on the planet.

Graduate Attributes

Graduate attributes bridge the gap between academia and the real world, fostering lifelong
learning and meaningful contributions. They denote the skills, competencies, and high-level
qualities that a student should acquire during their university education. Apart from gathering
content knowledge, these attributes go beyond the assimilation of information to its application
in various contexts throughout a graduate's life. It aims to inculcate the art of critical thinking,
problem-solving, professionalism, leadership readiness, teamwork, communication skills, and
intellectual breadth of knowledge. The University of Kerala envisages to pave the path of
guiding the student's journey to shape these attributes uniquely, making them integral to
personal growth and success in various spheres of life. The University strives to ensure that
these graduate attributes are not just checkboxes, but they play a pivotal role in shaping the
students into capable, compassionate, and responsible individuals with a high degree of social
responsibility.

Programme Outcomes (POs)

PO-1 Critical thinking

analyze information objectively and make a reasoned judgment

e draw reasonable conclusions from a set of information, and discriminate between useful
and less useful details to solve problems or make decisions

o identify logical flaws in the arguments of others

e evaluate data, facts, observable phenomena, and research findings to draw valid and

relevant results that are domain-specific



PO-2 Complex problem-solving

solve different kinds of problems in familiar and no-familiar contexts and apply the
learning to real-life situations

analyze a problem, generate and implement a solution and to assess the success of the
plan

understand how the solution will affect both the people involved and the surrounding

environment

PO-3 Creativity

produce or develop original work, theories and techniques

think in multiple ways for making connections between seemingly unrelated concepts
or phenomena

add a unique perspective or improve existing ideas or solutions

generate, develop and express original ideas that are useful or have values

PO-4 Communication skills

convey or share ideas or feelings effectively

use words in delivering the intended message with utmost clarity

engage the audience effectively

be a good listener who are able to understand, respond and empathize with the speaker

confidently share views and express himself/herself

PO-5 Leadership qualities

work effectively and lead respectfully with diverse teams

build a team working towards a common goal

motivate a group of people and make them achieve the best possible solution.

help and support others in their difficult times to tide over the adverse situations with

courage

PO-6 Learning 'how to learn' skills

acquire new knowledge and skills, including 'learning how to learn skills, that are
necessary for pursuing learning activities throughout life, through self-paced and self-
directed learning

work independently, identify appropriate resources required for further learning
acquire organizational skills and time management to set self-defined goals and targets
with timelines

inculcate a healthy attitude to be a lifelong learner
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PO-7 Digital and technological skills
e use ICT in a variety of learning and work situations, access, evaluate, and use a variety
of relevant information sources
e use appropriate software for analysis of data
e understand the pitfalls in the digital world and keep safe from them
PO-8 Value inculcation
e embrace and practice constitutional, humanistic, ethical, and moral values in life
including universal human values of truth, righteous conduct, peace, love, nonviolence,
scientific temper, citizenship values
e formulate a position/argument about an ethical issue from multiple perspectives
e identify ethical issues related to work, and follow ethical practices, including avoiding
unethical behaviour such as fabrication, falsification, or misrepresentation of data, or
committing plagiarism, and adhering to intellectual property rights
e adopt objective, unbiased, and truthful actions in all aspects of work
Programme Specific Outcomes
PSO 1 Understand the laws and regulations on business organisations and their compliance.
PSO 2 Understand co-operative institutions' origin, functions, governance, and role in
community engagement.
PSO 3 Apply management concepts and theories to improve the skills across the functional
areas of business.
PSO 4 Apply assessment procedures of direct and indirect tax, and tax planning.
PSO 5 Apply the formalities and procedures in law, finance, HR, and taxation in global
business operations.
PSO 6 Apply technology and software for accounting and business data analysis.
PSO 7 Analyse the logistics and supply chain management systems and practices in business
operations.
PSO 8 Critically analyse the strategies in designing and marketing of sustainable tourism
products.
PSO 9 Analyse the concepts and theories of marketing in formulating strategies for business.
PSO 10 Critically analyse the sources and application of funds in financial market and develop
appropriate investment strategies.
PSO 11 Evaluate the operational and financial performance of business entities, based on cost

and financial statements prepared adhering transparency and disclosure principles.



PSO 12 Develop creativity quotient, awareness, values and ethics with sustainability in
business practices.

PSO 13 Generate skills for designing a research plan including data collection, analysis,
interpretation, and preparation of research reports

PSO 14 Create entrepreneurial competencies for the current start-up ecosystem in terms of
legal regulations and state support.



SEMESTER-WISE COURSE STRUCTURE

Semester |
Course Course Code Course Name
Category
UK1DSCCOM100 Accounting Principles and Standards*
Discipline | UK1IDSCCOM101 Management Concepts and Practices
Specific Core | UK1DSCCOM102 Business Communication and Documentation
Courses (DSC) | yk1DSCCOM103 Dynamics of Business Environment
UK1DSCCOM104 Indian Financial System
Multi- UK1IMDCCOM100 Accounting for Everyone
Disciplinary
Courses UK1MDCCOM101 Fundamentals of Investment
(MDC)
Semester |1
UK2DSCCOM100 Financial Accounting *
Discipline UK2DSCCOM101 Functional Management
Specific Core | UK2DSCCOM102 E-business and Governance
Courses (DSC) | uk2DSCCOM103 Motivation and Leadership in Business
UK2DSCCOM104 Practices of Banking and Insurance
Multi- UK2MDCCOM100 Personal Financial Planning
Disciplinary
Courses UK2MDCCOM101 Investing in Stock Market
(MDC)
Semester I11
UK3DSCCOM200 Business Mathematics
o UK3DSCCOM201 Corporate Accounting
S[E)elcsi(liliglgc?re UK3DSCCOM202 Entreprgneurship Development
Courses (DSC) UK3DSCCOM203 Legal Dimensions of Business
UK3DSCCOM204 Principles of Marketing
UK3DSCCOM205 Retail Banking
UK3DSECOM200 Investment Management**
UK3DSECOM201 Conceptual Framework of Co-operation**
o UK3DSECOM202 International Business**
DSIBZICF;:‘IiZe UK3DSECOM203 Computer Application in Business**
Elective (DSE) UK3DSECOM204 Consume_r Behawo_ur** _
UK3DSECOMZ205 Introduction to Indian Taxation System**
UK3DSECOM206 Introduction to Logistics Management**
UK3DSECOM207 Principles and Practices of Tourism**
Value
édd'tlon UK3VACCOM200 Business and Professional Ethics
ourses
(VAC)




Semester 111

o UK4DSCCOM200 Business Statistics
Sp?e?i?iglgoere UK4DSCCOM201 Company Administration

Courses (DSC) UK4DSCCOM202 Busmes_s Economics
UK4DSCCOM203 Innovation and Start-ups
UK4DSECOM200 Financial Markets and Services**
UK4DSECOM201 Co-operation and Community Development**

o UK4DSECOM202 Legal Framework of International Business**
DS';Ce'Cpi'f'ige UK4DSECOM203 Software for Data Analysis**
Elective (DSE) UK4DSECOM204 Brand Management**
UK4DSECOM205 Theory and Practice of Personal Income Tax**
UK4DSECOM206 Fundamentals of Supply Chain Management**
UK4DSECOM207 Tourism Geography**
Value UK4VACCOM200 Consumer Rights and Protection
Addition
Courses UK4VACCOM201 Sustainable Business Practices
(VAQC)
Skill UK4SECCOM200 Entrepreneurial Skills

g:lj]rizge(rgérg) UK4SECCOM201 Digital Media Marketing

Semester V
UK5DSCCOM300 Financial Management

o UK5DSCCOM301 Fundamentals of Income Tax
S;i?i?‘liglgoere UK5DSCCOM302 Cost Accounting *

Courses (DSC) UK5DSCCOM303 Hurr_lar_l Resource Manage_ment
UK5DSCCOM304 Logistics and Supply Chain Management
UK5DSCCOM305 Advanced Corporate Accounting
UK5DSECOM300 Stock Exchanges: Operations and Regulations**
UK5DSECOM301 FINTECH
UK5DSECOM302 Global Perspectives in Co-operatives
UK5DSECOM303 Co-operative Legal Framework**
UK5DSECOM304 Export Import Management
UK5DSECOM305 International Financial Management**

o UK5DSECOM306 Computerised Accounting**
Dsigce'cﬁ:c'ige UK5DSECOM307 Project Methodology

Elective (DSE) UK5DSECOM308 Retail Management**

UK5DSECOM309 Advertising and Sales Promotion
UK5DSECOM310 Income Tax Assessment**
UK5DSECOM311 Essentials of Goods and Service Tax
UK5DSECOM312 Procurement and Transportation**
UK5DSECOM313 Warehousing

UK5DSECOM314 Tourism Products**

UK5DSECOM315 MICE Tourism

UK5SECCOMS300 Data Analysis and Visualization in Finance
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Skill

Enhancement | UK5SECCOM301 Forensic Accounting and Fraud Detection
Courses (SEC)
Semester VI
UK6DSCCOM300 GST: Law and Practice
o UK6DSCCOM301 Financial Statement Analysis
S;Siizglglgre UK6DSCCOM302 Cost. Accour\tir'\g Methods anq Techniques
Courses (DSC) UK6DSCCOM303 Audltln.g Principles and Practices *
UK6DSCCOM304 Strategic Management
UK6DSCCOM305 Research Methodology
UK6DSECOM300 Security Analysis and Portfolio Management**
UK6DSECOM301 Financial Derivatives
UK6DSECOM302 Co-operative Governance**
UK6DSECOM303 Co-operative Accounting and Auditing
UK6DSECOM304 International Human Resource Management
UK6DSECOM305 Forex Management**
UK6DSECOM306 Advanced Tools for Business Analysis
UK6DSECOM307 Web Technology in Business**
Discipline  ['ykeDSECOM308 Service Marketing
Specific )6 DSECOM309 Digital Marketing**
Elective (DSE) Customs Duty Regulations, Compliance and Export
UK6DSECOM310 . ’
Strategies
UKB6DSECOM311 Assessment of Companies and Corporate Tax
Planning**
UK6DSECOM312 Port Management**
UK6DSECOM313 Aviation and Cargo Management
UK6DSECOM314 Tourism Marketing
UKB6DSECOM315 Travel Agency, Tour Operation and Airline
Management**
Skill UK6SECCOM300 Accounting Software
C:E(;'J'rzgge(rggg) UKBSECCOM301 | Stock Market Operations
Semester VII
Discipline UK7DSCCOM400 Statistics for Business Research
Specific Core | UK7DSCCOM401 Accounting Standards and Disclosure
Courses (DSC) | UK7DSCCOM402 Strategic Financial Management
UK7DSECOM400 Behavioural Finance
UK7DSECOM401 Co-operative Research and Digital Application
o UK7DSECOM402 Global Taxation Regime
DSi[SJCe:ICF::‘IiEe UK7DSECOM403 Database Management System
Elective (DSE) UK7DSECOM404 International Marketing
UK7DSECOMA405 International Taxation
UK7DSECOM406 International Logistics Management
UK7DSECOM407 Eco-Tourism and Sustainable Development




Semester VIII

Discipline .
Specific Core 82::2? %
Courses (DSC)

Internship Project

Research Project

Notes:
1. Courses bearing (*) are mandatory, which are to be included in the college basket.

2. For claiming specialization, opting of the four specified courses in electives is mandatory
(**) and the BoS has discretion to add or delete courses if it finds desirable in due course of
time.

3. All the courses designed and listed by the BoS of Commerce shall be engaged by qualified
commerce faculties.



SEMESTER |

Discipline Specific Core Courses

Discipline COMMERCE

Course Code UK1DSCCOM100

Course Title Accounting Principles and Standards

Type of Course | DSC

Semester |

Academic 100 - 199

Level

Course Details Credit Lecture | Tutorial Practical Total

per week | per week | per week Hours/Week

4 4 hours - 0 4

Pre-requisites

Basic understanding about accounting terms, and the process of book
keeping and accounting, including preparation of journal, ledger, trial
balance, and final accounts.

Course
Summary

This course is to develop an understanding about the concepts and principles
of accounting, computation of depreciation, and the application of
accounting concepts in preparing financial statements of sole proprietors
and Not-for -profit organisations. It also helps to understand how to derive
meaning information through interpreting the financial statements.

Detailed Syllabus:

Module | Unit | Contents Hrs
Meaning and Scope of Accounting 12
1 Accounting Concepts, Principles and Conventions, Concept of
Accounting Standards in terms of Indian GAAP
I Recognition of Revenue and Expenses -Accrual Principles-
2 Relevance of distinction between Capital and Revenue Expenditure,
Capital and Revenue Receipts, Contingent Assets and Contingent
Liabilities in the preparation of Financial Statements
3 | Recognition of Assets, Liabilities
Depreciation and Amortisation 12
4 | Tangible and Intangible assets- Meaning & Difference, Concepts
Methods of computation and Accounting -Fixed Instalment Method
T and Diminishing Balance Method- Application of Diminishing
5 | Balance Method considering Income Tax Regulations (Basic
Principles and prescribed rates)-
Treatment of Depreciation/Amortisation
6 | Accounting Treatment of Change in Depreciation Method
Preparation of Final accounts of Sole Proprietors 16
7 Elements of Financial Statements, Preparation of Trading account,
Il Profit and Loss account and Balance Sheet, Adjusting Entries
5 Interpreting Financial Statements of Sole proprietorship (Refer
Guidelines) *
Financial Statements of Not-for-Profit Organizations 8
v 9 | Significance and Preparation of Receipt and Payment Account,
10 | Income and Expenditure Account and Balance sheet,
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Course Outcomes

Upon completion of the course the graduate will be | Cognitive PSO
No.
able to Level addressed
CO-1 Apply accounting concepts, principles, conventions U A PSO5
and standards in the preparation of accounts AP PSO11
CO-2 Dlsyngmsh capital gnd revenue expenditure, and U PSOL1
capital and revenue income
Interpret financial statements of sole proprietorship PSO5
cos3 and not-for-profit organisations U, An, E PSO11
co4 _Compare pros an_d cons _of depreciation under fixed U, An PSO11
instalment and diminishing balance method.
CO5 | Prepare final accounts under single-entry system Ap PSO11
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
co POIPS | Cognitiv Knowledg | Lecture . Practi
No CcoO o o Lovel e (L)/Tutori | cal
' Category al (T) (P)
concots, prncple, PO
co1 PIS, PINCIPTES, 1 psos | U, Ap C L
conventions and standards in
. PSO11
the preparation of accounts
Distinguish Capital and
CO2 | Revenue Expenditure, and PSO11 U C L
Capital and Revenue Income
Satemants of ol P02
COo3 ) . PSO5 | U, An E P L
proprietorship and not-for-
. . PSO11
profit organisations
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Compare pros and cons of

depreciation under fixed PO1

co4 instalment and diminishing PSO11 U, An P L
balance method.
Prepare final accounts under PO2

c0O5 single-entry system PSO11 AP P L

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive

Mapping of COs with PSOs and POs:

Ulololowiofiofm|lol@|8
skl RB|IQ2|ISISISRIRRRIRIZFRR
CRRRERRRIRRIR|C|S|ISRIBBR|ZISRE
CO1 --1-111- 2 2
CO?2 -1-1-1- 1
CO3 - | - -11] - 3 3
co4 |-]- -1 - 2 3
CO5 - -[-13]- 3 2
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Midterm Exam

Final Exam

Programming Assignments

Mapping of COs to Assessment Rubrics:

Quiz / Assignment/Discussion / Seminar

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Cco1 V4 V4
CO2 V4 V4
CO3 V4 V4 V4
Cco4 v v v
CO5 V4 V4
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Discipline COMMERCE

Course Code UK1DSCCOM101

Course Title Management Concepts and Practices

Type of Course | DSC

Semester I

Academic 100-199

Level

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | perweek | Hours/Week
4 4 hours - - 4

Pre-requisites Basic understanding about the concept of management and practices in
business organisations.

Course The course provides a comprehensive study of management fundamentals,

Summary including its nature, evolution, functions, team dynamics, best practices,
contemporary challenges, and the role of managers.

Detailed Syllabus:

Module | Unit | Content Hrs
Evolution of Management Thoughts 12
Nature and scope of Management. - Schools of Management
1 | thoughts- Management as a science as well as art- Management
| process.
5 Historical Evolution of Thoughts and its association with
Organization Goals and Tasks
3 Principles of management- F.W. Taylor’s Scientific Management vs
Henry Fayol’s Principles —similarities and contradictions
Functions of Management 12
Planning: Types of plans, planning process. Business Plans and
4 : , . :
Projects Transforming Plan to viable projects
Organizing: line and staff functions, centralization and
5 | decentralization, Changing Social dynamics and Resultant
| Organization Culture
5 Staffing: Manpower Planning and Deployment, retention and
development
Directing: Principles of direction-- Coordination and Controlling. -
7 | Planning and Control —Standardization and Benchmarking for
Controlling
Management Approaches 12
Manager vs leader- Leadership styles. - Leadership Styles and
8 | Organizational Efficiency- Analysing Roles of Great Leaders in
I Business and Industry
9 | Management by Exception — Strategic use in Organizations
Management by Objectives (MBO); process, benefits, limitations.
10 | Using
MBO as a Planning Mechanism to achieve Goals
Team Management 12
v 11 Team management-meaning- Types of teams -Creating effective
teams
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12 | Team building: Purpose- self-management skills-Management games

13 | Quality circles: Benefits- implementation in organizations.

Best Management Practices 12

14 | TQM- Quality vs Total Quality Basic Principles of TQM

Change Management. — Factors demanding Change — Changing

\/ 15 Environment and Managerial implications — Manager as a Change
Agent

Role of Managers in the twenty first century.

16 | Case Studies on Best management practices-Success stories

Recommended Books

Drucker, Peter, F, Management: Tasks, Responsibilities and Practices, Allied Publishers, New
Delhi.

L.M Prasad (2021), Principles of management, Sultan Chand & Sons

R.S Davar, Management Process, Himalaya Publishing House

Rustum & Davan, Principles and practice of Management, Himalaya Publishing House.
Srinivasan & Chunawalla, Management Principles and Practice.

Laasch, Oliver (2021). Principles of Management, Sage publishers, UK

Sternad, Dietmar (2020) Effective Management, Mcmillan International

Course Outcomes

No Upon completion of the course the graduate will | Cognitive PSO
' be able to Level addressed

: PSO1

CO-1 | Explain the scope of Management U PSO3

CO-2 Dt_ascrlbe the ke_y concepts and principles associated U PSO3
with each function of management.

CO-3 | Compare the different management approaches An PS03

CO-4 Describe effective r_na_nagement teams and the U PSO3

purpose of team building
. . PS03
CO-5 | Evaluate the best business management practices An, E PSO14

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
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Note: 1 or 2 COs/module

Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)

. Lecture .
| co|eomso| S Koo om |2
' 9orY 1 orial (T)
. PO5
CO-1 Eﬂxa'[::";rt::niwpe of PSOL | U C L
. PSO3
Describe the key concepts
CO-2 an_d prmuplesa_ssouated PSO3 U P L
with each function of
management.
CO-3 Compare the different PSO3 An C L
management approaches
Describe effective
_, | management teams and PO5
CO-4 the purpose of team PS03 v ¢ T
building
Evaluate the best business [ PS03
Ccos management practices PSO14 An, E ¢ L
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs:
212(8|18|181818|181281818181818(3|313/3]3]|3[3]3
Hmwbmm\‘mogﬁsagl—\mwhmm\lm
cCo1|1|-1]2]|- - 2
CO2 21 -1 -1 -
CO3|-|-]1]|- -
CO4|-]|-1]2 - | - 2
CO5 3| - - - 3 2
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High
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Assessment Rubrics:

Final Exam

Mapping of COs to Assessment Rubrics:

Discussion / Management games/Managerial Role Play
Midterm Exam
Programming Assignments

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Co1 J v
CO2 J v
CO3 v v v
CO4 V4 v v
CO5 v v
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Discipline COMMERCE

Course Code UK1DSCCOM102

Course Title Business Communication and Documentation

Type of Course | DSC

Semester I

Academic 100 - 199

Level

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | perweek | Hours/Week

4 4 hours 4

Pre-requisites

Students are aware of the concept of communication and its significance
in Business Organisations.

Course
Summary

This course is to develop an understanding of the concept of business
communication and group communication, its process and dimensions
and enable the students to identify various business documents and reports
and to prepare Business correspondence.

Detailed Syllabus:

Module | Unit | Contents Hrs
I Introduction to Business Communication 12
1 | Meaning and Concept of Business Communication- Formal and Informal
Communication-Inter personnel communication
2 | Business Communication- Objectives and Principles of effective business
communication- Importance of business communication
3 | Dimensions of business communication
4 | Process of Business Communication-Barriers to business communication-
Communication situations.in organisations
I Business Correspondence 12
5 | Business Letter-Principles- Importance- Essentials
6 | Types of business letters -Personalized stand letters, enquiries, customers’
complaints- collection letters- Sales letters- Application letters- Resumes-
Interviews-Negotiations- preparation Frequently Asked Questions-
Chatbots
7 | Business letters/Letter of enquiries -Quotations and offers
8 | Business correspondence and Digitalisation -Application of Al in
business communication- Brainstorming
9 | Useful Tips for preparation of Business Letter Writing- Non-verbal cues
i Group Communication 12
10 | Group Communication -Meaning- Types-Group Discussion
11 | Business meetings- Need and Importance of Meetings, Conduct of
Meeting, Role of the Chairperson, Role of the Participants, Drafting of
Notice, Agenda, minutes and Resolutions
12 | Conference- Meaning and Importance of Conference, Organizing a
Conference, Modern Methods: Video and Tele — Conferencing
13 | Public Relations —Meaning, Functions of PR Department
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14 | Social media communication-Impact
v Business Documentation 12
15 | Meaning — Scope of business documentation -Principles of keeping
business documents
16 | Filing- Meaning-Different types of filing systems
17 | Indexing- Meaning- Different types of indexing
18 | Business Notices preparation
\ Business Reports 12
19 | Introduction, Business Proposal, Executive Summary
20 | Characteristics of good business report
21 | Drafting an Analytical or Investigative Report
22 | Individual or Committee/Sub-committee Report, Annual Report
23 | Emerging trends in business communication- new age communication
channels and internet and business documentation
Course Outcomes
No. Upon completion of the course the graduate will be | Cognitive | PSO
able to Level addressed
CO-1 | Relate the process of communication R, U PSO1
CO-2 | Prepare documents for business correspondence Ap PSO1
CO-3 | Describe the procedure of conducting Business U PSO12
meetings and conferences
CO-4 | Prepare various Business Reports U, Ap PSO14
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
CO |CO PO/PS | Cognitiv | Knowled | Lecture | Practi
No. O e Level ge (L)/Tut |cal (P)
Category | orial (T)
1 Relate the process of PSO1 (R, U C
communication PO4
2 Prepare documents for PSO1 | Ap C
business correspondence PO3
3 Describe the procedure of PSO12 (U P
conducting Business PO3
meetings and conferences
4 Prepare various Business PSO14 [ U, Ap C
Reports PO1

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
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Mapping of COs with PSOs and POs:

glzlzzR|g|2|2|2|2|2|8]|8(2(3] 3l3!3| 3| 3|33
21R]2|R(8(2[2]2]2|2(2|2|2|8| 8|88 &| 8|S
cor|1|-[-|-]-]- - 2
co2|1|-[-|-]-]- - 2
cos| - | - - -1 - -2 3
Co4| - | - - - - 213
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar
Midterm Exam
Programming Assignments

Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
co1 v v v
CO2 v v v
CO3 v v 4
Cco4 v v v
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Discipline COMMERCE
Course Code UK1DSCCOM103
Course Title Dynamics of Business Environment
Type of Course | DSC
Semester I
Academic 100-199
Level
Credit Lecture Tutorial Practical Total
Course Details per week | perweek | per week | Hours/Week
4 4 hours - - 4

Pre-requisites Basic awareness of different types of business organisations

The course covers the holistic understanding of the internal and external
Course factors impacting businesses, including economic, social, political, legal,
Summary technological, and global aspects, along with a focus on Foreign Direct

Investment (FDI) in India.

Detailed Syllabus:

Module | Unit | Contents Hrs
Introduction to Business Environment 12
1 | Business Environment: Meaning, Scope and Significance
2 | Factors affecting business environment
Micro-Environment meaning-classification
I Internal Environment: Value system, Mission, Objectives,
3 Organizational Structure, Organizational Resources, Company Image,
Brand Equity.
External Environment: Customers, suppliers, distributors, Competitors,
Society
Macro Components: Demographic, Natural, Economic, Social, Cultural,
4 o . ;
Political, Technological, Legal and International
Economic Environment 12
I Factors of Economic Environment-Nature and structure of the Economy-
5 | Economic policies, Economic conditions- NITI Ayog — National
Development Council. Economic Reforms and New Economic Policy
Ethical Foundations in Business Environment 12
T 6 | Concept of Social Responsibility, Social ethics, social audit
7 GST and their Impact — Political Stability — Legal Environment — Legal
Changes, Consumer Protection Act, FEMA.
Global Environment of Business 12
v 8 Globalization — Meaning -History and significance-GATT, WTO-
Functions.
9 Dynamics of International Business- Benefits and challenges of
International Business- Domestic vs International Business.
Foreign Direct Investment 12
v 10 | FDI- Meaning, nature and scope
11 | Factors influencing FDI
12 | FDI in India -Case studies
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Recommended Books:

Francis Cherunilam — Business Environment — Himalaya Publishing House
Justin Paul and Sreenivasan — Business Environment and Policy — McGraw-Hill Education
K. Aswathappa — Business Environment: Text and Cases — Himalaya Publishing House

B. Shivani — Business Environment and Entrepreneurship — Excel Books
John D. Daniels and Lee H. Radebaugh — International Business: Environment and
Operations — Pearson

Course Outcomes

Upon completion of the course the graduate will be [ Cognitive PSO
No.
able to Level addressed
co1 Ider_mfy the key factors that influence the business U PSOL1
environment.
CO? Ana_tl;_/se the |mpact of economic policies on business An PSOL1
decision making
co3 Des_crlbe the concept of social responsibility in U PSOL1
business
Compare the challenges and benefits of national and PSO1
Cco4 |. : ) : An
international business operations. PSO5
CO5 Analy:se the impact of FDI in economic development An PSO5
of India
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
Cco POIPS | Cogniti | Knowled | Lecture | o, o
No co o] ve Level ge (L)/Tut cal (P)
' Category | orial (T)
Identify the key factors that PO1
COL1 | influence the business PSO1 U C L
environment.
Analyse the impact of PO1
CO2 | economic policies on business An C L
decisi : PSO1
ecision making
CO3 Descrlbfe Fh.e cpncep'.[ of social PSO1 U c L
responsibility in business
CO4 | Compare the challenges and PO1 An C L

22




benefits of national and PSO1
international business PSO5
operations.
. . PO1
COS | eeomomic developmentof inia| PSOL | A1 T
PSO5
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs:
0o lolo 0|0 |0 |0|0|3|3|alalalo] olol|lol| v oo |o
818181818188 |8|8|o|o|jo|o|ofo|lol|o|o| o ©|o |0
R IR|@|R|la|leo|J|o|lo|BlRIBISIRIEl N[X|H] T @YX
cor|(2|-1|-1-1-1-+- - 2
CO2| 2 -l -0 - - - 3
COo3 | 2] - -0 - - - 2
CO4 | 3| - - -
CO5 | 2 - | - - - 2
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Mapping of COs to Assessment Rubrics:

Discussion / Management games/Managerial Role Play
Midterm Exam
Programming Assignments
Final Exam

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
COo1 V4 V4
CO2 V4 V4
CO3 J v
CO4 v v
CO5 V4 V4 V4
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Discipline COMMERCE
Course Code UK1DSCCOM104
Course Title Indian Financial System
Type of Course | DSC
Semester I
Academic Level | 100 — 199

Credit Lecture Tutorial Practical Total
Course Details per week Hours/Week

per week per week
4 4 hours - 4
P .. Students are aware of the financial system and institutions such as RBI,
re-requisites SEB|

The course provides a detailed examination of India's financial
Course . . R . .

infrastructure, covering markets, institutions, services, instruments, and
Summary .

regulations.

Course Outcomes

Detailed Syllabus

Module | Unit | Content Hrs
| Introduction to Financial System 12
1 | Indian financial system-Components-- Meaning- Structure
2 | Regulators in the financial System- SEBI, RBI, IRDA
3 | Financial System and Economic Development
I Financial Institutions and Services 12
4 | RBI and the Banking System — RBI and liquidity management
5 | SEBI-Role and functions of SEBI - regulatory functions -
developmental functions
6 | Financial Services, Concept of Mutual Funds, venture financing and
Crowd financing, financing for small enterprises and start-ups
Il Financial Markets- Primary Market 10
7 | Primary market- Scope -Importance- Objectives
8 | Methods of floatation of capital -Public issue- Methods of public
issue- IPO-FPO-e-IPO-Pricing of issues-Forms of offer documents-
Book building process - Fixed price issue Vs Book building
v Financial Markets- Secondary Market 14
9 | Secondary market- Significance-Primary market Vs Secondary
market
10 | Stock exchanges- Role and functions of stock exchanges -Major stock
exchanges in India -NSE-BSE- Indices
11 | Listing of securities -Requirements
12 | Depository system - Dematerialisation of securities
13 | Screen Based trading in stock exchange- Clearing and settlement
\Y Investor Protection Mechanisms in India 12
14 | Investor Education — SEBI and RBI
15 | Redressal of grievances in the financial System — SEBI, RBI, IRDA
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Upon completion of the course the graduate will be | Cognitive PSO
No.
able to Level addressed
CO-1 Analys_e the_ regu!atory decisions of SEBI, RBI, IRDA U, An PSO1
on Indian Financial System
CO-2 [ Evaluate the working mechanism of Stock exchanges. An, E PSO11
CO-3 lefere_ntlate the Primary and Secondary Market U, An PSO1
Operations
CO-4 | Explain the Investor Protection Mechanisms in India. U PSO11
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
CO |CO PO/PS | Cogniti | Knowled | Lecture | Practi
No. O ve Level | ge (L)/Tut |cal (P)
Category | orial (T)
1 Analyse the regulatory PO1
decisions of SEBI, RBI, IRDA U, An C L
on Indian Financial System PSO1
2 Evaluate the working PSO11
mechanism of Stock An, E P L
exchanges.
3 Differentiate the Primary and PSO1
Secondary Market Operations U, An ¢ L
4 Explain the Investor Protection | PO8
Mechanisms in India. §] C L
PSO11

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive

Mapping of COs with PSOs and POs:

21212121212|181218|518(8(81218!3!|813|8]3[313
RN | |[R|jal|le |J|a|lel B5lEIBISIRIT N|I®|BH| 9 @Y |*®
cotlz2|-|-1-1-1- - 2
CO2 - -] - - 2
cos|-| - - - 3 -
co4|2] - - |- - - 3
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Discussion / Seminar
Midterm Exam

Programming Assignments

Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Cco1 V4 v
CO2 v v v
CO3 v v v
CO4 v v
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Multi-Disciplinary Courses

Discipline COMMERCE

Course Code UK1IMDCCOM100

Course Title Accounting for Everyone

Type of Course | MDC

Semester I

Academic 106-199

Level

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | perweek | Hours/Week

3 3 hours - 3 hours

Pre-requisites

No prior knowledge in accounting is required

Course
Summary

This course introduces non-commerce students to fundamental accounting
principles, focusing on understanding key concepts, recording
transactions, preparing trial balances, final accounts, and basics of
budgetary control. Emphasis is placed on practical applications and
foundational skills.

Detailed Syllabus:

Module | Unit

| Content Hrs

Introduction to Accounting

1

Meaning and Importance of Accounting

2

Objectives and relevance to business and individuals

3

Basic accounting concepts and conventions -GAAP

Key accounting terms: Transaction, Account, Asset, Liability,
Capital, Income, Expense, Profit, Loss, Debit, Credit,
Financial Year

Recording of Transactions

Features and types of recordable transactions

Rules of Debit and Credit

Double Entry System and journalizing transactions

o [N | o1

Preparation of Ledger (basic problems), preparation of cash
book and understanding bank passbook posting.

Preparation of Trial Balance

Understanding the trial balance and its importance

10

Preparation of trial balance from ledger accounts

11

Identifying and rectifying errors in trial balance

Final Accounts of Sole Proprietorship

12

Understanding the Fundamental Accounting Equation

13

Preparation of Trading and Profit and Loss Account

14

Preparation of Balance Sheet (Statement of Financial
Position)
(Problems with simple adjustments only)

Fundamental Budgetary Control

15

Introduction to personal budget

16

Family budget, cash budget.

17

Planning bank account balances and responsibility accounting
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Recommended Books:

Maheshwari, S. N., & Maheshwari, S. K.. Financial accounting: A managerial emphasis. Vikas
Publishing House.

Goyal, V. K., & Radhaswamy, M.. Accounting for management. Vikas Publishing House.
Gupta, A.. Financial accounting for management. McGraw Hill Education.

Tulsian, P. C., & Tulsian, B. Basics of accounting: Principles, concepts and procedures. S.
Chand Publishing.

Kishore, R. M. Accounting made easy. Taxmann Publications.

Agrawal, B. M. . Accounting principles and practices. S. Chand Publishing.

Narayanaswamy, R. . Accounting: An introduction. PHI Learning Pvt. Ltd.

Grewal, T. S. . Corporate accounting. S. Chand Publishing.

Course Outcomes

No. Upon completion of the course the graduate will be | Cognitive | PSO
able to Level addressed

CO-1 [ Understand the relevance of accounting. U PSO 1,8

CO-2 | Apply key accounting concepts in financial planning | Ap PSO 1,2,7

CO-3 [ Record transactions using the principles of debitand | Ap PSO 1,2,7
credit in the double-entry system.

CO-4 | Prepare trial balances and understand their Ap, An PSO 1,11
significance.

CO-5 | Prepare basic financial statements including Trading | Ap,An PSO 1,11
and Profit & Loss Account and Balance Sheet.

CO-6 | Identify the relevance of budgets in financial U,Ap PSO 1,2
planning.

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Accounting for Everyone: Credits: 3:0:0 (Lecture: Tutorial: Practical)

CO |CO PO/PSO | Cognitive | Knowledge | Lecture Practical
No. Level Category (L)/Tutorial | (P)
(T)

CO-1 | Understand the

relevance of PSO 1,8 U C L

accounting.
CO-2 | Apply key PSO

accounting 1,2,7 Ap P L
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concepts in

financial
planning
CO-3 | Record
transactions
using the
principles of 523 Ap P L
debit and credit "
in the double-
entry system.
CO-4 | Prepare trial
balances and PSO
understand their 1,11 An P L
significance.
CO-5 | Prepare basic
financial
statements
including PSO
Trading and 1,11 An P L
Profit & Loss
Account and
Balance Sheet.
CO-6 | Identify the
relevance of
budgets in PSO 1.2 [Ap P L
financial
planning.
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs :
PSO|PSO|PSO|PSO [PS| PS | PS | PS | PS|PS|PS|PS|PS ]| PS
1 2 3 O5|1 06 | O7 | O8 | 09 |0O10| 011|012 | 013|014
CO| 3 2
1
CO 2 3
2
CO| 2 1
3
CO 1 1
4
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CO 3 2
5
CO 1 2
6
PO1 PO2 | PO3 | PO4 | PO | PO6 | PO7 | POS8
5
CO1 3 2 2
CO2 3 3
CO3 3 2
CO4 3 2 2
CO5 3 2 2
CO®6 3 2
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:
= Quiz / Assignment/ Quiz/ Discussion / Seminar
=  Midterm Exam
= Programming Assignments
= Final Exam
Mapping of COs to Assessment Rubrics :

Internal Exam | Assignment

Project Evaluation | End Semester Examinations

CO1 v v
CO 2 v v
Co3 v v v
Cco4 v v v
CO5 v v v
CO6 v v

30




Discipline COMMERCE
Course Code UK1IMDCCOM101

Course Title Fundamentals of Investment

Type of Course | MDC

Semester 1

Academic 100 - 199

Level

Course Details Credit Lecture Tutorial Practical Total
per week | perweek | per week | Hours/Week

3 3 hours 3 hours

Pre-requisites No prerequisites required

Course This course serves as a comprehensive introduction to the basics of

Summary investment, focusing on key concepts such as the risk-return trade-off, the

time value of money, various investment avenues, and effective
investment strategies. Participants will gain a solid foundation in
understanding investment principles and learn how to evaluate investment
opportunities through practical exposure. The course equips students with
the skills to analyse investment risks and returns, calculate the time value
of money, and identify suitable investment avenues based on individual
financial goals and risk tolerance.

Detailed Syllabus:

Module | Unit | Content Hrs

| Basics of Investment 9

Concept of investment

Importance of investing for financial security and planning

Investment objectives

Investment Life Cycle

Investment Process

OO IWIN|F-

Considerations in making investment decisions

11 Risk-Return Trade off 9

Concepts of Risk

.
8 | Types of investment risk
9 | Risk profile of investors

0 | Concept of return and yield
1 | Relationship between risk and return in investment

i Time Value & Compounding Effect 9

12 | Basic Concepts, Importance of Time Value of Money

13 | Future Value and Present VValue Concepts

14 | Interest rates- Effective Interest Rate, Real Interest Rate and Actual
Interest rate.

15 | Compounding effect and Interest rate conversions

16 | Loan Amortisation schedule

17 | Retirement Planning and Savings Calculations

v Investment Avenues 9

18 | Overview of investment alternatives

19 | Bank Deposits, Money Market Instruments, SIPs, Pension Funds,
National Pension Scheme (NPS),

31




20 | Shares and Debentures, Bonds, Mutual funds

21 | Chit Funds

22 | Exchange Traded Funds (ETFs)

23 | Real Estates

24 | Derivatives

\ Asset Allocation 9
25 | Importance of asset allocation in investment strategy
26 | Factors influencing asset allocation
27 | Diversification and Importance of Diversification
28 | Determining asset allocation based on investment goals and risk tolerance
Recommended Books
Introduction to Financial Planning, Indian Institute of Banking & Finance | Taxmann
Publication, New Delhi.
Pandey, I M, Financial Management, IVikas Publication.
Jain & Khan, Financial Management, | Tata McGraw Hill
Rastogi, R P, Financial Management, | Taxmann.
Sinha, M., Financial Planning: A Ready Reckonerl McGraw Hill Education, New York.
Tripathi, V., Fundamentals of Investmentl Taxmann Publication, New Delhi.
Preethi Singh, Investment Management, Himalaya Publishers.
Course Outcomes
No. Upon completion of the course the graduate will be | Cognitive | PSO
able to Level addressed
CO-1 | Describe the importance of investment and its process. | An 3
CO-2 | Explain the linkage of relationship between risk and U 3,10
return in making investment.
CO-3 | Analyse the compounding effect of interest rate and time | Ap 3,10
value on investment return.
CO-4 | Determine appropriate investment avenues based on E 3,10
investment goals.
CO-5 | Describe the process of asset allocation based on risk U 3,10
consideration.

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
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Name of the Course: Credits: 3:0:0 (Lecture: Tutorial: Practical)

CO CcoO PSO Cognitive | Knowledge | Lecture Practical
No. Level Category (L)/Tutorial | (P)
(T)
CO-1 | Describe the 3 An F,C L
importance of
investment and its
process.
CO-2 | Explain the linkage of | 3,10 U C L
relationship between
risk and return in
making investment.
CO-3 | Analyse the 3,10 Ap P L
compounding effect of
interest rate and time
value on investment
return.
CO-4 | Determine appropriate | 3,10 E F L
investment avenues
based on investment
goals.
CO-5 | Describe the process of | 3,10 U P L
asset allocation based
on risk consideration.
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs:
dlau]o|l | w]|]o| ~|lo|lo| S D[N I
glad3lg8ddglalalgalelgalalalglalolololo
‘lﬂﬂ‘l‘l&ﬂﬂaaaaaaaaaggggg
cor | af-{-{-{-1-[-[-{--({21-[-01-|-"[-"|-"1201-|-¢/-1-
coz2 (x| 2;-1-1t-1-{-t--t12(-1-|-1-1-1-12/1-1-1-1-
cos |-t 1211--1-{-t-|-12(-1-|-1-1-/1-12/1-1-1-1-
coa 1f-(z2121--{-(-t-1-12}{-{-{-1-1-01-12/1-1-1-1-
Co5 |1 afry-{-1-1-{-({-1t2/(---|-|-|-|2]-/|-1]-]1-
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Correlation Levels:

Level Correlation

- Nil

1 Slightly / Low

2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar
Midterm Exam
= Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam [ Assignment | Project Evaluation | End Semester Examinations
COo1 v v v
CO?2 v v v
CO3 v v v
CO4 4 N4 v
CO5 v v v
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SEMESTER II

Discipline Specific Core Courses

Discipline COMMERCE

Course Code | UK2DSCCOM100

Course Title | Financial Accounting

Type of Course | DSC

Semester I
Academic 100 - 199
Level
Credit Lecture Tutorial Practical Total
Course Details per week | perweek | per week | Hours/Week
4 4 hours - 0 4 Hours

Knowledge in preparing partnership accounts on admission and

Pre-requisites retirement of partners.

Course
Summary

Branch and Departmental Accounting systems.

This course will help to acquire the knowledge in the maintenance and
preparation of accounts of Partnership, Consignment, Joint Venture,

Detailed Syllabus:

Module | Unit | Content

Hrs

Partnership Accounts

12

Partnership Accounts- Meaning- Features-
Accounts of partnership firms — Concept of LLP.

Accounting standards for Partnership -Recalling Partnership Accounts
-Admission

| Dissolution of partnership firms- Methods of Maintaining Capital
Accounts-Preparation of Realisation Accounts and Capital accounts -
Insolvency of Partner- Application of Decision in Garner Vs Murray
Rule including Piecemeal Distribution of Assets-proportionate capital
method- Death of Partner. Interpreting the Final Accounts of
Partnership- Case studies

Consignment Accounts

12

Meaning- Concepts used in Consignment Accounting- Difference
Between Consignment and Sales

1 Accounting Treatment in the books of Consignor and Consignee-
Cost Price Method and Invoice price Method

Valuation and treatment of Unsold Stock- Normal and Abnormal
Loss- Loss in Transit

Joint Ventures

12

Meaning- Features- Difference between Joint Ventures and
partnership- Joint Ventures and Consignment

T Accounting treatment: when one of the ventures is appointed to
manage the venture- When separate set of books are not maintained
7 | for recording joint venture transaction -when separate set of books
are kept for the venture
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Branch Accounts 12
v 8 Meaning, features and types of branch accounting-
9 Accounting for the branches not keeping full system of accounts-
Debtors System-Stock and Debtors system
Departmental Accounting 12
10 Departmental Accounting- Meaning - Features- Advantages-
Objectives
\Y 11 Methods of departmental accounts- Allocation and Apportionment of
departmental expenses
12 Inter departmental transfers- Preparation of
Departmental Trading and Profit and Loss account.

Skill Enhancement Activities

Visit some firms where branch accounting system are in operation to gain familiarity with how
the accounting methods and practices are followed.

Collect accounting data from one or two partnership firms/ joint ventures to know the
accounting procedures adopted for preparing accounts.

Recommended Books

Gupta R.L. and Radhaswamy. M. Advanced Accountancy, Sultan Chand & Sons, New Delhi.
Shukla M.C.,Grewal T.S and Gupta S.C. Advanced Accounts, S. Chand & Co. Ltd., New
Delhi.

Jain S.P. and Narang. K.L. Advanced Accountancy, Kalyani Publishers, New Delhi.

Naseem Ahmed, Nawab Ali Khan and Gupta M.L. Fundamentals of Financial Accounting
Theory and Practice, Ane Books Pvt. Ltd., New Delhi.

Maheswari S.N. and Maheswari S.K. Advanced Accountancy, Vikas Publishing House, New
Delhi.

Deepak Sehgal. Financial Accounting. Vikas Publishing H House, New Delhi.

Bhushan Kumar Goyal and HN Tiwari, Financial Accounting, International Book House
Goldwin, Alderman and Sanyal, Financial Accounting, Cengage Learning.

Tulsian, P.C. Financial Accounting, Pearson Education.

Compendium of Statements and Standards of Accounting. The Institute of Chartered
Accountants of India, New Delhi

Course Outcomes

No. | UPOn completion of the course the graduate will be | Cognitive PSO
' able to Level addressed
co-1 | Prepare accounts for Partnership firms at the time of Ap PSO11
dissolution, Consignment. Joint venture, Branch
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Accounts , Departmental Undertakings
Prepare accounts for Consignment. Joint venture,
C0-2 Branch and Departmental Undertakings AP PSOL1
CO-3 Ir?terpreFtheflnaI accounts of partnership firms of Ap, An PSO11
dissolution
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
CO CO PO/ Cogn | Knowled | Lecture | Practi
No. itive |ge (L)/Tut |cal (P)
PSO Level | Category | orial (T)
Prepare accounts for PO2
Co- Partnership firms at the time of
dissolution, Consignment. Joint PSO Ap P L
1
venture, Branch Accounts,
Departmental Undertakings 11
Prepare accounts for PO2
CO- | Consignment. Joint venture,
2 Branch and Departmental PSO Ap P L
Undertakings 11
PO1
CO- | Interpret the final accounts of PO2 Ap,
3 artnership firms of dissolution An P L
P P PSO
11
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs:
90 O|D 0|00 |00 J |3 a|lalalo|lolo|lo| v ololo
1881818188818 |o|ojo|o|olo]|alolo]|l o] oo |0
PR |R|laloaR | |e|BlEIRISIRI[TINI@|®]| 9] @ ([Y(*
CO1 -1 -0 - - 2 2
CO2 -1 - - - 3 11 2
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Discussion / Seminar
Midterm Exam

Programming Assignments

Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations

co1 v v v
CO?2 J v v
CcCO?2 J v v
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Discipline COMMERCE
Course Code UK2DSCCOM101
Course Title | Functional Management
Type of Course | DSC
Semester I
Academic 100 - 199
Level
Credit Lecture Tutorial Practical Total
Course Details per week | per week | perweek | Hours/Week
4 4 hours - 0 4
Pre-requisites | Basic knowledge regarding the principles and functions of management
This course is to develop an understanding of the application of the basic
Course . . . )
principles and concepts of management in the different areas of business
Summary
organisations.

Detailed Syllabus:

Module | Unit | Content Hrs
Introduction to Management 12
1 | Management- Features-Concepts
I 2 | Significance-Management and Administration.
3 | Management - Functions
4 | Different Functional Applications of management.
Financial Management 12
5 | Concept of finance- Meaning, Definition-Functions
6 | Scope and Objectives of Financial Management-
1 7 | Role of finance manager
8 | Source of finance- short term and long term
9 Fixed Capital-Working capital- Factors affecting fixed and working
capital.
Marketing Management 12
10 Marketing-Meaning- Definition-Concept-Importance-Marketing and
selling- Modern Marketing Concept
11 | Marketing management - Importance — Role of Marketing manager-
12 Marketing mix —Elements — Importance- The traditional 4 P’s: the
i Modern components of the Mix
13 Digital marketing — Social media marketing- Features — Scope and
challenges
14 Customer Relationship marketing
Social Marketing-Direct Marketing-Network marketing
15 | Service marketing-Scope and Importance
Human Resource Management 12
Meaning- Definition- Personnel management-Functions and importance
16
v of HRM - : .
Duties and qualities of HR Manager -HR Planning-Job analysis-Job
17 | description -Job specification
Human and Industrial Relations -QWL
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18 Recruitment-Sources of recruitment-Selection process- Interview-Tests-
Placement- Induction
Performance appraisal and Job Evaluation — Wage and Salary
19 | Administration — Incentives — Bonus — Fringe Benefits — Social Security
Measures.
Operations Management 12
20 | Meaning- Scope- Production function in an organisation
21 | Routing-scheduling and dispatching
29 Facility Location — Factors influencing —location analysis — Plant Layout
— Objectives, Principles, Factors for good Layout
\Y Material Management- Material Requirement Planning (MRP) and
Control- Quality Control-TQM
23 | Inventory Control Systems- Importance — Tools — ABC, VED, FSN
Analysis —purchase management —stores management- JIT (Elementary
level)
24 | Safety consideration and environmental aspects
Course Outcomes
Upon completion of the course the graduate will be | Cognitive PSO
No.
able to Level addressed
Describe the scope of financial and, marketing PSO1
CO-1 U
management. PSO3
CO-2 Apply the concept of management in areas related to Ap PSO1L
production
CO-3 Apply_ thg HR management practices in an Ap PSO3
organisation
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
co PO/ Cogniti Knowled | Lecture P_rac
No CO PO | ve Level ge (L)/Tuto | tical
' Category | rial (T) | (P)
Describe the scope of financial PSO1 L
CO-1 | and, marketing management PSO3
| J MANAYEMEnt. 1 pos3
Apply the concept of PSO1 L
CO-2 | management in areas related to | PSO3
production PO3
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CO-3

Apply the HR management
practices in an organisation

PSO1
PSO3
PO3

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive

vlo|of(o|lm(olo|lo|@|2I18I8I8I|18|lululuvluv!l ol ululw
318181813 18181818I1S|1elelelelelRIRIR] ]S Ie |2
R IN[w | |]a e ([N ]o|ls BRI
CO1 2| - - -
CO?2 2 -1 -1-
CO3 21-1-1-
Mapping of COs with PSOs and POs:
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Final Exam

Quiz / Assignment/ Discussion / Seminar
Midterm Exam
Programming Assignments

Mapping of COs to Assessment Rubrics :

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
CO1 v v v
CO2 v v v
CO3 Y v v
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Discipline COMMERCE

Course Code UK2DSCCOM102

Course Title E-Business and Governance

Type of Course | DSC

Semester I

Academic 100 - 199

Level

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | per week | Hours/Week

4 4 hours - 0 4

Pre-requisites

Basic awareness about various forms of business and the application of
Internet.

Course
Summary

This course will enable the students to become familiar with the
mechanism for conducting business transactions through digital means
and digitalisation of governance in business.

Detailed Syllabus:

Module | Unit | Content Hrs
Introduction to E-Business 12
1 Digitalisation of Business/E-Business- Imperatives -Traditional Business
and E-Business- Types - Models — Principles-Benefits and Limitations
I 5 e-Commerce — Models -B2B-B2C-P2P-
e-Business vs. E-Commerce
3 Internet Marketing and E-Tailing, E-Marketplace— Types and Features-
E- Auction — Types.
4 | Latest technology of e-Business- e-Business Revenue model
E-Business System 8
5 E-business Systems (basic concept only)
& Integration of e-business units —
6 | e- ERP, e-SCM, e-CRM, e-procurement,
e-payment- e-marketing, e-Selling
i Applications of e- Business 16
7 | Areas of Digitalisation in Business
8 Digitalisation of Job Market-Digitalisation of real estate — e- publishing
9 | e- banking and personal finance
10 | € marketing- e-grocers- e-shopping- online delivery of digital products, -
entertainment and media.-e-outsourcing
11 | E-learning related to business
E-Governance 12
E-Governance -Meaning,- Models — G2G, G2B, G2C.
. ICT & E- Governance,
12 | Benefits and risks of E-Governance.
Successful e-governance initiatives in Kerala and other Indian states.
e-citizen, e-service , e-filing, e-society e-tender e-auction
v E-Business Strategy and Implementation 12
13 \ e-Business Strategies - Implementation and assessment
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business
Inclusive measures in e-business.

Legal, Ethical and Social Dimensions of e-Business

Infrastructural Requirements and Process of initiating digitalisation of

Recommended Books:

Electronic Commerce: A Managerial Perspective, Turban, E. et al., Prentice Hall

Electronic Business and Electronic Commerce Management, Dave Chaffey, Prentice Hall

E-learning Tools and Technologies: Horton and Horton, Wiley Publishing
Electronic Commerce, Bharat Bhaskar. Tata McGraw-Hill Publishing Co. Ltd., New Delhi.

E-Governance, Pankaj Sharma. APH Publishing Corporation, New Delhi

E-Business Fundamentals, Bansal S.K. APH Publishing Corporation, New Delhi.

Alexis Leon and Mathews Leon, Fundamentals of Information Technology, Vikas
Publishing House Pvt.Ltd.
E-Banking- R Kumar, M. Deshpande

Changing Dimensions of Banking in India- K. SrinivasaRao

S.P.Rajagopalan, Computer Application in Business, Vikas publishing House Pvt. Ltd.

Course Outcomes

Upon completion of the course the graduate will be [ Cognitive PSO
No.
able to Level addressed
CO-1 Ider_mfy the basic concepts and technologies used in e- U PSO-3
business
CO-2 | Compare the different types and models of e-business An PSO6
co3 Analyse the potential for applications of e-business An PS03
models PSO6
co4 Appraise the application of digitalisation in An PSO6
Governance

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
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Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)

CO |[CO PO/PS | Cognitiv | Knowled | Lecture | Prac
No. O e Level |ge (L)/Tuto | tical
Category | rial (T) [ (P)
CO-1 | Identify the basic conceptsand [ PSO-3 |U C L
technologies used in e-business
CO-2 | Compare the different types U E C L
and models of e-business PSO6
CO3 | Analyse the potential for PO7 U,An,E (C L
applications of e-business PSO3
models PSO6
CO4 | Assess the application of PO7 U E P L
digitalisation in Governance PSO6
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs:
0lolol0 0|0 |0|T0|0| 3|2 (I3|3|a|ol|lololololo|o]|o
5181818188 |1818[8|oc|ofjo|o|jolo|ol|olo|ol|o]|o|o
PN | |R[(a|lo|J|a|leol BlIEIBIGIR|I P [N[X|H |9 ([Y]|®
CO1 -2 -|-1- -
CO?2 -l-1-12 -
CO3 |- |[-[2]-]-1]1-12 2
CO4 | - | - 2 2
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Midterm Exam

Final Exam

Programming Assignments
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Quiz / Assignment/ Quiz/ Discussion / Seminar




Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
co1 v v v
CO2 v v
CO3 v v v
CO4 v v v
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Discipline COMMERCE

Course Code UK2DSCCOM103

Course Title Motivation and Leadership in Business

Type of Course | DSC

Semester I

Academic 100 - 199

Level

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | perweek | Hours/Week
4 4 hours - 0 4

Pre-requisites Basic understanding about the functions of management.

Course This course will enable the students to become familiar with the theories

Summary and applications of motivation and leadership and gives an overview on
the successful business leaders and motivate the students to start their own
start-ups.

Detailed Syllabus:

Module | Unit | Content Hrs
| Introduction to Motivation 12
1 | Concept of motivation, Importance, Tools of Motivation.
2 | Theory Z, Equity theory.
3 | Process Theories- Vroom’s Expectancy Theory, Valency- Four drive
model
4 | Relevance of Motivation models in Business-Motivation and
Organisation Culture-Motivator and Mentoring-Motivation as a
development tool
1 Motivation Theories and Applications 12
5 | Market Needs- Theory X and Y- Hertzberg’s Two Factor Theory,
Dennings Theory
6 | The impact of motivation on productivity- The impact of motivation
on the reliability of workers- The impact of motivation on turnover
rates
i Introduction to Leadership 12
7 | Leadership — Meaning, Traits and Motives. Skills of an Effective Leader,
Styles of Leadership.
8 | Theories — Trait Theory, Behavioural Theory, Path Goal Theory.
9 | Transactional v/s Transformational leaders.
10 | Strategic leaders — meaning, qualities.
11 | Charismatic Leaders — meaning of charisma, Qualities, characteristics,
types of charismatic leaders (socialized, personalized, office-holder,
personal, divine)
v Issues and Challenges in Leadership 12
12 | Contemporary issues in leadership — Leadership roles, team leadership,
mentoring, Self-Leadership, online leadership, finding and creating
effective leader.
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13 | Emerging trends in leadership; Servant leadership, Situational leadership;
Gender and leadership;

14 | Effective Leadership Communication; Emotional intelligence and
leadership

\ Leadership in Action 12

15 | Identify the State/National/ Global leaders in business, their style,
activities and skills - Case Studies

16 | Characteristics of creative leaders and organization methods to enhance

creativity-Case studies.

Recommended Books:

Stephen P. Robbins, Timothy A. Judge (Author) — Organizational behaviour (15th Edition),
Prentice Hall Publication.
Niraj Kumar- Organisational Behaviour: A New Looks (Concept, Theory & Cases), Himalaya
Publishing House

Strategic Leadership — Sahu & Bharati — Excel Books
Peter I. Dowling & Denice E. (2006). International HRM (1st ed.). New Delhi. Excel Books.
French Wendell, Bell Cecil and Vohra Veena. (2004). Organization Development, Behavioural
Science Interventions for Organization Improvement. (6th ed.)

Course Outcomes

Upon completion of the course the graduate will be able | Cognitive PSO
No.
to Level addressed
CO-1 | Describe the basic concepts of motivation and leadership U PSO3
CO-2 | Analyse the motivation theories An PSO3
. . . PSO 1
CO3 | Analyse the contemporary issues in leadership An PSO3
Appraise the style, activities and skill sets of
co4 State/National/ Global leaders in business An PSO3

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create

Note: 1 or 2 COs/module
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Name of the Course: Credits: 4:0:0 (Lecture:

Tutorial: Practical)

CO No. | CO PO/PS | Cognit | Knowled | Lecture |Pra
@] ive ge Ly ctic
Level [ Category | Tutorial | al
(T) (P)
Describe the basic concepts of PO3
cO-1 motivation and leadership PSO3 U ¢ L
CO-2 | Analyse the motivation theories PO3 An C L
y PSO3
Analyse the contemporary issues in PO3
cos |- defshi porary PSO1 An C L
P PSO3
Appraise the style, activities and PO5
CO4 | skill sets of State/National/ Global | PO8 An P L
leaders in business PSO3
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs:
vlo|lo|lo|lo|o|lo|lo]|lo[B|8|8[B]|8
QR[9191219(2|212I2(2(R|R[L|2IB|2[R|8| 8|28
PrINdN|w|d|lO|lO Nl |l lRl ]l |
cor|1|-|12|-1|-1- - 2
CO2 - -1 - - 1
2
CO3|1]- -0 - - - 2
CO4(1]-1|3 - |- - - 2 2
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Midterm Exam
Programming Assignments
Final Exam
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Quiz / Assignment/ Quiz/ Discussion / Seminar




Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Co1 J v
CO2 v v v
CO3 v v v
CO4 J J v
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Discipline COMMERCE

Course Code UK2DSCCOM104

Course Title Practices of Banking and Insurance

Type of Course | DSC

Semester I

Academic 100-199

Level

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | perweek | Hours/Week
4 4 hours - - 4

Pre-requisites Basic awareness about the concept of banking and insurance.

Course This course provides students with understanding of banking theory and

Summary practices, introduces them to the fundamentals of the Insurance business,
and updates the changes within Indian Banking and Insurance Sector.

Detailed Syllabus:

Module | Unit | Contents Hrs
Banking- Functions 12
Banking- functions -Liquidity management- credit creation-
1 | Classification of Banks-Foreign Banks-Banking and non- banking
I functions
9 CORE bank solutions- Retail bank product and services--Mergers in
banking
3 | Central bank system-Central banks in different countries
4 Role of RBI- General policies of RBI.
Banking Practice 12
Banker — customer — Definition as per Banking Regulation-
5 | Relationship between banker and customer — General and special
relationship
I Asset liability management -Types of Advances-Advances against
5 various securities-Negotiable instruments -Crossing of cheques—
examples
4 Types of deposits-Opening and operation of accounts by special types
of customers — minor, married woman, firms, company.
Innovations and Reforms in Banking 12
8 E-banking — Electronic Clearing Service- EFT — RTGS-NEFT-
SWIFT
Unified payment interface -Mobile Banking — Shift from plastic
9 | money - Apps based banking -Internet banking- Digital banking-,
I virtual banking
Small banking- Post office banking- green banking
10 Recovery of Debts due to Banks and Financial Institutions Act, 1993
(DRT Act), SARFAESI, Payment & Settlements Act, 2007
Banking Ombudsman. Basel reforms- Capital adequacy norms- NPA
management- Bancassurance Demonetization
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Introduction to Insurance 12

11 | Meaning of risk-Classification of risk-features of insurable risk

Meaning and functions of Insurance-Importance of Insurance -
v 12 | classification of insurance business in India-Life — General - fire,
accident, asset, medical, home, commercial travel, rural, and marine

Underwriting-meaning Procedure of life Insurance and Non-Life

13 .
Insurance-Insurance Premium-Insurance documents.

Insurance Claims and Regulations 12

14 | Meaning-Importance-types of Insurance claims

v 15 | Privatization of insurance industry-FDI in insurance

16 | Regulatory framework of Insurance-IRDA-Functions-

Practical:

Collecting application forms for opening accounts in banks and making a presentation in class
Collecting cheques with different types of crossing and examining the differences

Collecting model Insurance Policy documents and identifying different conditions and
implications.

Conduct mock interviews for roles in Banking and Insurance to help students prepare for real-
world job interviews in the field of Banking and Insurance

Recommended Books

Sundaram K.P.M and Varshney P.N. Banking Theory Law and Practice, Sultan Chand &

Sons,New Delhi.

Maheswari S. N. Banking Theory Law and Practice, Kalyani Publishers New Delhi.

Sekhar K.C. Banking Theory Law and Practice, Vikas Publishing House, New Delhi.

Gordon E. and Natarajan K. Banking Theory Law and Practice, Himalaya Publishing

House,Mumbai.

Lall Nigam B.M. Banking Law and Practice, Konark Publishers Pvt. Ltd., New Delhi.

Radhaswami M. Practical Banking, Sultan Chand & Sons, New Delhi.

Dekock. Central Banking, Crosby Lockwood Staples, London.

Agarwal, Principles and practice of insurance.

M N Mishra, and S B Mishra: Insurance Principles and Practice, S. Chand Publishers.
Course Outcomes

No. Upon completion of the course the graduate will be [ Cognitive PSO
able to Level addressed
CO-1 | Understand the concept of banking and its functions U PSO1

and identify the role of centrals banks.

CO-2 | Define the relationship between banker and customer U PSO1
and understand the types of advances and deposits in
banking operations.

CO-3 | Understand the innovations in banking and the legal U PSO1
framework.
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CO-4 | Explain the functions and importance of Insurance. U PSO1
CO-5 | Differentiate types of insurance claims and understand An PSO1
the regulatory framework of the insurance industry. PSO5
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 4:0:0 (Lecture:Tutorial:Practical)
CO CcO PO/PS [ Cognit [ Knowled | Lecture | Practi
No. O ive ge (L)/Tut |cal (P)
Level | Category | orial (T)
CO-1 | Understand the concept of PSO1 U C L
banking and its functions and
identify the role of centrals
banks.
CO-2 | Define the relationship PSO1 U C L
between banker and customer
and understand the types of
advances and deposits in
banking operations.
CO-3 | Understand the innovations in | PSO1 U C L
banking and the legal
framework.
CO-4 | Explain the functions and PO1 U C L
importance of Insurance. PSO1
CO-5 | Identify and differentiate types | PO1 An C L
of insurance claims and PSO1
understand the regulatory PSO5
framework of the insurance
industry.

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
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Mapping of COs with PSOs and POs:

vlg|o|o(v (0|0 |00 (R |B3||al3|lvlv|lv|lolol| ulv v
8181818181888 |8|o|lcjo|olo|jo|olo|olo]| OO O
HN&AWG)\IOO@SESSKHNQAm@\IOO
co1|1|-1|-1|-1-]- - -
CO2|2 -l - - - -
CcCOo3| 2| - -1 - -
CO4|2-| - - - 2
CO5| 2 -1 -3 - 3
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High
Assessment Rubrics:
Discussion

Final Exam

Midterm Exam
Programming Assignments

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Co1 V4 v
CO2 N4 V4
Cco3 v v v
CO4 V4 V4 v
CO5 v v v
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Multi-Disciplinary Courses

Discipline COMMRECE
Course Code UK2MDCCOM100
Course Title Personal Financial Planning
Type of Course | MDC
Semester Il
Academic 100 - 199
Level
Credit Lecture Tutorial Practical Total
Course Details per week | perweek | perweek | Hours/Week
3 3 hours - - 3

Pre-requisites

Basic Knowledge of finance in day-to-day life of an individual.

Course
Summary

Financial planning is a very important part of every individual, as it helps
to achieve financial goals and secure their financial future and financial
well-being. The Personal Financial Planning course is a blend of
theoretical aspects of debt planning, savings and investment planning,
budgeting, insurance planning, retirement planning and estate planning.
This course creates the ability for learners, how to make a good financial
plan, as it helps to improve the standard of living by saving on taxes,
making wise investments, preparing for emergencies and encouraging
disciplined spending.

Detailed Syllabus:

Module | Unit | Content Hrs
Introduction to Personal Financial Planning 8
1 | Personal finance; financial goals; financial planning-need.
I 2 | Financial literacy and its influence on financial planning.
3 | Budgeting of income and expenses.
4 | Benefits of savings; management of spending & financial discipline
5 | Setting alerts and maintaining sufficient funds for fixed
commitments.
Debt Planning & Investment Planning 10
| 6 | Sources of Borrowings: Cost -Benefit analysis.
7 | Process and objectives of investment.
8 | Concept and measurement of risk & return for different investments.
9 | Selection of suitable investment avenues.
Personal Tax Planning 10
10 | Tax structure in India for personal taxation.
11 | Scope of personal tax planning
12 | Exemptions and deductions available to individuals under different
Il heads of income and gross total income (theory only).
13 | Comparison of new and old tax regime.
14 | Tax avoidance versus Tax evasion.
v Insurance Planning 8
15 | Concept and need for insurance
16 | Types of Insurance- Life insurance, health insurance, property
insurance, credit life Insurance & professional liability insurance.
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Retirement Planning &Estate Planning

mortgage.

17 | Retirement Planning: Retirement planning- goals, process of
retirement planning, Pension plans available in India, Reverse

planning.

18 | Estate planning -need and importance, laws relating to estate

Recommended Books

Halan, M. —Let ‘s Talk Money: You've Worked Hard for It, Now Make It Work for You,
Harper Collins Publishers, New York.
Indian Institute of Banking & Finance. —Introduction to Financial Planning, Taxmann
Publication, New Delhi.

Keown A.J. —Personal Finance, Pearson, New York.
Madura, J. —Personal Finance, Pearson, New York
Pandit, A. —The Only Financial Planning Book that You Will Ever Need, Network 18
Publications Ltd., Mumbai.
Sinha, M. —Financial Planning: A Ready Reckoner, McGraw Hill Education, New York.
Tripathi, V. —Fundamentals of Investment, Taxmann Publication, New Delhi.

Course Outcomes

Upon completion of the course the graduate will be Cognitive PSO
able to Level addressed
CO- [ Understand the need and appreciate the relevance of U 2
1 | Personal financial planning and Financial Literacy.
CO- | Apply the concept of Debt & investment planning and its Ap 3
2 | methods in day-to- day life.
CO- [ Analyse the scope and ways of Personal tax planning. An 9
3
CO- [ Assess Insurance planning and its relevance. E 11
4
CO- | Develop insight into Retirement planning & Estate R, Ap 12
5 | planning and its relevance.

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create

Note: 1 or 2 COs/module

Name of the Course: Personal Financial Planning; Credits: 3:0:0 (Lecture: Tutorial)
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CO PSO | Cognit | Knowled | Lecture | Practi
No. CcO ive ge (L)/Tuto | cal
Level | Category | rial (T) | (P)
1 Understand the need and appreciate 2 U F,C L -
the relevance of Personal financial
planning and Financial Literacy.
2 | Apply the concept of Debt & | 3 Ap P L -
investment planning and its methods
in day-to- day life.
3 | Analyse the scope and ways of | 9 An C,P L -
Personal tax planning.
4 Assess Insurance planning and its| 11 E CP L -
relevance
5 Develop insight into Retirement| 12 R, Ap M L -
planning & Estate planning and its
relevance.
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs:
s lololobklovlolo@|zlm|lololglm (oo |83 (383|383
Olo|o|loplololoBISISIS|I8I818|8|8|8|8|8|8 |8
S (N (e (BRI rRrNIIR|lald R|o|le|BlEIBIS IR
corfa|-|{-{-f{-t21-1- 13[-(--V{-{-0"-1-1-!1-1-1-1-
coz2f2(3 | -{-{-(--1-1-1-13(-1-/1-{-1-1-1-1-1-1-1-
cos3f1]3 -1 -1 -0-1-1-1-1-1-1-1-1-13
co4 2] - -t -f-1-1-0-1-{-1-1-{-1-{-/{3)-1-1-
cosfa{2 (3 -|{-[---|-1-1-1-1"-1- 3 (-1 -
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:
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= Quiz / Assignment/ Quiz/ Discussion / Seminar

=  Midterm Exam

=  Programming Assignments

=  Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam Assignment Project Evaluation End Semester
Examinations

Cco1 v v
CO2 V4 v
Co3 v v
Co4 v v
CO5 v v
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Discipline COMMERCE

Course Code UK2MDCCOM101

Course Title Investing in Stock Market

Type of Course | MDC

Semester Il

Academic Level | 106-199

Course Details Credit Lecture Tutorial Practical Total

per week | per week per week | Hours/Week

3 3 hours - 3

Pre-requisites

1. Basic knowledge of mathematics and statistics
2. Understanding of financial terms (e.g., profit, loss, interest)
3. Familiarity with using computers and the internet

Course
Summary

This course provides an introductory understanding of investment principles
and the functioning of the stock market for non-commerce students. It covers
fundamental concepts of investment avenues, risk-return relationships, stock
market analysis, and practical insights into trading securities.

Detailed Syllabus:

Module | Unit |

Content Hrs

Basics of Investment

1.

Understanding Investment- Investment Avenues: Equity Shares,
Preference Shares, Bonds, Debentures, Mutual Funds, Index Funds

Risk and Return Relationship

o

Introduction to Indian Security Markets: Primary and Secondary

Responsible Investment Practices

Fundamentals Analysis

o

Top-Down and Bottom-Up Approaches to Investment

Economic Scenario Analysis: International and Domestic
Industry Analysis

Company Analysis: Management Quality, Financial Statements (Annual
& Quarterly), Key Financial Ratios, Cash Flow Analysis (Basic concepts

only)

Shareholding Pattern Analysis

Technical Analysis & Trading Rules

.| Introduction to Technical Analysis

10

Credit Balance Theory

11

Market Breadth: Advances vs. Declines

17

Basics of Charting: Historic Prices, Moving Averages (Simple &
Exponential), MACD

i Dos & Don'ts of Investing in Markets

Indian Stock Markets 10

14

Market Participants: Stock Broker, Investor, Depositories, DP, Clearing
House — SEBI

15

Role of Stock Exchanges: BSE, NSE, MCX

16

Security Market Indices: Nifty, Sensex, Sectoral Indices

17

Sources of Financial Information
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1§ Trading in Securities: Demat Trading, Types of Orders, Brokerage and
Analyst Recommendations

V Online Trading Practices and Applications 9

19 Understanding Online Trading Platforms

2( Practical Aspects of Trading: Placing Orders, Market Research

2] Prerequisites for Online Trading

22 Risks and Considerations in Online Trading

23 Simulated Trading Exercises

Recommended Books:
Chandra, P. Investments: Analysis and Management. McGraw Hill Education.

Pandian, P. Security Analysis and Portfolio Management. Vikas Publishing House.Bodie, Z.,
Kane, A., & Marcus, A. J. Investments. Tata McGraw-Hill Education.

Fischer, D. E., & Jordan, R. J. Security Analysis and Portfolio Management. Prentice Hall
India.

Siegel, J. J. Stocks for the Long Run: The Definitive Guide to Financial Market Returns &
Long-Term Investment Strategies. Tata McGraw-Hill Education.

Murphy, J. J. Technical Analysis of the Financial Markets: A Comprehensive Guide to Trading
Methods and Applications. Vision Books.

Malkiel, B. G. A Random Walk Down Wall Street: The Time-Tested Strategy for Successful
Investing. W. W. Norton & Company.

O'Neil, W. J. How to Make Money in Stocks: A Winning System in Good Times and Bad.
McGraw-Hill Education.

Course Outcomes

No. Upon completion of the course the graduate will be | Cognitive [ PSO
able to Level addressed

CO-1 Identlf){ the investment avenues in the stock market Ap PSO 1.3
and their associated risks.

CO-2 Analyze economic and |r!d_ustry scenarios to make An PSO-1.2
informed investment decisions.

CO-3 | Evaluate company performance for investment E PSO 1,11
purpose

CO-4 | Apply technical analysis tools for market trend Ap PSO 1.7
assessment.

CO-5 [ Ascertain the trading methods through a demat A PSO
account P 1,7,10

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
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Note: 1 or 2 COs/module
Name of the Course: Credits: 3:0:0 (Lecture: Tutorial: Practical)

CcO
No.

CO

PO/PSO

Cognitive
Level

Knowledge
Category

Lecture
(L)/Tutorial

(T)

Practical

(P)

CO-1

Identify the
investment
avenues in the
stock market
and their
associated risks.

PSO 1,3

Ap

CO-2

Analyze
economic and
industry
scenarios to
make informed
investment
decisions.

PSO-1,2

An

CO-3

Evaluate
company
performance for
investment
purpose

PSO
1,11

CO-4

Apply technical
analysis tools
for market trend
assessment.

PSO 1,7

Ap

CO-5

Ascertain the
trading methods
through a demat
account

PSO
1,7,10

Ap

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs :

PS
O1

PSO | PSO
2 3

PSO4

PS
05

PSO | PSO
6 7

PSO | PSO
8 9

PSO
10

PSO
11

PSO
12

PSO
13

PSO
14

CO1

3

CO2

3

CO3

CO4

CO5

Wl Wlw| w| w
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PO1 PO2 | POo3 | Po4 |[PO5| PO6 | PO7 | POS8
COo1 3 2
CO2 3 3 2
CO3 3 2 3
CO14 3 3 2
CO5 3 3 2
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

= Quiz / Assignment/ Quiz/ Discussion / Seminar
= Midterm Exam
= Programming Assignments
= Final Exam
Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Co1 V4 V4
CoO2 V4 V4 V4
CO3 v v v
CO4 V4 N4 V4
CO5 V4 N4 V4
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SEMESTER IlI

Discipline Specific Core Courses

Discipline COMMERCE

Course Code UK3DSCCOMZ200

Course Title Business Mathematics

Type of Course | DSC

Semester I

Academic 200 — 299

Level

Course Details Credit Lecture Tutorial Practical Total
per week | perweek | perweek | Hours/Week

4 4 hours - - 4

Pre-requisites Basic knowledge in performing mathematical operations

Course This course will help to understand the application of mathematical

Summary functions in solving business problems.

Detailed Syllabus:

Module | Unit | Content Hrs
I NUMBER SENSE 10
1 Number sense: - fractions and mixed numbers and their operations

2 Percentage, comparing and ordering fractions and decimals, changing
from decimals to percentages and decimals to fractions, order of
operations in Mathematics
3 Arithmetic and Geometric Progression
1 MATRIX & SET 12
4 Matrices— Matrix operations (addition, subtraction, constant
multiplication and multiplication)- Determinants-Minors and cofactors-
ad joint -Inverse of a Matrix
5 Solving linear equations with matrix using Cramer’s Rule and Inverse
6 Set theory: definition-Types of set, Intersection and Venn diagram
i BASIC ALGEBRA 14
7 Linear equation- simultaneous linear equations, extrapolation &
intrapolation with line graphs.
8 Quadratic equations, quadratic equations by factoring, and polynomial
problems.
v MATHEMATICS FOR FINANCIAL ANALYSIS 12
9 Present and Future Value: Calculating the time value of money; Value
of an Annuity and Present value of an annuity
10 Dividend and interest calculation on investments. Exchange rates and
currency conversion
11 Exchange rates and currency conversion
\Y CALCULUS AND ITS APPLICATIONS 12
12 Definition of the derivative., Rules of differentiation, standard results
13 | Rate of change and their Economic Significance, Limits, Maxima and
Minima, concavity, convexity
14 | Applications of derivatives: Marginal cost and revenue, elasticity of
demand
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Reference:

1. Anthony, M., & Biggs, N., Mathematics for Economics and Finance. Cambridge:
Cambridge University Press.

2. Arora S.R., Gupta K., Business Mathematics, Taxman’s * Budnick, P., Applied
Mathematics for Business, Economics, & Social Sciences. New York: McGraw Hill
Publishing.

3. Dowling, E., Introduction to Mathematical Economics. New York: McGraw Hill
Publishing

4. Kapoor, V. K., & Sancheti, D. C., Business Mathematics, Theory & Applications.
Delhi: S. Chand Publishing.

5. Sharma, S. K., & Kaur, G.,. Business Mathematics. Delhi: S. Chand Publishing.

6. Thukral, J. K., Business Mathematics. New Delhi: Maximax Publishing House

7. Wikes, F.M., Mathematics for Business, Finance and Economics. Thomson Learning

Course Qutcomes
No. Upon completion of the course the graduate will be able | Cognitive PSO
to addressed
Level
CO-1 | Compute the percentages, fractions, decimals u PSO 1, 3,
9,13
CO-2 | Solve problems and support decision-making using Ap PSO 3,13
matrix algebra
CO-3 | Estimate values using extrapolation and intrapolation. Ap PSO 3, 13
CO-4 | Apply Time Value, Interest Computations and AP PSO 3, 13
Exchange rates for Financial Analysis.
CO-5 | Apply Differentiation Technigues in business Ap PSO 3,13

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create

Note: 1 or 2 COs/module

Name of the Course: Credits: 4:0:0 (Lecture:Tutorial:Practical)

CO
No.

Cco PO/PS | Cogniti | Knowledge | Lecture Practical
@] ve Level | Category (L)/Tutorial | (P)
(T)
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Compute the PSO
CO-1 | percentages, 1, 3, U P T -
fractions, decimals 9,13
Solve problems and
| support decision- PSO )
co-2 making using matrix | 3, 13 AP ¢ ol
algebra
Estimate values using PSO
CO-3 | extrapolation and Ap F -
. . 3,13 LT
intrapolation. ’
Apply Time Value,
Interest Computations PSO
CO-4 | and Exchange rates AP P LT -
: . 3,13
for Financial
Analysis.
Apply Differentiation PSO
CO-5 | Techniques in Ap P T -
i 3,13
business

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive

Mapping of COs with PSOs and POs :

PSO | PSO | PSO | PSO | PSO [ PS | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO
1 2 3 4 5 06 7 8 9 10 11 12 13 14
COo1 2 1 3
CO2 2 3
CO3 3 1
CO4 3 2
CO5 2 3
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar

Midterm Exam
Programming Assignments

Final Exam

Mapping of COs to Assessment Rubrics :

Internal Exam

Assignment

Project Evaluation

End Semester Examinations

Co1

CO2

CO3

CO4

CO5

CO6

N E E EO CN O

S N N EN EN BN

S AN EN AN EN N

65




Discipline COMMERCE

Course Code UK3DSCCOM201

Course Title Corporate Accounting

Type of Course DSC

Semester 11

Academic Level 200 - 299

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | perweek | Hours/Week

4 4 hours - - 4

Pre-requisites

Basic knowledge in accounting principles and practices.

Course Summary

Detailed Syllabus:

Module | Unit | Content Hrs
I ACCOUNTING STANDARDS 12
1 | Meaning, Scope, Need, and Benefits of AS
2 | Institutions involved in AS setting in India, Accounting Standard Setting
Process in India, List of AS and Applicability of AS
3 | International Accounting Standards (IAS) and IASB, IFRS, Converged
IFRS (Ind AS), Significance of Ind AS and Applicability of Ind AS
(Special emphasis on AS 1,2,4,5,9,10,29)
I ACCOUNTING FOR SHARES AND DEBENTURES 12
4 | Issue of Shares-Underwriting- Book building - Right shares — Bonus
shares
5 | Buy Back of Shares and Accounting Treatment
6 | Types of debentures - Issue of Debentures
i ACCOUNTING FOR REDEMPTION OF SHARES AND DEBENTURES | 12
7 | Redemption of preference shares- Provisions- Conditions — Accounting
Treatments
8 | Redemption of Debentures — Provision and Conditions- Journal Entries —
Methods- Debenture Redemption Reserve as per Companies Act 2013
v FINAL ACCOUNTS NON-CONVERGED CORPORATE ENTITIES 12
9 | Final Accounts of Companies — company statutory records — preparation
of final accounts according to revised schedule 11l - Form and contents of
Balance Sheet (Vertical form with notes)
10 | Profit and Loss account (Vertical form with notes)
\ CORPORATE RESTRUCTURING - INTERNAL 12
11 | Basic concepts of internal reconstruction
12 | Subdivision and Consolidation and surrender of shares
13 | Preparation of capital reduction account
14 | Preparation of post reconstruction Balance sheet

Recommended Books:

Shukla, M. C., Grewal, T. S., & Gupta, S. C. (2016). Advanced Accounts. Vol.-Il. (19th Ed.).
New Delhi: S. Chand Publishing.
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Tulsian, P. C., & Tulsian, B. (2008). Corporate Accounting. (Rev. Ed.). New Delhi: S. Chand
Publishing.

Goyal, B. K. (2021). Corporate Accounting. (7th Ed.). New Delhi: Taxmann Publication.
Goyal, V. K., & Goyal, R. (2012). Corporate Accounting. (3rd Ed.). New Delhi: PHI Learning

Jain, S. P., & Narang, K. L. (2015). Corporate Accounting. New Delhi: Kalyani Publishers.
Kumar, A. (2021). Corporate Accounting. (7th Ed.). New Delhi: Singhal Publications.

Maheshwari, S. N., Maheshwari, S. K., & Maheshwari, S. K. (2018). Corporate Accounting.
(6th Ed.). New Delhi: Vikas Publishing House.

Monga, J. R., & Bahadur, R. (2022). Fundamentals of Corporate Accounting. (27th Ed.). New
Delhi: Scholar Tech Press.

Course Outcomes

No. Upon completion of the course, the graduate will Cognitive PSO
addressed

be able to Level

CO-1 | Summarise the Accounting Standards relevant to u PSO 1, 5,
corporate accounting 12

CO-2 | Identify the provisions for Issue and Buy back of u PSO1, 5
shares

CO-3 | Identify the provisions for the redemption of U PSO 1,6,5

preference shares & Debentures

CO-4 | Prepare the financial statements for the redemption of Ap PSO 5, 6,10
Preference shares & debentures

CO-5 | Prepare revised schedule 111 of Companies Act for Ap PSO 5,6,10
preparation of Balance Sheets

CO-6 | Prepare the Balance sheet after the Internal Corporate C PSO 1, 5,6
Re Structuring

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
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Name of the Course: Credits: 4:0:0 (Lecture: Tutorial:Practical)

CcoO
No.

CO

PO/PSO

Cognitive
Level

Knowledge
Category

Lecture
(L)/Tutorial

(T)

Practical

(P)

CO-1

Summarise the
Accounting
Standards
relevant to
corporate
accounting

PSO 1,5,
12

LT

CO-2

Identify the
provisions for
Issue and Buy
back of shares

PSO1, 5

LT

CO-3

Identify the
provisions for the
redemption of
preference shares
& Debentures

PSO 1,6,5

LT

CO-4

Prepare the
financial
statements for the
redemption of
Preference shares
& debentures

PSO 5,
6,10

Ap

LT

CO-5

Prepare revised
schedule 111 of
Companies Act
for preparation of
Balance Sheets

PSO
5,6,10

Ap

LT

CO-6

Prepare the
Balance sheet
after the Internal
Corporate Re
Structuring

PSO 1,
5,6

LT

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
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Mapping of COs with PSOs and POs :

PSO [ PSO | PSO | PSO | PSO | PS | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO
1 2 3 4 5 06 7 8 9 10 11 12 13 14
co1 2 1 1
CO2 1 3
CO3 2 1 1
CO4 2 1 3
CO5 3 1 2
CO6 1 3 2
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar

Midterm Exam
Programming Assignments

Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Co1 V4 V4
CO2 V4 v
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CO3

CO4

CO5

CO6
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Discipline COMMERCE
Course Code UK3DSCCOMZ202
Course Title Entrepreneurship Development
Type of Course | DSC
Semester I
Academic 200 - 299
Level
Course Details Credit Lecture Tutorial Practical Total
per week | perweek | perweek | Hours/Week
4 4 hours - - 4
Pre-requisites
Course
Summary
Detailed Syllabus:
Module | Unit | Content Hrs
I Introduction Entrepreneurship 10
1 Entrepreneurship -Concept, functions, need and importance
2 Determinants of entrepreneurship, creative responses to social
challenges; Dimensions of entrepreneurship
3 Intrapreneurship, technopreneurship, netpreneurship, ecopreneurship,
social entrepreneurship
I Entrepreneurial Environment 12
4 Entrepreneurship Development- Institutional support for
Entrepreneurship- phases of EDP
Central and State Govt Industrial Policies and Regulations (Brief
historical background) — New Industrial Policy 1991- MSME Act 2006.
i Entrepreneurial Process 14
5 Opportunity sensing and identification process (cases to be discussed
on how business ideas are perceived);
6 Feasibility study- Basic considerations in setting up a business
enterprise
7 Preparation of a business plan in the form of a project report on specific
business proposal(practical work on devising of a plan is to be assigned
to the students)
v Entrepreneurship Support System 12
8 Social support system for entrepreneurship, public and private system
of stimulation
9 Availability of finance, marketing, technological and managerial
support systems; Marketing Promotion Schemes — International
Cooperation Scheme, Procurement and Marketing Support System
10 | Role of trade and industries association (FICCI, CIlI, Chamber of
Commerce); (Entrepreneurial support for MSME) or Entrepreneurs’ self-
help group.
\Y/ Launching of Small Business 12
11 Finance and Human Resource Mobilization- Operations Planning-
Market and Channel Selection- Product Launching- Growth Strategies
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12 Incubation, Venture Capital, startups-Techno parks -Industrial Estates-
Incentives-Institutional Support Subsidies-DIC- SIDBI-SISI-KVIC-
NIESBUD-Single window

13 | Margin Money-Seed Capital-Registration Stories of successful
entrepreneurs (Case study, identify and prepare a list of lead
entrepreneurs (Global, national and regional) and prepare a note on
organisation with key features).

Recommended Books;

Baron, R. A., & Tang, J. (2021). The Role of Entrepreneurs in Society: An Action Perspective.
Edward Elgar Publishing.

Hisrich, R. D., Peters, M. P., & Shepherd, D. A. (2021). Entrepreneurship. McGraw-Hill
Education.

Kuratko, D. F., & Neck, H. M. (2017). Entrepreneurship: Theory, Process, and Practice.
Cengage Learning.

Shane, S. A. (2017). A General Theory of Entrepreneurship: The Individual-Opportunity
Nexus. Edward Elgar Publishing.

.Shepherd, D. A., & Patzelt, H. (2020). The New Field of Sustainable Entrepreneurship:
Studying Entrepreneurial Action Linking "What Is to Be Sustained” with "What Is to Be

Developed". Springer.
Course Qutcomes

No. Upon completion of the course the graduate will be able | Cognitive PSO
to addressed
Level
CO-1 Describe the concept of Entrepreneurship and its types U PSO 3, 9,14
CO-2 Ascertain the institutional support for the Entrepreneurship | E PSO 10, 14

Development

CO-3 Identify the key features of State and Central Industrial U PSO 10, 14,
policies 3
CO-4 Design a business plan with a project report C PSO 10, 13,
14
CO-5 Ascertain the funding options available for entrepreneurs. | E PSO 10,14

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
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Name of the Course: Credits: 4:0:0 (Lecture: Tutorial:Practical)

(6{0) Cco PO/PSO | Cognitive Knowledge | Lecture Practical
No. Level Category (L)/Tutorial | (P)
(T)
Describe the
| concept of PSO 3,
Co-1 Entrepreneurship 9,14 U c LT
and its types
Ascertain the
institutional
CO-2 | support for the PSO 10, E F T
. 14
Entrepreneurship
Development
Identify the key
features of State
CO-3 | and Central PSO 10, U P LT
. 14,3
Industrial
policies
Design a business
CO-4 | plan with a PSO 10, C C T
. 13,14
project report
Ascertain the
funding options PSO
CO-5 | vailable for 10,14 E P T
entrepreneurs.
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs :
PSO [ PSO | PSO | PSO | PSO | PS | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO
1 2 3 4 5 06 7 8 9 10 11 12 13 14
CO1 3 2 1
CO2 2 2
CO3 1 3 1
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CoO4

CO5

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar

Midterm Exam
Programming Assignments

Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam

Assignment

Project Evaluation

End Semester Examinations

Co1

CO2

COo3

CO4

CO5

CO6

N G E EO E IS

S N N EN EN BN

N N E AN AN EN
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Discipline COMMERCE

Course Code UK3DSCCOM203

Course Title Legal Dimensions of Business

Type of Course | DSC

Semester 1

Academic 200 - 299

Level

Course Details Credit Lecture Tutorial | Practicum Total

per week | perweek | perweek | Hours/Week

4 4 hours 4

Pre-requisites

1. Basic civic awareness on Indian law and regulations
2. Fundamental knowledge on business concepts

Course
Summary

Legal Dimensions of Business is a foundational course designed to
provide B. Com students with a thorough understanding of key legal
frameworks governing business activities in India. This course
encompasses the Indian Contract Act, Sale of Goods Act, Intellectual
Property Rights, and E-commerce Laws and Regulations in India, offering
students a comprehensive grasp of legal principles essential for navigating
the business landscape. This course covers major areas of legal regulation
to which businesses are subject. This course examines the formulation,
interpretation, and application of law to business.

Detailed Syllabus:

Modul | Unit

Hr
Content

Introduction to Indian Contract Act 12

Genesis of Indian Contract Act 1872
Nature and Essentials of Contract — Classification of Contracts —
Contract Vs Agreement

F

Offer — Definition — Forms of offer — Requirements of a Valid Offer.
Acceptance — Meaning -Legal rules as to a VValid Acceptance.
Consideration — Definition — Types - Essentials.

Capacity of Parties — Definition — Persons Competent to contract.

Legality of object - Void agreements Unlawful Agreement

ree consent — Coercion — Undue Influence — Fraud —Misrepresentation
Mistake.

Indian Contract Act I1- Performance and Breach of Contracts | 12

Performance of Contracts — Actual Performance — Attempted
Performance - Tender.
Quasi Contract — Definition and Essentials.

Discharge of Contract:
Discharge of Contract-Modes of Discharge — Breach of Contract —
Remedies available for Breach of Contract

Laws Regarding Special Contracts 12

Indemnity and Guarantee: Meaning, Parties, Duties of Parties

(o3}

Agency: Meaning, Parties and Duties of Parties

Bailment: Meaning, Parties and Duties of Parties
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8 Sale of Goods Act 1930: Conditions and Warranties — Transfer of title-
Passing of Property.
v Cyber Laws and Regulations in India 12
9 Introduction to Cyber law, Importance of Cyber Law in regulating
online transactions.
10 Legal Issues in E-Commerce: Privacy and Data Protection, Contractual
Agreements in Digital Formats, Cross-Border Transactions.
\Y Intellectual Property Rights 12
11 Introduction to IPR: Meaning of property, Origin, Nature, Meaning of
Intellectual Property Rights
12 Introduction to TRIPS and WIPO
13 Kinds of Intellectual property rights—Copy Right, Patent, Trade Mark,

Trade Secret and trade dress, Design, Layout Design, Geographical
Indication, Plant Varieties and Traditional Knowledge.

Recommended Books:

S S Sreevastava, Law of Contract | and I1, 7" Edition, Central Law Publication.

N D Kapoor, et.al Elements of Business Law,. Sulthan Chand Publication.

Sushma Arora, Business Laws, 8" Edition, Taxmann’s Publication.

Akhileshar Pathak, Legal aspects of Business, 8" Edition, Mc Graw Hill.
Avtar Singh. Business Law, 11" Edition, EBC.

Ammu Charles, E-Commerce Laws: Law and Practice, 2019, EBC.

Dr. Anjali Dixit, E-Commerce in India: A Legal Analysis, ABS Books.

V K Ahuja.Law Relating to Intellectual Property Rights, 3rd Edition,

ICSI, Intellectual Property Rights —Law & Practice,

Course Outcomes

No. Upon completion of the course the graduate will be | Cognitive PO/PSO
able to Level addressed
CO-1 Uno_lerstand the legal framework for doing ethical U POL/PSOL
business
CO-2 Understand agreements and its enforceability to take U PO4/PSO5
the shape of a contract
Relate the legal requirements of business with the
CO-3 | recent issues in contract. E PO2/PSO14
CO-4 | Analyse the consequences of breach of contracts An PO5/PSO1
CO -5 | Appreciate the law governing the special contracts E PO2/PSO5
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CO -6 | Understand the legal issues related to e- commerce U PO7/PSO6
-7 | Aware the rights of persons for the protection of
CO / ae_t e rights of persons for the protection o Ap PO8/PSOL2
invention
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
(6{0) (6{0) PO/PS | Cognitive | Knowled | Lecture | Practical
No. @] Level ge (L)/Tut | (P)
Category | orial (T)
1 Understand the legal PO1 U F,C L
framework for doing an
ethical business
2 Understand the agreements, | PO4 E F,C LT
its enforceability to take the
shape of a contract
3 relate the legal requirements | PO2 E C
of business with the recent
issues in contract.
4 to analyse the consequences | PO5 An C
of breach of contracts
5 Appreciate the law PO2 E C
governing the special
contracts
6 Understand the legal issues | PO7 U F
surrounding e- commerce
7 Aware the rights of persons | PO8 U P

for the protection of
invention

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
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Mapping of COs with PSOs and POs:

PSO1|PSO2PSO3|PSO4(PSO5|PSO6PSO7/PSO8|PSO9PSO10PSO11{PSO12PS0O13|PSO14|PO1 |PO2 |PO3|P0O4 |PO5(PO6(PO7/PO8
co1 3l 1 1 3l 1 1 1
co2 1 3 1 1l 1 3 1
co3 1l 1 1 3| 1| 2 1 2| 1
co4 3 1 1 1 2
cos 1 1 3 1 1 1 3
co6 1l 1 3 1 1 3
Correlation Levels:
Level Correlation

- Nil

1 Slightly / Low

2 Moderate / Medium

3 Substantial / High

Assessment Rubrics:

= Quiz / Assignment/ Quiz/ Discussion / Seminar

= Midterm Exam
= Programming Assignments
= Final Exam

Mapping of COs to Assessment Rubrics:

Internal Assignment Project Evaluation | End Semester

Exam Examinations
Co1 v v V4
CO2 v v V4
CO3 V4 V4 v
CO4 V4 V4 V4
CO5 V4 V4 V4
CO6 V4 V4 V4
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Discipline COMMERCE
Course Code UK3DSCCOM204
Course Title PRINCIPLES OF MARKETING
Type of Course | DSC
Semester Il
Academic 200 - 299
Level
Course Details Credit Lecture | Tutorial Practical Total
per week | perweek | perweek | Hours/Week
4 4 hours 4
Pre-requisites
Course
Summary
Detailed Syllabus:
Module | Unit | Content Hrs
I Marketing Environment 12
1 | Introduction — Nature-Scope- Importance of marketing
2 | Evolution of marketing- Core marketing concepts- Identification of
Elements in Marketing Mix
3 | Marketing environment-Macro and Micro environmental factors
I Consumer Behaviour 12
4 | Consumer Behaviour: Consumer buying process; Factors influencing
consumer buying decisions-an overview.
5 | Market segmentation: Concept, Importance, and Bases; Target market
selection; Positioning concept, importance and bases
6 | Product differentiation vs. market segmentation
i Product Mix 12
7 | Meaning and importance; Product classifications; Concept of product mix
8 Branding, packaging and labelling; After-sales services (Practical
assignments in designing a product, branding it and evaluating the effect
of packing in influencing purchase decision)
9 | Product life-cycle; New Product Development (an overview).
v Pricing, Distribution and Promotion 12
10 | Pricing: Significance; Factors affecting price of a product; Pricing
policies and strategies.
11 | Distribution: Channels of distribution - meaning and importance; Types
of distribution channels- Wholesaling and retailing; Factors affecting
choice of distribution channel; Distribution
12 | Promotion: Nature and importance of promotion; Promotion Tools:
advertising, personal selling, public relations & sales promotion —
concept and their distinctive characteristics; Communication process;
Promotion mix; Factors affecting promotion mix decisions.
\ Trends in marketing 12
13 | Trends in marketing- Global Marketing- Service Marketing- Social
Marketing or Cause Marketing- Online Marketing -Sustainable
Marketing- Micro marketing-Relationship Marketing- Direct marketing -
Customised Marketing-Green marketing- Digital marketing
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Recommended Books:

Principle of Marketing- Philip Kotler, Gary Armstrong and Prafulla Agnihotri, Pearson
Publication

Principles of Marketing — Robert H. Utaraid and Brajendra Kr Gupta
Principles of Marketing — Charles W Lamb, Cengage India Learning P Ltd
Principles of Marketing — Dr Amit Kumar, Sahitya Bhawan Publications
Marketing — Grewal and Levy, Mc Graw Hill Publication

Marketing management-Philip Kotler, Kevin Lane Keller, Abraham Koshy and Jha, Pearson
Publications.

Saxena Rajan, (2017) Marketing Management, Tata McGraw Hill Publishing Company Ltd.,
New Delhi. Fifth Edition.

Marketing Management: A Global Perspective” by Masaaki Kotabe and Kristiaan Helsen (1st
Edition, Wiley India, 2020)

Course Outcomes

No. Upon completion of the course the graduate will be able | Cognitive PSO
to addressed
Level
CO-1 Understand the fundamental of marketing mix U PSO 3,7,
8,9, 14
CO-2 Relate the consumer behaviour process and the factors U PSO 3,5

influencing the behaviour

CO-3 Identify the steps in Product Development. C PSO 3,9

CO-4 Identify the product customisation techniques adopted in An PSO 3,9
daily use products

CO-5 Compare the marketing mix of different companies in E PSO 3,9
terms the 4 Ps.

CO-6 Understand the recent trends in marketing U PSO 3,9

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
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Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)

CcoO
No.

CO

PO/PSO

Cognitive
Level

Knowledge
Category

Lecture
(L)/Tutorial

(T)

Practical

(P)

CO-1

Understand the
fundamental of
marketing mix

PSO 3,7,
8,9,14

CO-2

Relate the
consumer
behaviour
process and the
factors
influencing the
behaviour

PSO 3,5

CO-3

Identify the steps
in Product
Development.

PSO 3,9

CO-4

Identify the
product
customisation
techniques
adopted in daily
use products

PSO 3,9

An

CO-5

Compare the
marketing mix of
different
companies in
terms the 4 Ps.

PSO 3,9

CO-6

Understand the
recent trends in
marketing

PSO 3,9

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
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Mapping of COs with PSOs and POs

PSO | PSO | PSO | PSO [ PSO | PS | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO
1 2 3 4 5 06 7 8 9 10 11 12 13 14
(e{0) 2 3 1 1 2
1
(e{0) 2 3
2
(e{0) 3 1
3
(e{0) 2 1
4
(e{0) 2 3
5
(0] 1 2
6
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar

Midterm Exam
Programming Assignments

Final Exam
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Mapping of COs to Assessment Rubrics:

Internal Exam

Assignment

Project Evaluation

End Semester Examinations

Co1

CO2

CO3

CO4

CO5

CO6

N O E EO CN IS

S C ENO CO N BN

S EN N EN EN EN
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Discipline COMMERCE

Course Code UK3DSCCOMZ205

Course Title Retail Banking

Type of Course | DSC

Semester 11

Academic 200-299

Level

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | per week | Hours/Week

4 4 hours - 4

Pre-requisites

1. Students are aware of concepts such as interest rates, loans, savings,
and basic financial instruments.

2. Students are aware of banking operations and terminology, such as
deposits, withdrawals, lending.

Course
Summary

This course provides a comprehensive understanding of the principles,
practices, and challenges in the retail banking sector. It covers various
aspects including products and services offered, marketing of retail
banking products, customer relationship management, regulatory
frameworks, and technological advancements impacting retail banking
operations.

Detailed Syllabus:

Module | Unit | Content Hrs
I Introduction to Retail Banking 8
1 | Banking- Meaning — Kinds - Corporate Banking Vs Retail Banking
2 | Retail Banking —History-Meaning-Significance -Advantages,
Disadvantages
3 | Applicability of retail banking in India
4 | RBI Guidelines for retail banking
I Retail Banking Products 14
5 | Retail Banking Products- Asset Products and Liability Products
6 | Processing of retail loans- Eligibility, Purpose, Security, Disbursement,
repayment and Collection
7 | Asset Products -Home Loans, Vehicle Loans , Educational Loans
Personal Loans, Credit cards
8 | Liability products —Saving Deposits, Current Deposits, Recurring
Deposit, Term Deposits — Debit Cards - Innovative Deposit Products
9 | Remittances- Fund Transfer- Methods- NEFT- RTGS-UPI-IMPS
i Marketing of Retail Banking Products 14
10 | Marketing of retail banking products -Strategies; Linkage with
Institutions for Personal loans/ Credit cards/ Educational loans
11 | Marketing through Authorized Dealers for Auto/ Vehicle loans, with
Builders/ Developers for Home loans
12 | Delivery Channels - Branch, Extension counters, ATMs, POS, Internet
Banking, M-Banking.
13 | Selling Process in retail products - Direct Selling Agents
14 | Customer Relationship Management
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v Challenges of Retail Banking 12
15 | Challenges - Technological Advancements- Cyber security Threats-
Regulatory Compliance- Fintech Disruption- Branch Network
Management- Data Analytics and Personalization
16 | Recovery of retail loans- Defaults — rescheduling — recovery process
17 | SARFAESI ACT- Provisions
18 | Credit Scoring —Concepts and methods
V Trends in Retail Banking 12

19 | Insurance, Demat services-Property services- Investment advisory/
Wealth management

20 | e-banking - Internet- online- M-Banking

21 | Reverse Mortgage — Working of Reverse Mortgage Loan

22 | Cross selling in Banking - Techniques- Advantages

23 | Methods of Reduction of Operating Cost

Case Studies and Practical

1. Present students with case studies of real-life retail banking scenarios, such as a bank

introducing a new digital banking platform or facing a security breach. Ask students to
analyze the case, identify the key issues, and propose solutions or strategies for the
bank.

Analyze how a retail bank segments its customer base and tailors its products and
services to different customer segments. Case studies could explore how banks target
high-net-worth individuals, small businesses, or other specific demographics.
Examine how retail banks are leveraging technology to enhance customer experience,
streamline operations, and remain competitive. Case studies might include the adoption
of mobile banking apps, online account opening processes, or digital payment solutions.

Recommended Books

1.

“Banking Theory Law and Practice”, Maheswari S.N, Kalyani Publishers New
Delhi.

“Retail Banking: Strategies for Success" Penelope M. Mills, Wiley

"Retail Banking: Delivering Customer Value" John A. McKee and Richard Sullivan ,
Wiley

"Retail Banking: A Practical Approach"”, Prof. N.C. Garg and Dr. B. M. Sarda,
Taxmann

"Retail Banking: Principles and Practice”, Tannu Singal, Pearson

"Retail Banking: The Indian Perspective” , Sudhir Joshi , McGraw Hill Education
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Course Outcomes

No. Upon completion of the course the graduate will be able | Cognitive PSO
to addressed
Level
CO-1 | Discuss the Basic Concepts of Retail Banking U
CO-2 | Identify the Retail Banking Products and Product and | U
its features
CO-3 | Analyze the Marketing Strategies of Retail Banking U, An
Products
CO-4 | Identify the Challenges in the Retail Banking Sector | U
CO-5 | Desribe the Recent Trends in Retail Banking Sector U
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Name of the Course: Credits: 4:0:0 (Lecture:Tutorial:Practical)
(6{0) CcoO PO/ Cognitive | Knowle | Lecture (L)/ | Prac
No. PSO Level dge T ial (T tical
Categor utorial (T) P)
y
CO-1 | Discuss the Basic Concepts of | PSO1 U C L
Retail Banking
CO-2 | Identify the Retail Banking PO1 U C L
Products and Product and its PSO3
features
CO-3 | Analyze the Marketing PO2 U, An P L
Strategies of Retail Banking PSO1
Products
CO-4 | Identify the Challenges in the | PO8 U C L
Retail Banking Sector PSO1L
PSO3
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CO-5

Assume the Recent Trends in
Retail Banking Sector

PO7
PSO3
PSO5

U,An,E

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive

Mapping of COs with PSOs and POs :

pleplp|lp|P|P|P|P|P|PS|pPs|Ps|Ps|Ps|P| P |P|lP|P|P|P|P
sis|s|s|s|s|s|s|s|lolo|lo|lo|o|o|lo|o|lolo|o]|o|o
ololo|ololo|olo]o 121131412 |3|al5|6]|7]|8
112|3la|5l6|7|8]9|10]11

clal-|-|-|-]- ; ;

0

1

C 2 ; 2

0

2

cl-|- 2 ; 1

0

3

clz2|- | - 2 ; ; 1
0

4

c| - 1]-1-]- 2 ; ; 1
o)

5
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

= Quiz / Assignment/ Quiz/ Discussion / Seminar
=  Midterm Exam

= Programming Assignments

=  Final Exam

Mapping of COs to Assessment Rubrics :

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Co1 V4 v v
CO2 V4 V4 V4
CO3 v V4 V4
CO4 V4 v v
CO5 v v
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Discipline Specific Electives

Discipline COMMERCE
Course Code UK3DSECOM200
Course Title Investment Management
Type of Course Discipline Specific Elective (DSE)
Semester 1
Academic Level 200 — 299
_ Credit Lecture Tutorial Practical Total
Course Details per week | per week | per week Hours/Week
4 4 - 4 hours

Pre-requisites

Basic understanding on financial concepts.

Course Summary

This course is an introductory course in investment that focuses on theoretical
as well as practical knowledge on conventional and modern Investment
Avenues. It provides basic information on Investment opportunities, various
factors influencing Investment, Principles of Investing, Investment Risk and
the importance of Socially Responsible Investing. This course will equip the
students with the knowledge and skills needed to become Investment
Professionals or help them to become good decision makers in individual

investment.

Detailed Syllabus:

Unit Content Hrs
Module
I Introduction to Investment 12
1 | Investment- Introduction to Investment, Concept, Features, Objectives, 6
Need and Importance, Investor & Types, Elements, Process, Savings Vs.
Investment, Concept of Risk and Return.
2 | Investment Management — Concept - Importance 3
3 | Speculation and Gambling: -Investor Vs. Speculator, Investment Vs. 3
Speculation, Investment Vs. Gambling.
1 Investment Environment 10
4 | Factors affecting Investment, Principles of Investment, Time value of | 3
money.
5 | ESG (Environmental, Social, and Governance) Factors in investment | 3
decisions. Sustainable Investing-Socially Responsible Investing (SRI),
Impact Investing.
6 | Emerging dimensions in Online Investments Portal, Key features of | 4
modern investor portals, Impact of investor portals on investor relations.
i Investment Avenues 14
7 | Bank Deposits — Fixed — Recurring Deposits
8 | Post Office Schemes 7
9 | Insurance as an investment tool: Meaning of Insurance, Types of insurance
policies, Evolution and growth of Unit Linked Insurance Plan (ULIP),
Insurance and Retirement Planning.
10 | Real Estate Investments
11 | Gold Investments — Physical gold — Gold ETF - SGB
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12 | Shares and Debentures
13 | Money Market Products and its types
7
v Mutual Funds
12
14 | Mutual Funds - Characteristics, Types, Asset Management Company, | 6
Classification of Mutual Funds.
15 | SEBI guidelines for mutual fund - Schemes as per SEBI guidelines 3
16 | RBI Guidelines on Mutual funds - AMFI 3
\Y/ Investment Risks 12
17 | Concept, Types —Systematic risk, Unsystematic risk. 6
Risk Management process, Risk identification, Risk evaluation, Risk
mitigation, Risk handling.
Risk Governance - Importance and Scope of Risk Governance 6
Course Outcomes
No. Upon completion of the course the graduate will be able to | Cognitive PSO
Level addressed
CO-1 | Identify the different types of investment opportunities U 10,
available.
CO-2 | Analyse the importance of Socially Responsible Investing. An 10,12
CO3 | Examine and distinguish the various factors influencing Ap, An 10,4
investment
CO4 | Evaluate the Risk associated with various investment E 10,4
avenues.
CO5 [ Choose a suitable combination of investments based on E 10,12
socially Responsible investing
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
(6{0) Cco PO/PSO Cogni | Know | Lecture | Practi
No. tive ledge | (L)/Tut | cal (P)
Level | Categ | orial
ory (M
CO-1 | Identify the different types of | PO-1,2
investment opportunities available. PSO-10 U
CO-2 | Analyse the importance of Socially [ PO-1,2,8 An
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Responsible Investing. PSO-10, 12
CO3 | Examine and distinguish the various | PO-1,7,8 Ap,
factors influencing investment PSO-10,4 An
CO4 | Evaluate the Risk associated with [ PO-1,2,7 E
various investment avenues. PS0O-10,4
CO5 | Choose a suitable combination of | PO-1,2,8 E
investments based on socially | PSO-10,12
Responsible investing
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs
H(P) N(P)(pg hy)mamy)\namzy)oa '58;35’)5853;3
o) Oo| O ol ol ol ol O © OFopPoProFo
co1 3
CO2 3 2
CO3 3
CO4 3
CO5 3 2
Mapping of COs with POs
PO1 PO2 PO3 PO4 PO5 PO6 PO 7 POS8
co1 2 1
CO2 3 2 1
CO3 2
CO14 3 2 1
CO5 2 3 2
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High
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Assessment Rubrics:

= Quiz/ Assignment/ Quiz/ Discussion / Seminar
=  Midterm Exam

= Programming Assignments

= Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Cco1l 4 v
Co2 v v
Cco3 v v
CO4 v v
CO5 v v
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Discipline COMMERCE
Course Code UK3DSECOM201
Course Title Conceptual Framework of Co-operation
Type of Course | DSE
Semester 1
Academic 200 - 299
Level
Course Details | Credit Lecture Tutorial Practical Total
per week | per week | per week | Hours/Week
4 4 hours - - 4

Pre-requisites

1. Basic organisational Understanding

Course
Summary

This course equips students with the knowledge, skills, and attitudes
necessary to understand, engage with, and contribute to the cooperative
movement, empowering them to become agents of positive change in their

communities and beyond.

Detailed Syllabus:

Module | Unit | Content Hrs
I Principles of Co-operation 14
1 Introduction to Cooperation - Principles Evolution and Development of | 7
Co-operatives- International Co-operative Alliance: Objectives — Role —
Membership — Governing Bodies - Sectoral organisations and functioning
of ICA
2 The Rochdale Principle — Stages of Cooperative Principles by ICA - ICA | 7
Cooperative Identity Statement, Definition, Values, and Principles —
Cooperative Flag, Slogan and Logo-The Role of Cooperatives in Social
and economic development.
I Co-operatives and Other Forms of Economic System 8
3 Economic Systems - Comparative analysis of cooperation and Other | 4
Economic Systems.
4 Economic Organisations - Comparative analysis of cooperation and Other | 4
Economic Organisations
Il Co-operative Education and Training 8
5 Co-operative Education and Training - Need and Importance of Co- | 4
operative Extension- Member, Employee, Board of Directors, Prospective
members- Training, Pre-service and on-service, National Level
Organisations and State Cooperative Union.
6 Cooperative knowledge and attitude of members - Member participation | 4
in cooperatives- Interview format of ICA- Conduct interviews in Different
Cooperatives.
v Structure and History of Co-operatives 12
7 History of Cooperatives in India and its structure — Credit and Non-Credit | 4
Cooperatives- Two tire Vs three Tire
8 History of Cooperatives in Kerala - Structure of Cooperatives in Kerala - | 8
Credit and Non-Credit Cooperatives
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Credit Co-operatives and Financial Inclusion 12
9 Definition and dimensions of financial inclusion - Role of agricultural | 3
cooperatives in rural financial inclusion among underserved populations
10 Digital financial services and mobile banking for rural and urban areas - | 9
Role of fintech start-ups in enhancing financial inclusion through
cooperative partnerships - Social impact investing and philanthropic
initiatives supporting financial inclusion projects
(Case studies on the effectiveness of microfinance cooperatives,
Community development projects and initiatives - Partnerships with
NGOs, Local self-governments, governments, and international
organizations)
Course Outcomes
No. Upon completion of the course the graduate will be | Cognitive | PSO addressed
able to: Level
CO-1 | A foundational and comprehensive understanding of
cooperat!ves prmmpk_&s, evolut.lon,_ and rqle of U, An PSO-2. 3
cooperatives. Its significant contribution to social and
economic development globally.
CO-2 | Cooperatives' unique position as a force for balanced
and inclusive economic development, promoting a U, An PSO-1, 3
"third way" in the economic landscape.
COo3 Gain insights into the importance and various levels of
cooperative e(_jucatl_on {;md_ tralr)lng in I_ndla, |nclud|.ng U, An. E PSO-1. 2, 3
the role of national institutions in fostering cooperative
development.
CO4 !3a5|c _understandmg about the structure of cooperatives U.E PSO- 1, 2
in India and Kerala
CO5 Explores the multifaceted dimensions of financial
inclusion, examining the pivotal role of cooperatives in
providing  financial  services to underserved
populations leading to poverty reduction and economic E. An, Ap PSO- 2. 3
empowerment. Also explore real-world case studies
showcasing the effectiveness of microfinance
cooperatives and collaborative initiatives with NGOs
and governments.

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create

Recommended books:

Hajela T.N., (1994) Cooperation: Principles, Problems and Practice, Konark Publishers, New

Delhi.
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Krishnaswamy O.R. and Kulandhiswamy V., (2000) Cooperation: Concept and Theory,

Arudra Academy, Tamil Nadu.
Mathur B.S., (1994) Cooperation in India, Sahitya Bhawan, Agra.
Sharada V, (1986) Theory of Cooperation, Himalaya Publishing House, Bombay.
Bedi R.D., (1980) Theory, History and Practice of Cooperation, Loyal Book Depot, Meerut.

Cooperative Education and Training: Significance - Organizational Efforts in India - Various
Programmes of Cooperative Training.

Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)

CO
No.

CO

PSO

Cogn
itive
Level

Knowle
dge
Categor
y

Lecture
(L)/Tut
orial (T)

Pract
ical

(P)

CO-1

A foundational and comprehensive
understanding of cooperatives
principles, evolution, and role of
cooperatives. Its significant
contribution to social and economic
development globally.

U, An

F,C

CO-2

Cooperatives' unique position as a
force for balanced and inclusive
economic development, promoting a
"third way" in the economic
landscape.

U, An

CO-3

Gain insights into the importance and
various levels of cooperative
education and training in India,
including the role of national
institutions in fostering cooperative
development.

PSO-
1,2,3

An, E

CO-4

Basic understanding about the
structure of cooperatives in India and
Kerala

U E

CO-5

Explores the multifaceted dimensions
of financial inclusion, examining the
pivotal role of cooperatives in
providing financial services to
underserved

E,
An,
Ap

F-Factual, C- Conceptual, P-Procedure al, M-Metacognitive
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Mapping of COs with PSOs and POs:

Al |lww]o|l~]lolo|lS |l D]l ]|l o] <«
o|S|8|3|8|8|8lalalalalalalalalgalalolalal]ls
slelalala|cla|R|2(2|2(2(|2|2|2|2|2|2|3|3]|3

o o o
COo1l| 1 - - - - - 3 2 2 - - - - 3 - 2 | 3 - - -
co2| 1 - - - - - 2 - 3 - - - - - - 2 | 3 - - -
COo3| 1 - - - - 2 - - 2 2 - - - - - - 3|3 - - -
CO4 | 1 - - - - - - 2 2 2 - - - - - - 3|3 - - -
CO5 | 1 - - - - - - - 2 | 3 - - - - - - 3|3 - - -
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar

Midterm Exam

Programming Assignments

Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Cco1 v v
CO2 v v
COo3 v v
Co4 v v
CO5 v v
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Discipline COMMERCE

Course Code UK3DSECOM202

Course Title International Business

Type of Course | DSE

Semester 111

Academic 200 - 299

Level

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | perweek | Hours/Week
4 4 hours - hours 4

Pre-requisites

Course International Business provides a fundamental and structured

Summary understanding of the concept and theories of International Business,
ensuring graduates to acquire a sound understanding of modes of entry
into foreign market, International Business Environment and recent trends
in international business and also highlighted the origin and development
of MNC'’s and their problems, prospects from the point of view of both
host countries and Parent countries

Detailed Syllabus:

Module | Unit | Content Hrs
| Introduction to International Business 12
1 | International Business: Meaning, Nature, scope, importance, functions 6

Evolution, Principles, Drivers of International Business: International
Business Vs Domestic Business.
Cases and Reports on International Business

2 | Types of International Business-Export trade, Import trade, Entrep0t trade. | 6
Stages of internationalization of business, Factors influencing international
business, Understanding the challenges in International Business.

Theories of International Business 12

3 | Theory of Mercantilism- Theory of Absolute and Comparative Cost | 6
Advantage- Theory of Opportunity Cost- Heckscher Ohlin Theory- Market
Imperfections Theory

4 | Product Life Cycle Approach Transaction Cost Approach-Dunning’s | 6
Eclectic Theory.

Multi-National Corporation (MNC) 12

5 | Concepts - Emergence and Growth - Types of MNCs- Factors behind | 6
growth of MNCs- Problems and benefits from MNCs, Problems posed by
MNC’s to host countries

6 | Different Methods of entry into foreign markets: Exporting, Licensing, | 6
Franchising- Joint Ventures-Wholly owned subsidiary, Strategic Alliances-
Subsidiaries and Acquisitions, Management contract, Marketing Contract,
Foreign Direct Investment, Turnkey project, Counter trade, Mergers,
Acquisition, Piggybacking, Green field Investment
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CO-2 | Relate the various theories of international business PSO -1
Understand
C03 Identify  the benefits and challenges of Understand PSO 1,5
internationalisation
CO4 Identify the various modes of entry into International Understand PSO-1
Business
CO5 Analyse the role and impact of political, economic, Analyse PSO-1
social and cultural variables in international business
CO6 Compare the opportunities and challenges of [ Remembering |PSO-1
international business Vs Domestic Business Understand
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
(6{0) Cco PO/P | Cogniti | Knowle | Lectur | Pract
No. SO ve Level | dge e ical
Categor | (L)/Tut | (P)
y orial
(T)
1 Compare and contrast the different 11 U F,C -- -
types of International Business
2 Relate the various theories of 11 u F - -
international business
3 Identify the benefits and challenges | 1/5 u C - -
of internationalisation
4 Identify the various modes of entry | 1/1 U - -
into International Business
5 Analyse the role and impact of 11 A P - -
political, economic, social and
cultural variables in international
business
6 Compare the opportunities and 1/11 R,U P,M - -
challenges of international business
Vs domestic business

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
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Mapping of COs with PSOs:

PSO1 | PSO2 | PSO3 | PSO4 PSO | PSO | PO1 PO2 PO3 PO4 PO5 PO6
6
co1 1
CO2 1
CO3 1
CO4 1
CO5 1
CO6 1
Mapping of COs with POs:
PO 1 PO 2 PO 3 PO 4 PO 5 PO 6 PO 7 PO 8
PO 8 1 - - - - - - -
- 1 - - - - - - -
- 1 - - - - - - -
- 1 - - - - - - -
- 1 - - - - - - -
coe6 | 1 - - - - - - -
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar
Midterm Exam

Programming Assignments

Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
CoO1 V4
CO2 V4
COo3 V4
CO4 v
CO5 v
CO6 v
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Discipline COMMERCE

Course Code UK3DSECOM203

Course Title Computer Application in Business

Type of Course | DSE

Semester 1

Academic 206 - 299

Level

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | per week | Hours/Week

4 3 hours - 2 hours 5

Pre-requisites

Basic understanding about the fundamentals and peripherals of computer

Course
Summary

This course helps to develop skills to use computer networks, mobile
technology and to practice office automation and get familiar with cyber
ethics

Detailed Syllabus:

Module | Unit |

Content Hrs

Introduction to computer network 12

Computer network - meaning, definition, structure. Topologies —
Types of topologies. TCP/IP Protocol. Network Models — OSI
| Models.

Wireless network - cellular wireless technology - mobile phone
technologies - purchase of technology - license, guarantee,
warranty. Free Software - Latex

Presentation Technology 12

Microsoft Power point- Introduction to power point, creating
presentation from templates & Blank presentation, formatting
background, adding sound, setting animation & transition, adding
& playing audio clips, creating hyperlinks in presentation,
converting presentation into video clips.

Advance uses of Power point- Creating Master Slides, Adding Al
technology in presentation

Office Automation 15

Microsoft Word- Introduction to word processing, Creating
documents, Page formatting- header, footer, page numbers, setting
margins, tab setting, justifying texts, line spacing and paragraph
settings. Creating tables- Entering text , inserting rows & columns

Advanced uses of MS Word- Resume preparation
creating mail document - creating mail merge document -
modifying records in data source - merging the main document
with data- sending the merged documents to printer - creating
document using templates - adding and removing digital signature
in documents

-mail merge-

Designing documents

Rotating text-writing multi line text- formatting numbers as text-
text superscript/subscript- changing row height or column width-
applying conditional formatting- highlighting negative numbers —
assigning formats by formula- hyphenation - vector graphics -
flow chart — ODF
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Cyber Ethics 12
1 Information overload- cyber ethics - cyber addiction - digital
signature - digital certificate - authentication of electronic records 6
v - IT Act 2000 - Electronic contracts - electronic evidences.
E-commerce and Digital payments- Elements of e-commerce
) security, E- commerce treats, Mode of digital payments — UPI, E- 5
Wallet, USSD, RBI guidelines on digital payments and consumer
protection in unauthorised banking transactions.
Course Outcomes
Upon completion of the course the graduate will be able [ Cognitive PSO
No.
to Level addressed
Describe computer network technology & mobile PSO-
CO-1 : U
phone technologies. 6,12,13
Make use of presentation technology in business PSO
CO2 | acrivity Ap 6,12,13
co-3 | Construct functional features of office automation Ap PSO 6.3.13
technology in business
CO-4 Apply l_mowledge of designing technology in Ap PSO 6,3.13
enterprises
Illustrate cyber space and authentication of electronic PSO
CO-5 U
records. 6,13,14
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 3:0:2 (Lecture: Tutorial: Practical)
Cognit Lecture .
(N:OO co PO/PSO | ive KC”;t"e" 'f;:ge (L)/Tutori Pr?‘;t)'ca'
' Level gory al (T)
Describe computer Egg g
L netvv_ork technology & PSO 8 U c L
mobile phone PO1
technologies. PO?
PSO 6
Make use of PSO 7
2 | presentation technology PSO 8 Ap P L P
in business activity PO1
PO2
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Construct functional Egg g
features of office
3 ) PSO 13 Ap P L P
automation technology PO3
in business PO7
PSO 3
Apply knowledge of PSO 6
4 | designing technology in PSO 13 Ap P L P
enterprises PO3
PO7
PSO 6
Illustrate cyber space PSO 8
5 and authentication of PSO 9 u C L P
electronic records. PO3
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs:
PS | PS | PSO | PSO4 | PS | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO
o102 3 05 6 7 8 9 10 11 12 13 14
Cco1 - - - - 1 1 3
CO?2 - - - 1 1 2
Co3 - - - - 1 1 1
CO4 - - - 1 3 1
CO5 - - - - 1 1 2
PO 1 PO2 PO 3 PO4 PO5 PO 6 PO 7 PO 8
CO1 1 3- - - -
CO2 1 2 - - -
CO3 - - 1 - - 1
CO 4 - - 3 - - 1
CO5 - 2 - -
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High
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Discipline COMMERCE
Course Code UK3DSECOM204
Course Title Consumer Behaviour
Type of Course | Discipline Specific Elective (DSE)
Semester "I
Academic 200 - 299
Level
Course Details Credit Lecture Tutorial Practical Total
per week Hours/Week
per week | per week
4 4 hours - 0 hours 4

Pre-requisites

Course
Summary

The objective of this course is to equip students with a comprehensive
understanding of Consumer Behaviour, focusing particularly on its
applications in modern marketing contexts. Through theoretical study and
practical analysis, students will develop the skills necessary to critically
analyse and evaluate consumer behaviour practices, enabling them to make

informed decisions in marketing strategies and tactics.

Detailed Syllabus:

Module | Unit | Contents Hrs
I Introduction to Consumer Behaviour 8
1 | Overview of Consumer Behaviour 1
2 | Evolution of Consumer Behaviour 1
3 | Basic Concepts and Models 2
4 | Internal and External Influences; Cultural, Social, and Personal Factors 2
5 | Perception and Learning 2
I Consumer Decision-Making Process 9
6 | Consumer Decision-Making Models 3
7 | Problem Recognition and Information Search- Evaluation of Alternatives | 2
8 | Purchase Decision; Post-Purchase Evaluation 2
9 | Factors Affecting Decision Making 2
1 Psychological Aspects of Consumer Behaviour 15
10 | Motivation and Needs 3
11 | Personality and Self-Concept 3
12 | Attitudes and Attitude Change 3
13 | Perception and Consumer Behaviour 3
14 | Consumer Learning Theories (Behavioural Learning Theories Classical | 3
Conditioning and Operant Conditioning; Cognitive Learning Theories
Social Learning Theory and Information Processing Theory; Experiential
Learning Theory)
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v Consumer Behaviour and Marketing Strategies 16

15 | Segmentation, Targeting, and Positioning 4

16 | Product and Service Attributes 4
17 | Pricing Strategies 4
18 | Promotion and Advertising 4

V Socio-Cultural Influences on Consumer Behaviour 12

19 | Culture and Subculture

20 | Social Class and Reference Groups

21 | Family Influences; Social Influence and Opinion Leadership

22 | Cross-Cultural Consumer Behaviour

NIWWININ

23 | Consumerism, consumer ethics, green marketing, consumer rights and
protection, web rooming show rooming

Recommended Books

Solomon, M. R. (2019). Consumer Behavior: Buying, Having, and Being (12th ed.). Pearson
Education.

Schiffman, L. G., & Kanuk, L. L. (2017). Consumer Behavior (11th ed.). Pearson Education.
Kotler, P., & Armstrong, G. (2016). Principles of Marketing (16th ed.). Pearson Education.
Blackwell, R. D., Miniard, P. W., & Engel, J. F. (2006). Consumer Behavior (10th ed.).
Thomson/South-Western.

Consumer Behavior: Building Marketing Strategy” by Del 1. Hawkins, David L.
Mothersbaugh, and Roger J. Best (14th ed.). Pearson Education.

Consumer Behavior: A Framework" by Sreenivasan Jain and Kunal V. Bhatt. (2018). Tata
McGraw-Hill Education.

Course Outcomes

No. Upon completion of the course the graduate will be | Cognitive | PSO
able to Level addressed
CO-1 Understand the fundamental theories and models of U PSO 9,3

consumer behaviour

CO-2 [ Analyze the internal and external factors influencing | An PSO 9,3
consumer decision-making processes

CO-3 [ Evaluate the psychological, Socio-Cultural, and Ev PSO 9,8
economic influences on consumer behaviour

CO-4 | Apply consumer behaviour principles to develop Ap PSO 9,8
effective marketing strategies

CO-5 | Critically assess real-world consumer behaviour Cr PS0O 9,12
phenomena and trends

U-Understand, An-Analyse, Ev-Evaluate, Ap-Apply, Cr-Create
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Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)

CcO CO PO/ Cogniti | Knowled | Lecture | Practi
No. PSO |ve ge (L)/Tut |cal (P)
Level Category | orial (T)
1 Understand the fundamental PO 1 F,C
theories and models of PSO
consumer behaviour 9,3
2 Analyze the internal and PO 6 P
external factors influencing PSO 3
consumer decision-making PSO 9
processes
3 Evaluate the psychological, PO 3
Socio-Cultural, and economic | PSO 9
influences on consumer PSO 8
behaviour
4 Apply consumer behaviour PO 3
principles to develop effective | PSO 9
marketing strategies PSO 8
5 Critically assess real-world PO 3
consumer behaviour PSO12
phenomena and trends PSO 9
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs:
e o e
a1 31 3| 3| 3| dla| 3| & 2| 2| 2
O 0| ol ol ©o| o|©]| ©| | Q| Q| Q9
= N w &~ & o | oo © o — ro
COo1 |- - 1 - - - - |- 3 - - -
CO2 |- - 2 - - - - |- 3 - - -
CO3 |- - - - - - - |1 3 - - -
CO4 |- - - - - - - |1 3 - - -
CO5 |- - - - - - - |- 3 - - 1
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Mapping of COs with POs:

Correlation Levels:

0 0 0 0 j) j) o) )
Q| 8| 8| R 8| 8| 2 8
Co1 - - - - - - -
COo2|2 3 - - - - - -
CO3|- - 1 - - - - -
CO4 |- - - 3 - -
CO5|- - - - - - 3 -
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar
= Midterm Exam
Programming Assignments
= Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
COl|v V4
Co2|yv V4
CO3|v V4
CO4 V4 V4
CO5 V4 V4
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Discipline COMMERCE
Course Code UK3DSECOM205
Course Title Introduction to Indian Taxation System
Type of Course | DSE
Semester 1
Academic 200 — 299
Level
Course Details | Credit Lecture Tutorial Practical Total
per week | per week | per week | Hours/Week
4 4 hours - - 4

Pre-requisites

Basic Understanding of Economy

Course
Summary

and indirect taxes in India and its administration.

This course enables the learner in attaining a broad understanding of
taxation system in India. It provides basic knowledge about various direct

Detailed Syllabus:

Module | Unit | Contents Hrs
I Overview of Indian Tax System 12
1 Introduction to the structure of the Indian tax system 3
2 Historical background and evolution of taxation in India 2
3 Legal framework of taxation in India 3
4 Tax Reforms in India 2
5 Role of taxation in economy 2
I Classification of Tax 8
6 Direct tax, Meaning — Income Tax, STT, Capital Gain Tax, Corporate | 2
Tax, Property Tax
7 Indirect tax, Meaning — GST, Customs Duties, Excise Duties on | 2
Petroleum Products. Types, Value addition concept, Direct Vs
Indirect Tax
8 Features of direct and indirect taxes levied in India 4
Il Direct Taxes in India 15
9 Basic concepts of income tax- Assessee, Deemed Assessee, Assessee | 4
in default, PAN, MMR
10 Assessment Year, Previous Year, Income Tax general rule and | 4
Exemptions to the General Rule
11 Person — Individual, HUF, Firms and LLP, AOP, BOI, Artificial | 3
Juridical Persons, Companies
12 Income, Types of Incomes, Gross Total Income, Total Income, 2
13 Income tax rates- old regime, new regime 2
v Indirect Taxes in India 13
14 Introduction to indirect taxes, Goods and Services Tax (GST), | 3
Taxable Supply, Goods, Service
14 Types of GST — CGST, SGST, IGST, UTGST. 2
15 Input Tax Credit 1
16 GST registration and filing of returns 4
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17 Customs duty, Basic Customs duty, Protective Duty - Safeguard duty, | 3
Countervailing duty, Anti-Dumping Duty
Tax Administration and Compliance 12
18 Role of the Income Tax Department 3
19 Compliance procedures, Overview of tax audits, Assessments, and | 3
Dispute resolution
20 Income Tax authorities and Powers, CBDT, Adjudication Authority | 3
21 GST- CBIC, GST Council, Goods and Services Tax Network | 3

(GSTN), Taxes imposed by local self-governments

Recommended Books

Mehrotra & Agarwal, Income Tax and GST, Sahitya Bhawan Publication, Agra

Mehrotra and Goyal, Taxation Law & Practice, Sahitya Bhawan Publication, Agra

Vinod K. Singhania & Monica Singhania, Direct Tax Law and Practice, Taxman publication
pvt. Ltd. New Delhi
Girish Ahuja & Ravi Gupta, Systematic Approach to Income Tax, Bharat Law house pvt.
Ltd. New Delhi
Girish Ahuja and Ravi Gupta: Professional Approach to Direct Taxes Law & Practice; Bharat
Law House, New Delhi.

Course Outcomes

No. Upon completion of the course the graduate will be | Cognitive | PSO

able to Level addressed
CO-1 | Understand the basic concepts of taxation system in | U PSO4

India PSO5
CO-2 | Distinguish the Direct tax and Indirect tax An PSO4
CO-3 | Explain the basic concepts of Income Tax U PSO4
CO-4 | Explain the basic concepts of Indirect tax — GST, | U PSO4

Customs Duty PSO5
CO-5 | Identify Tax administrative authorities and compliance | Ap PSO4

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create

Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
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CO PO/PSO [ Cognitive | Knowledge Lecture Practical
Level Category (L)/Tutorial P)
(T)
CO-1 PSO4 U F,C L, T
PSO5
CO-2 PSO4 An F,C,P L, T
CO-3 PSO4 U F,CP LT
CO-4 PSO4 U F,CP LT
PSO5
CO-5 PSO4 Ap F,C LT
Mapping of COs with PSOs
CcOo v| v|lv|lov|o|v|v| | vpu|lopOpPObDT
w w (2] (] mw | w w w w w w w w w
Olo|l0o|O0|O0|lOofO0O|lOlOQQ|O|O|] O] O O
R |IN|wWw|[d|]OaO|O | o © [ = [ [ [
CO-1 |- - |- (3 (1 |- |- |- - - - - -
CO-2 |- - - (3 (- |- |- |- - - - -
CO-3 |- - - {3 (- |- |- |- - - - -
CO-4 |- - |- (3 ({2 |- |- |- - - - -
CO-5 |- - |- (3 (1 |- |- |- - - - -
Mapping of COs with POs
CO POl [PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8
CO-1 3 2 1 - - - - -
CO-2 3 1 2 - - - - -
CO-3 3 2 1 - - - - -
CO-4 3 2 1 - - - - -
CO-5 2 3 1 - - - - -

Mapping of COs to Assessment Rubrics
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Internal Exam

Assignment

Project Evaluation

End Semester Examinations

CO1

CO2

CO3

CoO4

CO5

CO6

L SENLNLNENIN

L SLNLNENINLN

L SLNLNLNININ
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Discipline COMMERCE
Course Code UK3DSECOMZ206
Course Title Introduction to Logistics Management
Type of Course | DSE
Semester 1
Academic 200 - 299
Level
Course Details Credit Lecture Tutorial Practical Total
per week | perweek | per week | Hours/Week
4 4 hours - - 4
Pre-requisites 1.
2.
Course The course intends to provide an opportunity to learn the fundamentals
Summary of logistics and to relate the concepts to real life business.

Detailed Syllabus:

Module | Unit | Content Hrs

I Basics of Logistics 12
1 | Logistics: introduction, definition, Meaning & Evolution
2 | Concept of Logistics
3 | Scope & functions
4 | Nature and Importance

1 Logistics Management 12
5 | Introduction, Concept of Logistics Management
6 | Objectives of LM, Principles of LM
7 | Components & Functions of Logistics management
8 | Competitive advantages of LM

i Logistics Systems & Network 12
9 | Logistics Network
10 | Logistics Management —Types: Business logistics & marketing logistics
11 | Logistics Design
12 | Logistics and customer services
13 | Physical supply and distribution

v Integrated Logistics 12
14 | Integrated Logistics system - meaning
15 | Elements & Evolution of purchasing and integrated logistics
16 | Integrated logistical activities
17 | Strategic integrated logistics management

\ Emerging Trends & Developments in Logistics Management 12
18 | Logistical Competency
19 | Logistical Mission & Logistics Service, Total Cost
20 | Logistical Renaissance Technological Advancement
21 | Regulatory Change
22 | IT Revolution in logistics and supply chain- ERP, Al application
23 | TQM initiatives, customer service in logistics
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Activity: - Students have to visit a logistic firm and prepare a report on the logistic design and
TQM initiatives.

Recommended Books

Donald J Bowersox, David J Closs, Logistical Management, TMH

Bowersox, Closs, Cooper, Supply Chain Logistics Management, McGraw Hill.

K. Shridhara Bhat, “Logistics Management”, Himalaya Publishing House, Mumbai, 2008
Bowersox, Donald J., David J. Closs and Owner K. Helferich, “Logistical Management”,
Macmillan, New York, 1986

Pierre David, “International Logistics”, Biztantra.

Ailawadi C Sathish & Rakesh, (2005), Logistics Management, Prentice Hall, India,
Agrawal D K, (2003), Logistics & Supply Chain Management, Macmillan India

Coyle et al., (2004) The Management of Business Logistics, Thomson, 7th ed.
Krishnaveni Muthiah, (2010) ‘Logistics Management and Seaborne Trade’, Himalaya
Publishing House

Vinod V. Sople (2009) Logistic Management (2nd Edn.) Pearson Limited.

Course Outcomes

Upon completion of the course the graduate will be | Cognitive | PSO & POs
No.
able to Level addressed
CO-1 | Describe the logistics management concepts U PSlO onpls ©
CO-2 Justlfy_the relevance of logistics in the current business An PSO 7, PO
Scenario 2
CO-3 | Dissect the different dimensions of logistics management An PSE) ;,OPlso
CO-4 | Evaluate the recent changes in logistics management. E PSO; PO

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create

Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)

Cogniti | Knowled | Lecture

co co il e B e
: Level | Category | rial (T)
: - PSO 7,
co-1 | Describe the logistics PSO 1, F L
management concepts PO 1
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Justify the relevance of PSO 7
CO-2 | logistics in the current ' C L
. : PO 2
business scenario
Dissect the different PSO 7,
CO-3 | dimensions of logistics PSO 1, C L
management PO1
CO-4 !Evalugte_the recent changes PSO 7, p L
in logistics management. PO 2
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs:
—A| | | | w| o ~| o o S| D N X2 T
388388583 alololalololglololalolol o
oloopopopo oo alala|alalaldlalal PP LPEQ
CO1l|2 2 3
CO?2 2 3
CO3|2 1 3
CO14 2 3
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

= Quiz / Assignment/ Discussion / Seminar
=  Midterm Exam

=  Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
COo1 v v v
CO2 v v v
CO3 v v v
CO4 v v v
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Discipline COMMERCE
Course Code UK3DSECOM?207
Course Title PRINCIPLES AND PRACTICES OF TOURISM
Type of Course | DSE
Semester 11
Academic 200 - 299
Level
Course Details | Credit Lecture Tutorial Practical Total
per week | per week | per week | Hours/Week
4 4 hours - - 4

Pre-requisites

No prior knowledge in connection with the same discipline

Course
Summary

The course is designed to give a basic knowledge about tourism industry

DETAILED SYLLABUS:

MODULE

UNIT |

CONTENTS

HRS

INTRODUCTION TO TOURISM

13

1

Tourism: - Concept - Meaning - Definition

2

Features - Scope — Characteristics

3

Tourist - Traveller - Visitor and Excursionist: -Meaning- Definition
Differentiation: - Transit Visitor — Same day Visitor

Leisure, Recreation and Tourism interrelationship — 3Rs of Tourism

Classification of Tourism: -

Types of Tourism - International Tourism — Inbound — Outbound,
Domestic Tourism — Foreign Tourism, Inter regional, Intra regional,
Recreational Tourism, educational tourism, Sports, Adventure,
Health, Culture, CIT.

Forms of Tourism: - GIT, FIT, AIT (Alert independent travel)
Passive Tourism, Receptive tourism & Mode of travel opted.

Recent Trends in Tourism: E-Tourism — Virtual Tourism - Soft
Tourism, Pro - poor Tourism, Village Tourism, Responsible Tourism

TRAVEL AND TOURISM THROUGH DIFFRENT AGES

10

Emergence of Modern Mass Tourism: - Leisure Development in
Tourism & Travel in 16" Century — Pleasure Travel concept — Spas
& seaside Resorts - Religion as a Motivation — Trade & Commerce -
'Renaissance’ and ‘Age of Grand Tours' — Annual Holidays - Paid
Holidays — World Wars — Industrialization - Mass tourism — E-
Tourism

Factors affecting the Growth of Modern Tourism

TOURISM INDUSTRY - COMPONENTS & DISTRIBUTION

13

Components: - Basic Components (3As) — Major Components -
(6A’s Attraction, Accessibility, Accommodation, Amenities,
Ancillary services and Activities).

Elements of Tourism: - Pleasing weather, Scenic Attractions,
Historical & Cultural Factors — Accommodation, Ethnic Factors

Tourism System: - Elements of system (Leiper’s Model) — TGR-
TDR — TRR — Industry Components
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2 CO-2 1,2 An F L
3 CO-3 2,3,5 U P L
4 CO-4 8 An F L
5 CO-5 1,5 U F L
6 CO-6 1,5 C P L
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs:
PSO [PPSO | PSO [PSO | PSO | PSO [ PO | PO | PO [ PO | PO | PO
1 2 3 4 5 6 1 2 3 4 5 6
CO1 |1 0 1 0 1 0 1 1 1 0 0 0
CO2 |0 2 0 0 0 0 3 0 0 0 0 0
CO3 |1 1 1 0 2 0 1 1 0 1 0 0
CO4 |1 1 2 0 1 0 1 3 1 1 1 1
CO5 |3 2 1 0 1 0 2 1 1 1 0 0
CO6 |3 2 1 0 1 0 1 0 0 1 0 0
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High
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Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar
Midterm Exam

Programming Assignments

Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
COol|v v
CoO2|v v
CO3|v v
Co4| v v v
CO5| v v v
CO6| v v v
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Value Addition Courses

Discipline COMMERCE

Course Code UK3VACCOM200

Course Title Business and Professional Ethics

Type of Course | VAC

Semester 11

Academic Level | 200-299

Course Details Credit Lecture Tutorial Practical Total

per week | per week per week | Hours/Week

3 3 hours - 3

Pre-requisites

No pre-requisites are required

Course
Summary

This course introduces students to the fundamental principles of business and
professional ethics. It covers topics such as ethical decision-making, corporate
responsibility, and ethical considerations within various business functions.
Students will explore real-world ethical challenges faced by organizations and
develop critical thinking skills to navigate these complexities.

Detailed Syllabus:

Module | Unit | Content | Hrs

I Human Values 8
4. | Morals, Values and Ethics, Integrity and Academic Integrity
5. | Work Ethics and Service Learning
6. | Respect for Others and Living Peacefully
7. | Courage, Cooperation, and Commitment

I Business Ethics and Organizational Values 9
8. | Introduction to Business Ethics
9. | Values and Morals in Management
10. | Formulating Corporate Code of Ethics
11. | Marketing Ethics and Consumer Rights
12. | Ethical Issues in HRM (Human Resource Management)
13. | Ethics in Finance and Investment Practices

i Responsibilities and Rights. 9
14. | Collegiality and loyalty — Managing conflict- Respect for authority
15. | Collective bargaining
16. | Confidentiality- Role of confidentiality in moral integrity
17. | Conflicts of interest- Occupational crime
18. | Professional rights- Employee right- IPR Discrimination

v Ethics & Professionalism 10
19. | Profession and Professionalism- Models of professional roles
20. | Theories about right action —Self interest
21. | Customs and Religion- Uses of Ethical Theories
22. | Plagiarism and academic writing
23. | Customs and Religion- Uses of Ethical Theories

V Globalization and Business Ethics 9
24. | Ethics in Multinational Corporations- Environmental Ethics-

Computer Ethics -Role in Technological Development
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25. | International Codes of Business Conduct

Recommended Books:
Pillai, M. S.. Human Values: Morals, Values, and Ethics. S. Chand & Company Ltd.

Murthy, C. S. V. Business Ethics and Organizational Values. Himalaya Publishing House.

Ramaswamy, B.. Responsibilities and Rights in Business Ethics. McGraw Hill Education.
Chakraborty, S. K.. Ethics & Professionalism: Models of Professional Roles. PHI Learning Private

Limited.

Singh, R. K. Globalization and Business Ethics. Oxford University Press.

Course Qutcomes

No. Upon completion of the course the graduate will be | Cognitive [ PSO
able to Level addressed
CO-1 [ Develop morals, values, and ethics in professional Ap PSO-12,11
contexts.
CO-2 | Analyze the importance and relevance of ethical E PSO-11
principles in modern business
CO-3 | Understand ethical considerations across key business Ap PSO-3
functions.
CO-4 | Explore the relationship between professionalism and U,E PSO-1,11
ethical behavior.
CO-5 [ Apply ethical theories to professional challenges. An,E PS0O-9,11
CO-6 | Examine global ethical issues and the impact of An PSO-5
globalization on business ethics.
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 3:0:0 (Lecture: Tutorial: Practical)
CO |CO PO/PSO | Cognitive | Knowledge | Lecture Practical
No. Level Category (L)/Tutorial | (P)
(T)
CO-1 | Develop
morals, values,
and ethics in PSO- Ap P L
. 12,11
professional
contexts.
CO-2 Analyze the PSO-11 £ P L
importance and
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relevance of
ethical
principles in
modern
business

CO-3

Understand
ethical
considerations
across key
business
functions.

PSO-3

Ap

CO-4

Explore the
relationship
between
professionalism
and ethical
behavior.

PSO-
1,11

U,E

CO-5

Apply ethical
theories to
professional
challenges.

PSO-
9,11

An,E

CO-6

Examine global
ethical issues
and the impact
of globalization
on business
ethics.

PSO-5

An

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs :

PSO
1

PSO | PSO | PSO4

2 3

PS
05

PSO
6

PSO

PSO

PSO

PSO
10

PSO
11

PSO
12

PSO
13

PSO
14

CO

CO

CO

CO

CO
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:
= Quiz/ Assignment/ Quiz/ Discussion / Seminar
Midterm Exam
Programming Assignments
Final Exam

Mapping of COs to Assessment Rubrics :

POl | PO2 | PO3 | PO4 | PO | PO6 | PO7 | PO8
5
CO1 3 2
CO2 3 3
CO3 3 3
CO4 3 2
CO5 3 3
CO6 3 3
Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Co1 J v
CO2 V4 V4
co3 v v v
CO4 V4 N4 V4
CO5 V4 N4 V4
Co6 v v v
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Discipline Specific Core Courses

SEMESTER IV

Discipline COMMERCE
Course Code UK4DSCCOM200
Course Title BUSINESS STATISTICS
Type of Course | DSC
Semester v
Academic 200 - 299
Level
Course Details Credit Lecture Tutorial Practical Total
per week | perweek | perweek | Hours/Week
4 4 hours - 4
Pre-requisites
Course
Summary
Detailed Syllabus:

Module | Unit | Content Hrs
I Introduction to Statistics 12
1 | Introduction to statistics (recall on: Meaning, definition, functions, and
importance of statistics. Data collection, Classification, Tabulation and

Frequency Distribution, Presentation of statistical data- measures of
central tendency)

2 | Presentation of statistical data in business report.

3 | Dispersion- Meaning — Absolute and Relative dispersion, mean deviation,
Standard Deviation, Co-efficient of variation, Karl Pearson and Bowley’s
Co-efficient of Skewness

I Correlation 12

5 | Correlation - Meaning and definition- correlation and causation — types of
correlation — methods of measuring correlation for ungrouped data -, -

6 | Karl Pearson’s co-efficient of correlation and its interpretation, Probable
error, Coefficient of determination

7 | Spearman’s rank correlation- co-efficient of Concurrent deviation-
application of different measures of correlation,

Business applications of correlations.
1 Regression 12

8 | Regression analysis — Meaning, definition and types -Regression lines-
determination of simple linear regression-.

9 | Regression equations and their application in business. Properties of
correlation and regression co-efficient — Comparison of regression and
correlation- Business applications of regression.

v Index numbers 12

10 | Index numbers - Meaning and importance-Problems in construction of
index
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11 | Numbers Methods of constructing of index numbers- Simple aggregative,
Average of Price relatives, Laspeyer’s, Paasche’s, Dorbisch- Bowley’s,
Marshall-Edge worth’s and Fisher’s ideal index numbers,

12 | Test of Consistency: Time Reversal Test and Factor Reversal Test. Chain
Base Index Nos. Shifting of Base year. Cost of living Index and its use in
determination of wages —Wholesale Price Index Number, Population
index, inflation index, Operational indices- Sensex and Nifty.

TIME SERIES ANALYSIS 12

13 | Time series data: trend, seasonality, and cyclical variations

15 | Methods for forecasting time series data: moving averages, method of least
squares, Simple exponential smoothing.

16 | Applications of time series analysis in business forecasting and decision-
making

Recommended Books
Gupta, S.P., and Archana Agarwal. Business Statistics, Sultan Chand and Sons, New Delhi.
Vohra N. D., Business Statistics, McGraw Hill Education.

Murray R Spiegel, Larry J. Stephens, Narinder Kumar. Statistics (Schaum’s Outline Series),
McGraw Hill Education.

Gupta, S.C. Fundamentals of Statistics. Himalaya Publishing House.

Anderson, Sweeney, and Williams, Statistics for Students of Economics and Business,
Cengage Learning.

Levin, Richard, David S. Rubin, Sanjay Rastogi, and HM Siddiqui. Statistics for
Management. 7th ed., Pearson Education.

David M. Levine, Mark L. Berenson, Timothy C. Krehbiel, P. K. Viswanathan, Business
Statistics: A First Course, Pearson Education.

Siegel Andrew F. Practical Business Statistics. McGraw Hill Education.

Course Outcomes

No. Upon completion of the course the graduate will be able | Cognitive PSO
to addressed
Level
CO-1 Identify the relevance of measures of central tendency [ U PSO 1, 3,
9,13

and its associated dispersion.

CO-2 Compute the variability of data using appropriate [ A PSO 3, 13

statistical measures.
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COo3 Compare association between variables and its|E A PSO 3, 13
implications in informed decision-making.
CO-4 | Estimate predictable values from known values using | E PSO 3, 13
regression and taking decisions based on the same.
CO-5 | Compute index number that have applications in|A PSO 3,13
business.
CO-6 | Apply time series analysis to forecast future trends AP PSO 3, 13
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial:Practical)
CcO CO PO/PS | Cognitive | Knowledge | Lecture Practical
No. (@] Level Category (L)/Tutorial | (P)
(T)
Identify the
relevance of
measures of central PSO
CO-1 1,3, u F LT
tendency and its 9,13
associated
dispersion.
Compute the LT
CO-2 va_rlablllty of (_Jlata PSO A c
using appropriate 3,13
statistical measures.
Compare LT
association between
variables and its PSO
CO3 3,13 E,A P

implications in
informed decision-

making.
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Estimate predictable LT
values from known
values usin
CO-4 g PSO E P
regression and 3,13
taking decisions
based on the same.
Compute index LT
number that has
CO-5 oer e PSO A .
applications in 3,13
business.
Apply time series LT
. PSO
CO-6 | analysis to forecast 313 AP F
future trends
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs :
PSO | PSO | PSO | PSO | PSO | PS | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO
1 2 3 4 5 06 7 8 9 10 11 12 13 14
co1l| 2 1 3 1
CO2 2 3
CcO3 1 3
CO4 2 1
CO5 3 1
CO6 2 1
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar

Midterm Exam
Programming Assignments

Final Exam

Mapping of COs to Assessment Rubrics :

Internal Exam

Assignment

Project Evaluation

End Semester Examinations

Co1

CO2

CO3

CO4

CO5

CO6
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Discipline COMMERCE

Course Code UK4DSCCOM?201

Course Title Company Administration

Type of Course | DSC

Semester \Y4

Academic 200 - 299

Level

Course Details | Credit Lecture Tutorial Practical Total

per week | per week | per week | Hours/Week

4 4 hours - - 4

Pre-requisites

Course

Summary

Detailed Syllabus:

Module | Unit | Content

Hrs

Introduction to Company

Nature & Features of a company; Concept of corporate veil;
Administration of Company Law- National Company Law Tribunal
(NCLT), National Company Law Appellate Tribunal (NCLAT), Special
Courts

I Types of companies- private and public company, government company,
foreign company, one person company, small company, associate
company, dormant company, and producer company; Association not for
profit; Illegal association;

w

Formation of company, Procedure, promoters, their legal position

4 | Online registration of a company.

12

Corporate Documents

Relevance of Memorandum of Association, Articles of Association,
5 Doctrine of constructive notice, Doctrine of ultra vires, and indoor
management;

Prospectus, Shelf and Red herring prospectus, misstatement in prospectus;
book building; Allotment and Forfeiture of share.

Sweat Equity, ESOPs, Bonus issue, Right Issue, buyback, and provisions
regarding buyback; Membership of company.

10

Management

Classification of directors-Additional, Alternate, and Casual directors,
Women directors, Independent director, Small shareholder’s director;
i Director Identity Number (DIN); Appointment, Disqualifications,
Removal of directors, Legal positions, Powers and Duties;

Key managerial personnel, Managing director, Manager and Whole Time
Director,;

12

Corporate Meeting

Frequency, Convening and Proceedings of Board and Committee
10 meetings; Agenda Management; Management Information System;
Meeting Management; Resolution by Circulation; Types of Resolutions

14
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Annual General Meeting; Extraordinary general Meetings; Other General

11 Meetings; Notice, Quorum, Poll, Chairman, Proxy; Meeting and Agenda;
Process of conducting meeting;
19 Virtual Meetings: Technological Advancement in conduct of Board
Committee &General Meetings; e-AGM.
Voting and its types-vote on show of hands, Poll, E-Voting, Postal ballot;
13 :
Secretarial Standard
Corporate Re-Structuring and Winding Up
14 Corporate Restructuring- Meaning- Modes of Winding Up
15 Circumstances in which company may be wound up by Tribunal 12
16 Circumstances in which company may be wound up voluntarily
17 | Winding up of unregistered companies

Recommended Books:
BARE ACT- THE COMPANIES ACT, 2013
Bhushan, Bharat. Kapoor, N.D., Abbi, Rajni, “Elements of Company Law”. Sultan Chand &

Sons Pvt. Ltd.

Chadha R. & Chadha, S.(2018). Company Laws. Scholar Tech Press, Delhi.

Hicks, Andrew & Goo S.H., (2017) Cases and Material on Company Law, Oxford University

Press.

Kumar, A., (2019)Corporate Laws, Taxmann Pvt Ltd

Sharma, J.P.(2018). An Easy Approach to Corporate Laws, Ane Books Pvt. Ltd., New Delhi

Course Outcomes

No. Upon completion of the course the graduate will be | Cognitive | PSO

able to addressed
Level

CO-1 | Ascertain the legal provisions in the formation and PSO 1, 4,
functioning of companies under the Companies Act u 11
2013.

CO-2 | Identify the objectives of MOA, AOA and Prospectus AP PSO 3,11
of a company

CO-3 [ Describe the role and responsibilities of a company's U R PSO 5,
management personnel. ’ 11,12
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CO-4 | Identify corporate procedures for company meetings, AP U PSO 5, 3,7
and decision-making processes. ’
CO-5 | Identify the situations that would demand corporate UC PSO 3,4,5
restructuring and winding up of a company. ’
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 4:0:0 (Lecture:Tutorial:Practical)
CO |CO PO/PSO | Cognitive | Knowledge | Lecture Practical
No. Level Category (L)/Tutorial | (P)
(T)
Ascertain the
legal provisions
in the formation
CO-1 and functhnlng PSO 1, U P LT
of companies 4,11
under the
Companies Act
2013.
Identify the T
objectives of PSO
CO-2 [ MOA, ACA AP C
3,11
and Prospectus
of a company
Describe the LT
role and
_, | responsibilities PSO 5,
c0O-3 of a company's 11,12 U, R F
management
personnel.
Identify T
corporate
procedures for PSO 5,
CO-4 company 37 AP, U F
meetings, and
decision-
making
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processes.

Identify the L
situations that
would demand
CO-5 | corporate PSO u.C C
: 34,5
restructuring
and winding up
of a company.
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs :
PSO | PSO | PSO | PSO | PSO [ PS | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO
1 2 3 4 5 | 06| 7 8 9 10 11 12 13 14
coif| 3 2 1
CO2 3 2
co3 3 1 2
co4 2 3 1
CO5 3 2 1
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High
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Assessment Rubrics:

Final Exam

Mapping of COs to Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar
Midterm Exam
Programming Assignments

Internal Exam

Assignment

Project Evaluation

End Semester Examinations

CO1

CO 2

CO 3

CO4

CO 5

CO6
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Discipline COMMERCE

Course Code UK4DSCCOM202

Course Title Business Economics

Type of Course | DSC

Semester \V/

Academic 100-199

Level

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | per week | Hours/Week

4 4 hours - 4

Pre-requisites

Knowledge about the basic concepts in economics and business
operations

Course
Summary

This course is designed to provide students with a comprehensive
understanding of economic principles and their practical applications in
the business world. It includes demand and supply dynamics, production
costs, market structures and impact of digital economy on business
decisions.

Detailed Syllabus:

Module | Unit | Content Hrs

I Introduction to Business Economics 10
1 | Economics: Meaning -Nature and Scope
2 | Micro and Macro Economics
3 | Business Economics - Meaning — Nature and Scope
4 | Role of business economist in decision making
5 | Concept of Accounting profit and economic profit
6 | Public goods and economic role of Government
7 | Business cycle- meaning- phases

I Theory of Demand and Supply 13
8 | Utility Analysis —Types utility — Law of diminishing marginal utility
9 | Law of Equi-Marginal Utility- Consumer Equilibrium
10 | Concept of Demand-Demand curve, Determinants of Demand
11 | Law of Demand - Elasticity of Demand
12 | Demand Forecasting- Methods
13 | Law of Supply - Supply Curve- Elasticity of Supply
14 | Applications of elasticity of demand and supply to Business issues

11 Theory of Production, Cost and Revenue 13
15 | Production Function- Meaning — Types
16 | Returns to Factor, Law of diminishing return, Law of Returns to

Scale,

17 | Cost Concept and Cost Curves
18 | Cost reduction through experience - Learning curve
19 | Economies of Scale — Meaning- Types- Advantages
20 | Revenue Concepts and Revenue Curves
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21

| Producers’ Equilibrium

v Market Structure 12
22 | Forms of Markets — Perfect and imperfect market
24 | Perfect competition and Monopoly as a limiting case of market
imperfection, Public policy towards monopoly power
25 | Forms of imperfect competition- Monopolistic competition and
Oligopoly- Price determination
26 | Decision making in oligopoly market
Price determination under different market structure- Case studies
V Digital Economy 12
27 | Concept of Digital Economy- Nature and Scope- Elements
28 | Digitalization vs Traditional Economy
29 | Impact of Technology on Digital Economy - Data surveillance-
Acrtificial Intelligence and Machine Learning
30 | Digital Business Models-Meaning —Types - Advantages
31 | Challenges in governance of Digital Economy

Case Studies and Practical

1. Students could analyze case studies of companies facing demand fluctuations due to
factors such as changes in consumer preferences, economic conditions, or technological
advancements.

2. Analyzing market structures using real-world examples. This could involve examining
industries like smartphones, airlines, or pharmaceuticals to understand how firms compete,
pricing strategies, and market dynamics.

Recommended Books

1
2
3.
4

"Indian Economy”, Ramesh Singh, McGraw Hill Education

"Managerial Economics”, D.N. Dwivedi, Vikas Publishing House Pvt Ltd
"Business Economics™ , Andrew Gillespie, Oxford University Press India

"Managerial Economics: Analysis, Problems, Cases" P.L. Mehta - Publisher: Sultan

Chand & Sons

. "Microeconomics: Theory and Applications™ D.N. Dwivedi, Vikas Publishing House

Pvt Ltd

"Digital Economy: Emerging Technologies and Business Innovation”, Niall Hayes,
Routledge

"Digital Economy: Impacts, Influences, and Challenges™ John Doe & Jane Smith,
Wiley
"Digital Economy: Opportunities and Challenges for India” Jaijit Bhattacharya

SAGE Publications
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Course Outcomes

No. Upon completion of the course the graduate will be able | Cognitive | PSO
to addressed
Level
CO-1 [ Explain the basic concepts related to the application u PSO1, 3
of Economic theories, tools and methodologies in
business decision making.
CO-2 | Describe the types, elasticity and methods of u PSO 13,5
forecasting the demand.
CO- 3 | Discuss the theoretical concepts of production, Cost u PS03, 11,
and Revenue. 12
CO-4 | Differentiate the various forms of market and price u PSO1, 3,10
determination under various market conditions
CO-5 | Describe the Basic Concepts of Digital Economy and u PSO 14, 3,
its impact on business 1
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial:Practical)
(6{0) CcoO PO/PSO | Cognitive Knowledge | Lecture Practical
No. Level Category (L)/Tutorial | (P)
(T)
Explain the
basic concepts
related to the
application of
Economic
CO-1 | theories, tools | PSO1,3 u C LT
and
methodologies
in business
decision
making.
CO-2 | Describe the PSO 1,3, U F LT
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types, elasticity

and methods of

forecasting the
demand.

CO-3

Discuss the
theoretical
concepts of
production,
Cost and
Revenue.

PSQO3, 11,
12

CO-4

Differentiate
the various
forms of market
and price
determination
under various
market
conditions

PSQO1, 3,
10

CO-5

Describe the
Basic Concepts
of Digital
Economy and
its impact on
business

PSO 14,
3,1

L,T

Mapping of COs with PSOs and POs :

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive

PSO

PSO | PSO | PSO

PSO

PS
06

PSO

PSO

PSO

PSO
10

PSO
11

PSO
12

PSO
13

PSO
14

COo1

CO2

CO3
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CoO4 1 1 3

CO5 2 3

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

= Quiz/ Assignment/ Quiz/ Discussion / Seminar
=  Midterm Exam
= Final Exam

Mapping of COs to Assessment Rubrics :

Internal Exam | Assignment | Project Evaluation | End Semester Examinations

Co1

CO2

Co3

Co4

CO5

CO6
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Discipline COMMERCE
Course Code UK4DSCCOM203
Course Title INNOVATION AND START-UPS
Type of Course | DSC
Semester \
Academic 200 - 299
Level
Course Details Credit Lecture Tutorial | Practicum Total
per week | perweek | perweek | Hours/Week
4 4 hours 4
Pre-requisites
Course
Summary
Detailed Syllabus:
Module | Unit | Content Hrs
I Innovation Eco-system 12
1 | Innovation Eco System- Meaning-Generating and exploiting new
opportunities — Idea generation, Feasibility study, basic considerations in
setting up a business enterprise — Business Incubation.
2 | The Policy Framework — Department for Promotion of Industry and
Internal Trade (DPIIT) recognition — Bharat Strat-up ecosystem Registry
3 | Linking Innovation with IPR
1 Innovation in Business 12
4 | Types of innovation — innovation in organisations - innovation drivers —
Innovation Process
5 | Bottom up and Top down innovations - Horizontal Vs. Vertical innovations
6 | Case studies in Business Innovation
i Sources of capital for Emerging business and Start ups 12
7 | Raising of Finance for Start-ups- Sources of finance for start-ups —Stages
of start-ups and source of funding
8 | Types of start up funding — Bootstrapping - Angel Investors - Venture
Capitalists - Crowd Funding Incubators/Accelerators
9 | Debt financing from Banks, Non-Banking Financial Institutions -
Government Loan Schemes
10 | Grants from Central Government, State Governments — Start-up India
Funding Support — SIDBI Fund of Fund Scheme, Start-up India Seed
Fund Scheme, Credit Guarantee Scheme for Start-ups — Central Govt.
Schemes and Policies
v Development of Business Plans and Functional Plans 12
11 | Business Environment Analysis for Start-ups — Strategic Planning
12 | Importance of Business plan for Start-ups - Preparation of Start-up
Business Plan
13 | Preparation of functional plans — Product development, Marketing,
Operations and logistics, Finance, Human resource, Customer support
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Start-up survival and Growth

12

14 | Start-up life cycle — Growth strategies of Start-ups

15 | Importance of Entrepreneurial Support system - Social support system for
Start-ups — Financial and non-financial support systems — Marketing,

Technological, Managerial
Role of Entrepreneurs associations and incubators

16 | Start-up India Investor connect programme

Recommended Books:

1.Startup Finance 360°, Rahul Saria, Zebra Learn Pvt Ltd
2.Design Your Startup, Abhishek Kapoor, Paramount Publishing House
3.Technology, Innovation, Entrepreneurship, and Start-up, Mr. Narender Chinthamu, et.al,
Alpha International Publication.
4.Entrepreneurship, Innovations & Start-Ups in India, Joshi Savita Dr, New Century
Publications

5.Innovation and Entrepreneurship, Peter F. Drucker , Harper Business

Course Outcomes

No. Upon completion of the course the graduate will be able | Cognitive PSO
to Level addressed

CO-1 Understand the dynamics of the innovation ecosystem u PSO 1, 12,
and its components. 14

CO-2 | Analyse the roles of Government and Industry in An PSO 1,14
fostering innovation.

CO-3 Understand the process of innovation U PS0O1,14

CO-4 | Examine successful examples of collaboration and E PSO1,14
innovation within ecosystems

CO-5 Identify the source of fund to Start-ups u PSO1,5,14

CO-6 | Evaluate the advantages and disadvantages of each u PSO 1,14
funding source

CO-7 | Formulate the strategies for scaling up operations and Ap PS0O1,12,14
achieving sustainable growth

CO-8 | Prepare functional plans to guide startup Ap PO1,12,14
development.

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
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Name of the Course: Credits: 4:0:0 (Lecture:Tutorial:Practical)

CcO
No.

CO

PO/PSO

Cognitive
Level

Knowledge
Category

Lecture
(L)/Tutorial

(T)

Practical

(P)

CO-1

Understand the
dynamics of the
innovation
ecosystem and
its components.

PSO 1,
12, 14

CO-2

Analyse the
roles of
Government
and Industry in
fostering
innovation.

PSO 1, 14

An

CO-3

Understand the
process of
innovation

PSO1,14

CO-4

Examine
successful
examples of
collaboration
and innovation
within
ecosystems

PS0O1,14

CO-5

Identify the
source of fund
to Start-ups

PS0O1,5,1
4

CO-6

Evaluate the
advantages and
disadvantages
of each funding
source

PSO 1,14

L,T

CO-7

Formulate the
strategies for
scaling up
operations and

PSO1,12,
14

Ap

L,T
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achieving
sustainable
growth

Prepare
functional plans | PO1,12,1
to guide startup 4

development.

CO-8

Ap p

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive

Mapping of COs with PSOs and POs :

PSO | PSO | PSO PSO PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO
1 2 3 4 5 6 7 8 9 10 11 12 13 14
COo1 2 1 3
CO?2 1 2
CO3 2 1
CO4 2 3
CO5 2 3 1
CO6 2 1
CO7 3 2 1
COs8 2 3 3
Correlation Levels:
Level Correlation

- Nil

1 Slightly / Low

2 Moderate / Medium

3 Substantial / High
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Assessment Rubrics:

= Quiz/ Assignment/ Quiz/ Discussion / Seminar
=  Midterm Exam

= Programming Assignments

= Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations

CO1

CO2

CO3

CO4

CO5

CO6
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Discipline Specific Electives

Discipline COMMERCE

Course Code UK4DSECOM?200

Course Title Financial Markets and Services

Type of Course | Discipline Specific Elective (DSE)

Semester \V/

Academic 200 - 299

Level

Course Details Credit Lecture Tutorial Practical Total

per week | per week | per week | Hours/Week

4 4 - - 4 Hours

Pre-requisites

Understanding on various investment opportunities. Basic idea on
financial markets and various financial services.

Course
Summary

The objective of the course is to familiarise the students with the Indian
Financial System, its components and the financial services offered, so that
they are well equipped with the functional aspects of the various types of

financial products and services available in our country.

Detailed Syllabus:

Module | Unit | Content Hrs
I Introduction to Financial Markets 10
1 | Introduction to Financial System- Structure 2
2 | Financial Markets —Meaning — Concept — Classification 3
3 | Functions of Financial Markets- Instruments 3
4 | Global Financial Market - Instruments 2
I Money Market and Capital Market 12
5 | Money Market — Meaning — Segments — Instruments 2
6 | Capital Market — Meaning — Constituents — Instruments 2
7 | OTCEI — Features — Benefits 2
8 | Depository Services — Demat Account-Dematerialisation and 2
Rematerialisation
9 | Role of CDSL and NSDL 2
Il Primary Market and Secondary Market 14
10 | New Issue Market —Meaning- Functions- Methods of flotation of capital 2
11 | Concept of Book Building — Procedure — Price Band — Reverse Book 4
Building
12 | Intermediaries in the New Issue Market- Present Scenario 2
13 | Secondary market-Meaning-Difference between Primary and Secondary 2
Market
14 | Stock Exchanges —Functions- Structure of stock exchanges- BSE- NSE. 2
15 | Trading procedure -Online trading -Clearing and settlement 2
v Financial Services 12
16 | Financial Services-Meaning — Concept — Types 3
17 | Fund Based Services — Venture Capital — Hire Purchase — Factoring — 5
Capital Restructuring — Bills Discounting — Mutual Fund — Underwriting
— Leasing- Merchant Banking
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18 | Fee Based Services — Credit Rating — Portfolio Management 4
\/ Regulatory Framework for Financial Markets 12
19 | Regulatory Institutions - Role of RBI in Financial Markets 4
20 | SEBI guidelines for Primary and Secondary Market 4
21 | The Securities and Exchange Board of India —Objectives- Functions — 2
Powers
22 | Investor Protection of SEBI 2
Course Outcomes
No. Upon completion of the course the graduate will be | Cognitive | PSO
able to Level addressed
CO-1 | Understand the role and functions of Indian Financial | U 5,10
markets
CO-2 | Describe the key areas relating to management of U 10
financial products and services.
CO-3 | Enhance their awareness on recent trends in financial | U 5,10
markets.
CO-4 | Analyse functioning of financial services in India. An 10
CO5 [ Analyse the regulatory framework for Financial An 10
Markets.
S-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
Cco CcoO PO/PSO | Cogni | Knowled | Lecture | Practi
No. tive ge (L)/Tut | cal
Level | Category | orial P)
(M
CO-1 | Understand the role and functions of | PO-1 U
Indian Financial markets PSO-5,
10
CO-2 | Describe the key areas relating to PO-14 |U
management of financial products PSO-10
and services.
CO3 | Enhance their awareness on recent PO-45 |U
trends in financial markets. PSO-
5,10
CO4 | Analyse functioning of financial PO-1,2 | An
services in India. PSO-10
CO 5 | Analyze the regulatory framework PO-2,8 | An
for Financial Markets. PSO-10
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F-Factual, C- Conceptual, P-Procedural, M-Metacognitive

Mapping of COs with PSOs

PS | PSO [ PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO
@] 2 3 5 6 7 8 9 10 11 12 13 14
1
CO1 1 3
CO2 3
CO3 2 3
CO4 3
CO5 3
Mapping of COs with POs
PO1 PO2 PO3 PO4 PO5 PO6 PO 7 PO8
CO1 3
CO2 2 3
CO3 1 2
CO4 3 1
CO5 3 2
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar

Midterm Exam

Programming Assignments

Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Co1 v v
CO2 v v
Co3 v v
CoO4 v v
CO5 N4 v
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Discipline COMMERCE
Course Code UK4DSECOM201
Course Title Co-operation and Community Development
Type of Course | DSE
Semester \Y4
Academic 200 - 299
Level
Course Details | Credit Lecture Tutorial Practical Total
per week | per week | per week | Hours/Week
4 4 hours - hours 4

Pre-requisites

1. An awareness about community development

Course
Summary

This course explores how cooperatives empower communities, from
fostering social change to driving rural development in India. You'll
analyse successful initiatives and government programs that leverage
cooperatives for community progress.

Detailed Syllabus:

Module | Unit

Contents Hrs

Role of Co-operatives in Community Development 12

1

Introduction to Community Development - Role of cooperatives in
grassroots organizations in community mobilization and advocacy Civil
society actors- Their contributions to social change

Challenges and opportunities in building and sustaining grassroot
organisations - Financial management and sustainability of community
based organizations - Historical role of cooperatives in community
empowerment- Cooperatives as agents of economic development and
social change

(Analysis of successful cooperative-led community development
initiatives, Group discussions and peer feedback on the effectiveness
and sustainability of showcased projects)

Rural Development in India

Introduction, Current Scenario of Rural Development of India, Nature
of Rural Economy- The problems and Challenges for Rural
Development in India

Rural sector composition, issues involved, causes, implication and
remedies Rural resource depletion — Rural infrastructure — Rural
indebtedness

Rural and Urban Cooperatives

Organizational Structures of Rural Credit Cooperatives - Types of rural
cooperatives - agricultural cooperatives, marketing and processing
cooperatives - Challenges Facing Rural Cooperatives - Short and
medium term and long term credit structure agricultural credit
cooperatives- Primary Agricultural credit societies, Primary Co-
operative Agricultural and Rural Development Banks - State
Cooperative Agricultural and Rural Development Banks.
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8 Overview of urban cooperative banks (UCBs) — Scheduled and Non- | 4
scheduled UCBs, Housing cooperatives and consumer cooperatives in
urban areas Challenges and opportunities in urban cooperative
development.

v Co-operatives in Different Sectors 12

5 Women and youth programmes and their relevance to community
development. Woman Cooperatives — (SEWA Cooperatives case
study)- Youth Cooperatives.

6 Adivasi cooperatives- Multi-purpose cooperatives in India- Schedule
caste and schedule tribe cooperatives in Kerala — Large-sized Adivasi
Multi-purpose Cooperatives (LAMPS)- Functions — Reasons for
failure- Corrective measures

\Y Co-operatives in Community Development Programmes 12

9 Role of government in rural development, Government Initiatives —
Ministry of Rural Development, objectives, structure and function,
Micro Finance, SHG — Bank Linkage Programmes — Rural
Development Programmes, Integrated rural development programme
(IRDP)

10 Khadi and Village Industries Corporation (KVIC)— Jawahar Rozgar
Yojana (JRY) — Mahatma Gandhi National Rural Employment
Guarantee Scheme (MGNREGS)- Technology in Rural Development

Course Outcomes
No. Upon completion of the course the graduate will be | Cognitive PSO
able to Level addressed
CO-1 | By examining cooperatives and grassroots movements, | U PSO-2
this course equips you to analyse how communities
achieve social and economic change and also to
analyse the current state of rural development in India.
CO-2 | Will equip the students to understand the challenges | U PSO- 2
and opportunities of rural development in India,
analysing issues like resource depletion, infrastructure,
and debt.
CO3 Deepen their understanding of the cooperative [ U, An PSO- 2,3
landscape in India. Will explore the structures and
challenges faced by both rural cooperatives
(agricultural, credit, marketing) and urban cooperatives
(housing, consumer). This knowledge will be valuable
for careers in rural development, financial services, or
cooperative management.
CO4 This course explores how targeted programs empower | An, E PSO- 3
women and youth, driving community development.
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You'll analyse successful initiatives like women's
cooperatives (SEWA case study) and tribal
cooperatives (Adivasi, LAMPS) to understand their
strengths, challenges, and importance for inclusive
community progress.

CO5

development through programs like MGNREGS and
institutions like KVIC. You'll analyse how these
initiatives address challenges like poverty and
unemployment, fostering inclusive growth in rural
areas.

Examines the Indian government's role in rural [ U, An PSO-1, 2

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create

Recommended Books

Pawar 1.D and Vaze A.T., (1999) Cooperative Banking, Pragati Prakashan, Mumbai.
Hajela T.N., (2010) Cooperation, Principles, Problems and Practice, Ane Books Private
Ltd.

Palanetrappa M.C., (1999) Cooperative Banks and the Banking Regulation Act 1949,
Sree Dyamalamba Publications, Bangalore.

Nikkiran, (2007) A Treatise on Cooperative Management, Rainbow Publications,
Coimbatore.

Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)

explore the structures and challenges
faced by both rural cooperatives
(agricultural, credit, marketing) and urban

CO |cCOo PSO Cogniti | Knowled | Lecture | Practi
No. ve ge (L)/Tut | cal (P)
Level Category | orial
(T)
CO-1 | By examining cooperatives and grassroots | PSO-2 | U L -
movements, this course equips you to
analyse how communities achieve social
and economic change and also to analyse
the current state of rural development in
India.
CO-2 | Will equip the students to understand the | PSO- | U L -
challenges and opportunities of rural 2
development in India, analysing issues
like resource depletion, infrastructure, and
debt.
CO-3 | Deepen their understanding of the PSO- | U, An L -
cooperative landscape in India. Will 2,3
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cooperatives (housing, consumer). This
knowledge will be valuable for careers in
rural development, financial services, or
cooperative management.

CO-4 | This course explores how targeted PSO- | AnE
programs empower women and youth, 3
driving community development. You'll
analyse successful initiatives like women's
cooperatives (SEWA case study) and
tribal cooperatives (Adivasi, LAMPS) to
understand their strengths, challenges, and
importance for inclusive community
progress.
CO-5 | Examines the Indian government's role in | PSO- | U, An
rural development through programs like |1, 2
MGNREGS and institutions like KVIC.
You'll analyse how these initiatives
address challenges like poverty and
unemployment, fostering inclusive growth
in rural areas.
F-Factual, C- Conceptual, P-Procedure al, M-Metacognitive
Mapping of COs with PSOs and POs :
d |l ||t |w]|]o|~]o|o Nl S
51818318 |88|olalololololololo]|842{8]5a]o
sle|ale|ala|al@|@|2|2|2|2]|2|2|2|2]212|2]|2
cot| 1| -|-|-1---1-"fz21]-11-1/-1-
CO2 -1 -1 -0 -1 -2 -] - -
cos|1|-|-|-1-|--1-fz21]21]1-1/-1-
coal 1| -|-|-1-1-1-1-1-121-1/-1-
cos|1|-|-|[-1-|--12{(-121]-1/-1-
Correlation Levels:
Level Correlation
Nil
Slightly / Low

Moderate / Medium

WIN |

Substantial / High
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Assessment Rubrics:

= Quiz / Assignment/ Quiz/ Discussion / Seminar
=  Midterm Exam

=  Programming Assignments

=  Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Co1 v v
CO2 v v
COo3 v v
CO4 v v
CO5 v v
CO6 v
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Discipline COMMERCE

Course Code UK4DSECOM202

Course Title Legal Framework of International Business

Type of Course | DSE

Semester \Y4

Academic 200 — 299

Level

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | perweek | Hours/Week

4 4hours - hours 4

Pre-requisites

Course
Summary

To expose the students to the legal and Regulatory framework and their
implications concerning global business operations and to have a better
understanding of the functioning and objectives of various world
organizations. The course also introduces students to the issues of
intellectual property protection.

Detailed Syllabus:

Module | Unit |

Content

Legal framework of International Business 12

International law, Meaning-Nature- Laws applicable to International
Business-Legal framework of International Business: Nature and
complexities: Different types of Legal systems in International business
-civil law,-common law-customary law- religious law- and hybrid or
mixed system

Implications of International business law, International Business- legal
provisions, Payment terms. Regulations and Treaties relating to
Licensing; Franchising; Join Ventures, Patents and trademarks.

Multi-Lateral Agreements and Institutions 12

GATT-Functions-Basic principles and charter of GATT- WTO-
Regulatory Framework of WTO - Implications of WTO to important
sectors — WTO Rounds of Trade negotiations-Geneva Round-Annecy
Round -Torquay Round-Geneva II Round-Dillon Round-Kennedy
Round-Tokyo Round-The Uruguay Round- Doha Round, GATS- TRIPs
and TRIMs.

Role played by IMF and World Bank & its affiliates in International
Trade — IFC-MIGA and ICSID-ADB.

Economic Integration and Regional Blocks 12

Economic Integration —Advantages-Disadvantages Forms: Free Trade
Area, Customs Union, Common Market and Economic Union-
Economic Integration

Regional Blocs: Developed and Developing Countries- NAFTA- EU-
SAARC, ASEAN-BRICS -OPEC

Indian Laws and Regulations
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CO4 Apply legal methods, organise and implement in PSO-1
research projects in various areas of international Apply
commerce and Business Law

CO5 To understand the current world trade and business law Understand PSO-1
development tendencies and on-going process

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create

Note: 1 or 2 COs/module

Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)

(6{0) Cco PO/ | Cogniti | Knowle | Lecture | Practi
No. PSO | ve dge (L)/Tut | cal (P)
Level | Categor | orial (T)
y
1 Compare and contrast different types | 1/1 | U F
of legal systems in international
business
2 Describe the different WTO Rounds | 1/5 [U P
of Trade negotiations
3 Identify the benefits and challenges of | 1/1 | U F
Economic Integration
4 Apply legal methods, organise and U1 | A P
implement in research projects in
various areas of international
commerce and Business Law
5 To understand the current world trade | 1/1 | U F
and business law development
tendencies and on-going process
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs
PSO1 [ PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PO1 [ PO2 | PO3 | PO4 | PO5 | PO6
coil| 1 _
coz2| 1 5
cCo3| 1
Co4| 1
Cos5| 1
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Mapping of COs with POs:

PO1| PO2 [ PO3 PO4 | PO5 | PO6 | PO7 | PO8
co1 | 1 - - - - - - -
coz | 1 - - - - - - -
co3 | 1 - - - - - - -
co4 | 1 - - - - - - -

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Final Exam

Mapping of COs to Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar
Midterm Exam
Programming Assignments

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
CoO1 v v
CO2 v V4 v
CO3 v v J
CO4 v V4 v
CO5 v V4 V4
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Discipline COMMERCE
Course Code UK4DSECOM203
Course Title Software for Data Analysis
Type of Course | DSE
Semester \Y4
Academic 300 - 399
Level
Course Details Credit Lecture Tutorial Practical Total
per week | perweek | perweek | Hours/Week
4 3 hours - 2 hours 5
Pre-requisites 1. Understanding of data analysis
2. Basic knowledge about tools of data analysis
Course This course helps to acquire knowledge about how to use software
Summary package for data analysis
Detailed Syllabus
Module | Unit | Content Hrs
Data 12
Introduction to data analytics- Data science, Meaning. Types of data —
1 | Qualitative data Quantitative data, Various sources of data- Primary & 7
I secondary data. Data Quality
Data processing cycle— information vs. data— value of information in
2 | decision making— Data analytics Life cycle- Kinds of data analytics 5
,data processing software
Microsoft Access 12
Features of MS Access, Databases- creating a new database, creating
1 tables using Design view, editing tables, entering data into a table, 5
editing data in a table, relationship between tables- Creating a simple
I _ e . . .
form; modifying a form, adding control to a form, searching, sorting
Creating and using select queries, types of queries, returning to query
2 | design, Multilevel sorts, finding incomplete matches ; Creating a report; | 6
types of reports, printing reports-
Introduction to Software Package for Data Analysis 12
1 Uses of SPSS, Features and limitations of SPSS. Comparison of SPSS 9
with other Software’s.
i .Starting SPSS -Creating and editing data files, Importing data.
Terminology —Case. Variables- types and levels- System missing and
2 . . DA 10
user-defined missing values -Identification numbers and case numbers—
Procedure
Technology for Data Sampling 12
IV 1 Fundamental definitions— sample, descriptive statistics, 4
5 nominal scales, ordinal scales, interval scales, ratio scales, quantitative 8
data, categorical or frequency data
Testing of Data 12
v 1 | Association: Chi square test 4
5 Comparing Means:- one sample T-Test, Paired sample T-Test, 3
Independent sample T-Test, One Way Anova

157




Recommended Books:

Cox et.al. , 2007. MS Office step by step, PHI, New Delhi.

Jeremy: SPSS for windows, Sage Publications, New Delhi

Course Outcomes

No. Upon completion of the course the graduate will be able | Cognitive [ PSO
to Level addressed
CO-1 Understand the basic concept of data U PS0O-6,3
CO-2 Use base software for Data Base Management System Ap PS0O-6,2
CO-3 Apply software package for data analysis Ap PS0O-6,13
CO-4 Apply software technology for data sampling Ap PS0O-6,13
CO-5 Choose software package for parametric and non-parametric Ap PSO-6.13
tests
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 3:0:2 (Lecture: Tutorial: Practical)
Cco (6{0) PO/PSO | Cognitive Knowledge Lecture Practical
No. Level Category (L)/Tutorial | (P)
(M
Understand the U
1 basic concept of PSO 6 C L
data
Use base Ap
software for Data
2 Base PSO 6 P L P
Management
System
Apply software
3 package for data PSO 6 Ap P L P
analysis
Apply software
4 technology for PSO 6, Ap P L P
. PSO 13
data sampling
Choose software PSO 6
> package for PSO 13 Ap P L P
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parametric and
non-parametric
tests

F-Factual, C- Conceptual, P-Procedural, M-Metacognitive

Mapping of COs with PSOs and POs :

PS PS | PS | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO | PSO
O1 | 02| O3 4 5 6 7 8 9 10 11 12 13 14
CO1 - - - - 1
CO2 - - - 2 1
CO3 - - - - 1 2
CO4 - - - 1 2
CO5 - - - - 2 2
PO1 | PO2 PO 3 PO4 PO5 | PO6 | PO7 | POS8
CO1 - - -
CO2 - 1
CO3 - - 2 - 2
CO4 - - 3 - 2
CO5 - 3 - 1
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Quiz / Assignment/ Discussion / Seminar
Midterm Exam
Programming Assignments
Final Exam/Practical E
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Mapping of COs to Assessment Rubrics :

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Co1 v v
CO2 v v v
Co3 v v v
CO4 v v v
CO5 V4 V4 v
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Discipline COMMERCE
Course Code | UK4DSECOM204
Course Title Brand Management
Type of Discipline Specific Elective (DSE)
Course
Semester v
Academic 200 — 299
Level
Course Details | Credit | Lecture | Tutorial | Practical Total Hours/Week
per per per
week week week
4 4 hours - 0 4 hours
Pre-requisites | 1.
2.
Course The objective of the course is to make the students understand brand
Summary management process and to analyse the branding strategies of
organizations. The course helps the learner to analyse and interprets
brand performance and familiarize with trends in branding
Detailed Syllabus:
Module | Unit | Contents Hrs
| An Overview of Brands and Brand Management 8
1 Brands and Brand Management 2
2 Branding Commodities 2
3 Branding Challenges and Opportunities 2
4 Brand Image and Brand Identity-Brand Proliferation- 2
I Developing A Brand Strategy 14
5 Brand Equity Concept — Trademark Customer-Based | 3
Brand Equity and Brand Positioning
6 Sources of Brand Equity 3
7 Identifying and Establishing Brand Positioning 3
8 The Marketing Advantages of Strong Brands- 2
9 Brand Resonance and the Brand Value Chain 3
i Designing and Implementing Brand Marketing Programs 14
10 Choosing Brand Elements to Build Brand Equity- Logos, | 7
Symbols and Slogans
11 Channel Strategy- Brand Alliances 7
v Measuring & Interpreting Brand Performance 12
12 Developing a Brand Equity Measurement and |3
Management System
13 Role of Brand Personas in establishing Brand equity 3
14 Brand Personality- Brand Dynamics 3
15 Brand valuation 3
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Current Trends and The Way Forward 12
16 The Brand-Product Matrix 3
17 Brand Extension Opportunities 3
18 Corporate Branding- Global Customer-Based Brand | 3
Equity
19 Brand Partnerships 3

Recommended Books

Brand Leadership: By D.A. Aaker and E. Joachimsthaler, Free Press, 2000.

Consumer evaluations of brand extensions: By D.A. Aaker, Journal of Marketing, 1990.
Building Strong Brands: By D.A. Aaker, Free Press, 1996.
Managing Brand Equity: By D.A. Aaker, Free Press, 1991.
Compendium Of Brand Management: Published by Himalaya Publishing House, 2011.

Strategic Brand Management for B2B Markets: A Road Map: Published by SAGE
Publications India Pvt Ltd, 2010.
Strategic Brand Management: By Pearson Education India, 2015

Course Outcomes

No. Upon completion of the course the graduate will be | Cognitive | PSO
able to Level addressed
CO-1 | Understand the Brand Management Process and | U PSO 9
identify the opportunities and challenges of PSO 3
Branding PSO 7
CO-2 | Explain Brand strategy and evaluate the methods | U, An PSO 9
of brand positioning PSO 7
CO 3 | Analyze the methods of Brand marketing and An PSO 9
explain the factors of Brand Equity PSO 8
CO 4 | Analyze and interpret the mechanism of E PSO 9
measuring brand performance PSO 12
PSO 3
CO5 Familiarize the corporate branding trends An PSO 9
PSO 3
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
CcoO (6{0) PO/PS | Cogn | Knowled | Lecture | Practi
No. 0] itive |[ge (L)/Tuto | cal (P)
Level | Category | rial (T)
1 Understand the Brand Management | PSO 9 F,C
Process and identify the PSO 3
opportunities and challenges of PSO 7
Branding
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2 Explain Brand strategy and PSO 9 P
evaluate the methods of brand PSO 7
positioning
3 Analyze the methods of Brand PSO 9
marketing and explain the factors PSO 8
of Brand Equity
4 Analyze and interpret the PSO 9
mechanism of measuring brand PSO
performance 12
PSO 3
5 Familiarize the corporate branding | PSO 9
trends PSO 3
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs:
T | T T| T T T T T T T T T
W | v w| w w w w w w w W W
O |0 O] O O O O O O o O O
P~ w | B ol o — co © - = 5
o |l
CO1 |- - |1 - - - - 3 -
CcOo2 |- - |- - - - - 3 -
CO3 |- - - - - - 1 3 -
CO4 |- - - - - - - 3 -
CO5 |- - - - - - - 3 -
Mapping of CO s with PO’s:
PO1 [PO2 [PO3 [PO4 |PO5 |PO6 |PO7|POS8
COo1l |3 - 2 - 1 1 - 1
CO2 |2 3 - - 1 1- - -
CO3 |3 - 2 - 1 1 - 1
CcCO4 |- - 3 - - - - -
CO5 |- - - - - - 1 -
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High
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Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar
Midterm Exam
Programming Assignments

Final Exam

Mapping of COs to Assessment Rubrics:

Internal | Assignme | Project End Semester

Exam nt Evaluation Examinations
COo1 v v
CO2 v v
CO3 v v
CO4 v v v
CO5 v v v
CO6 v v

164




Discipline COMMERCE

Course Code UK4ADSECOM205

Course Title Theory and Practice of Personal Income Tax

Type of Course | DSE

Semester \Y4

Academic 200 — 299

Level

Course Details Credit Lecture Tutorial Practical Total
per week | perweek | per week | Hours/Week

4 4 hours - 4

Pre-requisites Fundamental Knowledge in Taxation System in India

Course This course equips the learner with practical knowledge in five Heads of

Summary Income and Computation of Gross Total Income

Detailed Syllabus:

Module | Unit | Contents Hrs
| Residential Status and Scope of Total Income 10
1 Definition and Basic Concepts of Income Tax, Exempted Incomes
2 Residential Status and Scope of Total Income/Incidence of Tax
3 Types of Incomes, Computation of Total Income of an Individual based on | 3
Residential Status
4 Heads of income 2
11 Income from Salary 18
5 Basis of Charge, Definition and Scope of Salary 2
6 Characteristics of Salary, Components of Salary Income 2
7 Allowances, Perquisites, Provident Fund, Retirement Benefits 6
8 Valuation of Perquisites and Allowances, Computation of Salary Income: | 8
Salary u/s17(1), Deductions u/s.16
11 Income from House Property 10
9 Basis of Charge, Definition and Scope of House Property Income, | 2
Residential properties: Self-occupied and let-out properties
10 Income Exempted from House Property, Computation of Annual Value, | 2
Deductions u/s.24
11 Computation of Income from House Property 4
12 | Special Situations- Tax treatment of co-owned properties, Taxation of | 2
deemed let-out properties
AV Profit and Gains from Business or Profession 10
13 Definition of Business and Profession, Procedure for computation of | 3
Income from Business- Rules
14 Revenue and Capital nature of Incomes and Expenses 2
15 Allowable Expenses u/s. 30 to 37, Expenses expressly disallowed, | 3
Deemed Profits
16 Presumptive Taxation u/s 44AD, 44ADA, 44AE 2
V Capital Gains and Income from Other Source 12
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17 Capital Gains - Basis of charge -Definition of Capital Assets, Transfer and
Transactions not considered as transfer

18 | Computation of Capital Gains, Exemptions in respect of certain Capital | 4
Gains u/s 54, 54B,54EC,54F

19 Income from Other Source — Definition and scope of income from other | 2
sources

20 Deductions allowable, disallowed expenses, Types of securities, | 3
Computation of Income from other sources

Practical

Determine the residential status of 10 Individuals
Compute the taxable salary of 10 Individuals
Recommended Books

Mehrotra and Goyal, Taxation Law & Practice, Sahitya Bhawan Publication, Agra
Vinod K. Singhania & Monica Singhania, Direct Tax Law and Practice, Taxman publication
pvt. Ltd. New Delhi
Girish Ahuja & Ravi Gupta, Systematic Approach to Income Tax, Bharat Law house pvt.Ltd.
New Delhi
Girish Ahuja and Ravi Gupta: Professional Approach to Direct Taxes Law & Practice; Bharat
Law House, New Delhi.

Course Outcomes

No. Upon completion of the course the graduate will be | Cognitive | PSO
able to Level addressed

CO-1 | Identify the residential status of Individuals and | Ap PSO4
develop a skill in tax incidence

CO-2 | Solve the problems in computation of Taxable Salary | Ap PSO4

PSO5

CO-3 | Solve the problems in computation of Income from | Ap PSO4
House Property PSO5

CO-4 | Computation of Profit and Gains from Business or | Ap PSO4
Profession

CO-5 | Experiment with the computation of Taxable Income | Ap PSO4
from Capital Gain and Income from Other Sources PSO5

R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
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Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)

CO PSO Cognitiv | Knowled | Lecture Practic
e Level ge (L)/Tutori | al (P)
Category | al (T)
CO-1 PSO4 Ap F,C,P L, T
CO-2 PSO4 Ap F,C,P L, T
PSO5
CO-3 PSO4 Ap F,C,P L, T
PSO5
CO-4 PSO4 Ap F,C,P L, T
CO-5 PSO4 Ap F,.C,P |LT
PSO5
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Assessment Rubrics:
= Quiz / Assignment/ Quiz/ Discussion / Seminar
= Midterm Exam
= Final Exam
Mapping of COs with PSOs
CO |uw| © o | T© T v | v| T T T T T T T
w w w w (] w (] w w w w w w w
O| O O| O O Ol O] O O O O O O O
[ N w 5 a1 o)) ~ o © [ [ = [ =
o = N w £
CcO-1 - 3 R - - - -
CO-2 - 3 R - - -
CcO-3 - 3 R - - -
CO-4 - 3 - - - - - -
CO-5 - 3 - - - - - -
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Mapping of Cos with POs

co PO1 | PO2 | PO3 |PO4 |PO5 |PO6 |PO7 |POS
co1 |3 |2 |1 - - - - -
co2 |3 |1 |2 - - ) ] ]
co3 |3 |2 |1 - - - - -
co4 |3 |2 |1 - - - - -
cos |2 |3 |1 - - - - -

Mapping of COs to Assessment Rubrics

Internal Exam

Assignment

Project Evaluation

End Semester Examinations

COo1

CO2

CO3

CO4

CO5

CO6

LSENESENESAS

LSENENENENESN

LSS S
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Discipline COMMERCE

Course Code UK4DSECOMZ206

Course Title Fundamentals of Supply Chain Management

Type of Course | DSE

Semester \

Academic 200 - 299

Level

Course Details Credit Lecture Tutorial Practical Total

per week | perweek | perweek | Hours/Week

4 4 hours - - 4

Pre-requisites

Course The course intends to provide an overview of Supply Chain, Operations,

Summary Channels of Distribution, management components, network design

techniques fit in to various types of Business.

Detailed Syllabus:

Module | Unit | Content Hrs
Introduction to Supply Chain 12
1 | Supply Chain - Definition & Importance
I 2 | Types of Supply Chain
3 | Supply Chain Management- Objectives & Scope-Inventory
management & techniques.
4 | Analysis of Supply chain - Supply Chain Constituents -SCM activities
Planning Demand and Supply in SCM 9
5 | Demand forecasting in supply chain
I 6 | Aggregate planning in supply chain
7 | Planning supply and Demand in Supply Chain: Managing predictable
variability
Supply Chain Strategies 15
8 | Supply Chain Strategy and Implementations - Web-centric Supply
Chain - Supply Chain in E-business - e-collaboration - E-Procurement
" 9 | Structure of Supply Chain Management.
10 | Factors driving Global Supply Chain Management
11 | Customs and Global Supply Chain Management
13 | Management of the Inventory in the Supply Chain Analysis including
Vendor Management
Lean Supply Chain Management 12
14 | Lean Supply Chain Management.
IV 15 | Lean Supply Workforce
16 | Dimensions of Supply Chain Excellence- Political Forces- Legal
Forces- Cultural Forces- Technological Forces- Economic Forces
17 | Dimensions: Collaborative, Operational
18 | E-business and the supply chain- Financial evaluation of Supply Chain
decisions
v Future Trends and Issues in SCM 12
19 | Collaborative Strategies
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20 | Vendor Managed Inventory, Third Party Logistics, Fourth Party
Logistics,

21 | Internet and E-commerce, Green Supply Chain

22 | Reverse Logistics, World Class Supply Chain

Activity: - Students have to visit an organisation and prepare a report on demand forecasting
process, green supply chain practises and web centric supply chain practice.

Recommended Books:

Burt, Dobbler, Starling, World Class Supply Management, TMH
Sunil Chopra, Peter Meindl, Supply Chain Management, Pearson Education, India.
Bowersox, Closs, Cooper, Supply Chain Logistics Management, McGraw Hill.
Mohanty R.P, S.G Deshmuki ‘Supply Chain Management’ Biztantra, New Delhi
Jeremy F Shapiro, Modeling the Supply Chain, Thomson duxbury 2002.
Joel D.Wisner , Keah — Choon Tan , G. Keong Leong — Principles of Supply Chain
Management A Balanced Approach— Cengage, New Delhi
Agarwal, D.K., (2003.) ‘Textbook of Logistics and Supply Chain Management’, Mac Millan
India Ltd,
Ronald H. Ballou, (2004) ’Business Logistics and Supply Chain Management’ Pearson
Education
Chopra Sunil and Peter Meindl (2001), Supply Chain Management: Strategy, planning and
operation, Prentice Hall, Englewood cliffs, New Jersey.
Satish C. Ailawadi & Rakesh Singh: Logistics Management, Prentice-Hall of India Pvt Ltd.,
New Delhi.

Course Outcomes

No. Upon completion of the course the graduate will be | Cognitive | PSO & POs
able to Level addressed
CO-1 | Describe Supply chain management concepts U PSO7,PO1
CO-2 | Examine supply chain management Planning process | An PSO 7, PO3,
PO 1
CO-3 | Evaluate the dimensions of Lean supply chain E PSO 7,PO 3
management
CO-4 | Appraise the importance of supply chain management | An PSO 7, PO
in the current business Scenario 6, PO 1
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
(6{0) Cogniti | Knowledge Lecture_ Practic
(6{0) PSO & POs (L)/Tutorial
No. ve Level | Category ) al (P)
CO-1 | Describe the supply chain [ PSO 7, PO 1 C L
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management concepts
Examine supply chain
. PSO 7, PO3,
CO-2 | management planning PO 1 P L
process
Evaluate the dimensions
CO-3 | of Lean supply chain PSO 7,PO 3 P,F L
management
Appraise the importance
of supply chain PSO 7, PO
Co-4 management in the 6,PO1 F.C L
current business Scenario
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs:
A | o < v O] M w o S O N D T
9888885822222 22323323 2
al o af o a| off & &f & @ L L & &
CO1 3
CO2|1 2 3
CO3 2 3
CO4 |1 2 3
Correlation Levels:
Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

= Quiz/ Assignment/ Quiz/ Discussion / Seminar

=  Midterm Exam
=  Final Exam

Mapping of COs to Assessment Rubrics:

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Co1 v v v
Co2 v v v
COo3 v v v
CO4 v v v
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Discipline COMMERCE

Course Code UK4DSECOM207

Course Title Tourism Geography

Type of Course DSC

Semester 1\

Academic Level | 200 - 299

Course Details Credit Lecture per | Tutorial Practical Total

week per week per week Hours/Week

4 4 hours - - 4

Pre-requisites

Course Summary

Tourism Geography introduces students to the foundational concepts and
principles of tourism within a geographical framework. It covers the geographical
divisions of Indian tourism, examines destination geographies, provides an
overview of world geography in relation to tourism, and explores the practical
applications of geographical knowledge in the tourism industry, fostering critical
thinking and problem-solving skills.

Detailed Syllabus:

Module | Unit | Content Hrs
Introduction to Tourism Geography 10
1 | Tourism Geography — Meaning - Definition
I 2 | Geographical Components of Tourism
3 | Geographical Factors affected to Tourism
4 | Types of Tourism geography - Role Travel Geography in Tourism
Geographical Divisions of Indian Tourism 15
1 | Physiographic Divisions of India — Features
2 | Northern Mountain System — Great Plains — Deserts — Plateaus — Coastal
Areas — Islands
3 | Tourism Potentials - Himalayan Mountain System
I 4 | Tourism Potentials - Desert Tourism — Great Indian Desert (Thar Desert)
5 | Tourism Potentials - River Tourism — Lake Tourism
6 | Tourism Potentials - Backwater tourism
7 | Tourism Potentials - Coastal Tourism - Island Tourism
8 | Tourism potentials - Western Ghats — Eastern Ghats
Destination Geography 13
1 | Destination Geography - Meaning - Types of Tourist Destination
2 | Geographical factors - Climate - Weather - Water Bodies — Physical
i Landscapes — Biodiversity — Natural Habitats — Forests - Cultural
Heritage — Topography — Accessibility
3 | Geographical Determinants of Tourism
Introduction to World Geography 10
1 | Continents — Oceans - Mountains
v 2 | Traffic Conference Areas — TC1, TC2 & TC3
3 | Natural & Cultural Attractions of the World
Geographical Applications in Tourism 12
1 | Map Reading — Features — Tourism Mapping — Destination Mapping
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CO-2 | Analyse and evaluate the geographical divisions of 2
Indian tourism, identifying key regions, attractions, An
and trends.
CO-3 | Analyse various destination geographies, including 1.2
their physical, cultural, and economic characteristics, | An
and their implications for tourism
CO-4 | To have a detailed understanding of destination 12
. UR
Geography and its components.
CO-5 | Apply geographical knowledge and techniques to A 1,5
acquire the skill of map reading & drawing P
R-Remember, U-Understand, Ap-Apply, An-Analyse, E-Evaluate, C-Create
Note: 1 or 2 COs/module
Name of the Course: Credits: 4:0:0 (Lecture: Tutorial: Practical)
CcO CcoO PO/PSO | Cognitive | Knowledge Lecture Practical
No. Level Category | (L)/Tutorial P)
(T)
1 CO-1 1,2 U P L
2 CO-2 2 An F L
3 CO-3 1.2 An P L
4 CO-4 12 UR F L
5 CO-5 1,5 Ap F L
F-Factual, C- Conceptual, P-Procedural, M-Metacognitive
Mapping of COs with PSOs and POs:
PSO | PSO | PSO | PSO | PSO | PSO (PO | PO | PO | PO | PO | PO
1 2 3 4 5 6 1 2 3|4 (5|6
COo1 1 1 0 0 1 0 110 Oo[O0Of[O{fO
Co2| 0 1 1 0 0 0 110 Oo[O0Of[O0O(fO
CO3 1 1 1 0 1 0 2 2 1 1 (0710
CO14 1 1 1 0 1 0 1 2 1 1 1 0
CO5 1 0 2 0 0 0 1 1 2 1 2 |10
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Final Exam

Mapping of COs to Assessment Rubrics:

Quiz / Assignment/ Quiz/ Discussion / Seminar
Midterm Exam
Programming Assignments

Internal Exam | Assignment | Project Evaluation | End Semester Examinations
Co1 V4 v
CO2 v v
CO3 v v
CoO4 v v v
CO5 v v v v
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